August  29, 1987 
$1.25 


1^1 

©THE  FOURTH  ESTATE 


A  look  at 
the  JOA  judge 
(See  page  9) 

Covering 
a  tornado 
(See  page  10) 

Posing  to 
get  a  peek 
(See  page  12) 

The  Powell  seat 
on  the  Supreme 
Court 

(See  page  56) 


t 


Before  there  were  cones  on  the  highway. 


JOHVSOV 

5  STAriOMERs 


The  firs!  Howard  Johnson’s,  1925. 


Howard  Johnson’s.  When  it  first  opened  in  Quincy, 
Massachusetts,  there  were  only  a  couple  of  flavors  of  ice  cream 
and  no  orange  roof.  It  was  just  a  small  town  soda  fountain  that 
would  eventually  hit  the  highway  and,  for  the  next  60  years,  go 
further  than  ever  dreamed  possible. 

But  long  before  people  turned  into  Howard  Johnson’s,  they 
turned  to  The  Boston  Globe. 

From  restaurant  reviews  to  movie  previews.  Job  openings  to 
grand  openings.  From  how  to  save  extra  money  to  how  to  spend 
spare  time.  If  you  were  looking  for  information  in  Boston,  you 
looked  in  The  Globe. 

Which  is  why  years  before  people  got  the  scoop  from 
Howard  Johnson’s,  they  got  it  from  The  Boston  Globe. 

51if  Boston  (globe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 
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...when  you  want  plenty 
of  exposure  on  the  beach. 


Stretching  from  Malibu  and  Santa  Monica  to  Palos  Verdes 
and  San  Pedro,  L.A.’s  most  desirable  place  in  which  to 
live  also  has  one  of  America’s  great  newspapers...  Copley 
Los  Angeles  Newspapers...  serving  29  sundrenched  coastal 
communities  in  all. 

In  the  north,  we  have  The  Outlook,  in  the  south.  The 
News-Pilot;  all  tied  together  by  The  Daily  Breeze  in  the 
middle.  The  papers  are  completely  redesigned  in  a  fresh, 
contemporary  new  format  to  give  our  readers  what  we  call 
“In-Depth  News,  Made  Easy.”  Advertisers  now  enjoy  the 
advantage  of  three  strong,  local  editorial  voices  and 
400,000  readers  with  the  ease  of  one  buy! 

Copley  Los  Angeles  Newspapers,  three  distinctive  local 
personalties,  covering  the  best  of  L.A. 


Cofkn  ANG°  LES  NcttlSpa|ZM$ 

Daily  foieeze  News-Pilot  The  Outlook 

5215  Torrance  Blvd.,  Torrance, Ca  90509  (213)540-5511 
Nationally  represented  by  Sawyer/Ferguson/Walker 


'  CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVE.,  DETROIT,  Ml  48239-2689 
OIL  INK  DIVISION:  ATLANTA  •CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  GRAND  RAPIDS 
HOUSTON  •  Indianapolis  •  Jacksonville  •  Kansas  city 
LANCASTER  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO  •  PORTLAND 
PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
INTERNATIONAL  DIVISION:  MIAMI  •  MEXICO  CITY 
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AMother  Flint  Ink 

.  ST:.; 


’  This  spring,  Flint  Ink  delivered  a  tanker  of 
Arrowf lex  black  Water*based  flexographic 
newsink  to  the  Providence  Journal.  . 

That  makes  us  first  agairi! 

We  rriade  history  with  the  first  bulk  delivery  of 
letterpress  black  newsink.  As  newspapers 
began  turning  to  offset,  we  had  another  first  with 


bulk  delivery  of  offset  newsinks  —  both  black 
and  color.  We  introduced  alkaline  fountain 
solutions,  the  standard  of  today’s  offset 
newspaper  industry-  Now;  once  again  we’.re  first 
—  this  time  with  bulk  delivei7  of  flexO  newsink.. 

As  the  nation’s  leader  in  quality  newsink  — 
letterpress,  offset  and  now  flexo  —  Flint  Ink  ^ 
delivers.  *•  •  ' 


Bulk  delivery  of  Arrowflex  Newsink  is  new  here. 
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SEPTEMBER 

9-11— Michigan  Press  Association,  Display  Advertising  Conference,  Hilton 
Shanty  Creek,  Bellaire. 

9-11 — International  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11-12— Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 
Sebasco,  Maine. 

11- 13 — Oregon  Newspaper  Publishers  Association,  AdCon  '87,  Ka-Neeta 

Resort,  Bend. 

12- 15— Southern  Circulation  Managers  Association,  Fall  Convention,  Fort 

Lauderdale,  Fla. 

13- 17 — Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15-16 — The  Newspaper  Features  Council,  Inc.,  Westin  Hotel,  Denver. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18 — Interstate  Advertising  Managers  Association,  Downtown 

Hilton,  Allentown,  Pa. 

16- 18 — Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19 — Independent  Free  Papers  of  America,  Fall  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

17-19 — Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 
Mo. 

17-19 — New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17-20 — Florida  Newspaper  Advertising  &  Marketing  Executives,  107th  Sales 
Conference,  Grosvenor  Hotel  and  Resort,  Lake  Buena  Vista,  Fla. 

17- 20 — New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26 — New  England  Society  of  Newspaper  Editors  Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26 — Asian  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

23- 26— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Hilton  Lackawanna  Station,  Scranton. 

24- 26— Missouri  Press  Association  Convention  and  Trade  Show  Westin 

Crown  Center  Hotel,  Kansas  City. 

24-26 — Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2 — Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/3— National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

OCTOBER 

1-2 — New  York  Newspapers  Advertising  and  Marketing  Executives,  Fall 
Convention,  Holiday  Inn  Rochester  South,  Rochester. 

1-2 — Southern  Production  Program  Inc.,  Annual  Conference,  San  Anto¬ 
nio. 

Seminars/ Workshops/Clinics 

SEPTEMBER 
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About  Awards 


Ida  B.  Wells  winner.  Loren  F.  Ghiglione,  president  and 
publisher  of  the  Southhridge  (Mass.)  News,  received  the 
1987  Ida  B.  Wells  Award  for  his  work  in  “opening  the 
doors  of  employment  opportunity  for  minorities  in  Ameri¬ 
can  journalism.” 

Ghiglione,  chairman  of  the  Task  Force  on  Minorities  in 
the  Newspaper  Business,  was  honored  at  the  annual  con¬ 
vention  in  Miami  of  the  National  Association  of  Black 
Journalists.  The  Wells  award,  created  to  honor  individuals 
for  their  work  to  advance  minority  employment  in  jour¬ 
nalism,  is  sponsored  by  NABJ,  National  Conference  of 
Editorial  Writers,  National  Association  of  Broadcast  Edi¬ 
torialists  and  the  University  of  Kansas. 

Clarion  awards.  Women  In  Communications,  Inc. 
announced  the  winners  of  its  1987  Clarion  Awards  com¬ 
petition  recognizing  outstanding  achievement  in  all  areas 
of  communications. 

The  newspaper  winners  were:  Elizabeth  Leland,  Char¬ 
lotte  (N.C.)  Observer,  a  best  article  co-winner  for  her 
story  on  drought  devastating  Carolina  farmers;  Bella 
Stumbo,  Los  Angeles  Times,  the  other  best  article  winner 
who  won  for  her  story  on  two  American  Indian  activists; 
Kathryn  L.  Rogers  and  Roger  W.  Signor,  St.  Louis  Post- 
Dispatch,  best  newspaper  series  winners  for  their  project 
on  the  victims  of  schizophrenia;  and  Michael  R.  Brown, 
Florida  Today,  Melbourne,  best  photography  winner  for 
his  photos  of  the  Space  Shuttle  Challenger  disaster. 


9-11/14 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 
Management  and  Entrepreneurship,  St.  Petersburg. 

11-13— Iowa  Newspaper  Association,  Fall  Clinic,  Hotel  Ft.  Des  Moines,  Des 
Moines. 

20-23 — American  Press  Institute,  Regional  Reporters  Workshop,  Sheraton 
Hotel  at  St.  John's  Place,  Jacksonville,  Fla. 

20-30 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
22-25— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Video 
Graphics  Design,  St.  Petersburg. 
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Roy  W.  Howard  winners.  Ten  journalism  students  from 
across  the  country  have  been  selected  as  winners  in  the 
Roy  W.  Howard  National  Writing  Competition  in  Public 
Affairs  Reporting.  They  will  participate  in  a  public  affairs 
seminar  to  be  held  Sept.  4-6  at  Indiana  University, 
Bloomington. 

The  winners  are:  Diane  M.  Docis  and  Kate  Foster, 
Bowling  Green  State  University,  Ohio;  Larry  Hogue,  Uni¬ 
versity  of  Texas,  Arlington;  David  S.  Kiffer,  Northeastern 
University,  Boston;  Judy  Lundstrom,  Kansas  State  Uni¬ 
versity;  Lane  Mitchell  and  Patience  Vanderbush,  Univer¬ 
sity  of  North  Carolina;  John  A.  Nagy,  University  of  Flor¬ 
ida;  David  Rickard,  San  Jose  State  University;  and  Clay 
Ward,  Louisiana  State  University. 
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The  new  Simmons  and  Scarbcrmigh  numbers 
are  in.  The  Dallas  Morning  News 
continues  to  deliver  the  highest  readership 
in  Dallas/Fort  Worth,  seven  days  a  week. 


It’s  called  strength  in  numbers.  The  Dallas  Morning 
News  dominates  both  the  Dallas  Times  Herald  and  the  Fort 
Worth  Star-Telegram  in  total  readership  daily  and  Sunday. 

And  our  readership  keeps  growing.  For  the  first 
time,  Simmons  and  ScarWough  report  that  over  one 
million  people  in  the  Dallas/F ort  Worth  ADI  read  The 
Morning  News  on  an  average  Sunday.  Neither  competitor 
comes  close. 

What  all  these  readers  find  in  The  Morning  News 
is  superior  journalism,  the  kind  that  recently  won  a  1986 
Pulitzer  Prize  and  three  top  awards  in  the  1987  Robert 
F.  Kennedy  Journalism  Awards. 

Belmd  our  new  readership  figures  there’s  a  story 
of  editorial  excellence.  Ultimately,  that’s  why  more  readers 
in  Dallas/Fort  Worth  start  their  day  with  The  Dallas 
Morning  News. 


Source:  Simmons  1987 Study  of  Local  Newspaper  Ratings  and  Scarborough  ’5 1987 Newspaper 
Audience  Ratings  Study. 


IN  BRIEF  - 

Ad  Checking  Bureau 
to  administer  free 
paper  ad  program 

The  Association  of  Free  Commu¬ 
nity  Papers,  formerly  the  National 
Association  of  Advertising 
Publishers,  has  contracted  with  the 
Advertising  Checking  Bureau  to 
administer  its  National  Advertising 
Program. 

AFCP’s  program  offers  advertisers 
the  opportunity  to  place  advertise¬ 
ments  in  free-distribution  publica¬ 
tions  regionally  or  nationally  for 
$3. 50/per  thousand  circulation. 

AFCP-member  publishers  partici¬ 
pating  in  the  program  have  a  three- 
week  window  in  which  to  run  the  ad  in 
their  publications.  Advertisers  can 
purchase  up  to  5  million  circulation 
per  region,  or  15  million  circulation 
for  a  national  buy. 

ACB  services  will  include  mailing 
veloxes,  orders  and  return  envelopes 
to  each  publisher  participating  in  the 
program;  mailing  reminder  notices  to 
each  publisher;  handling  requests  and 
follow-up  with  publishers  during  the 
three-week  period;  and  verifying, 
tabulating  circulation,  identifying 
missing  tearsheets  and  creating  val¬ 
idation  statements  for  advertisers. 

Star  and  Tribune 
was  misleading, 
says  News  Council 

A  front-page  article  in  the  Minne¬ 
apolis  Star  and  Tribune  last  fall  was 
unfair,  inaccurate  and  misleading  in 
reporting  that  Medtronic  Inc.  was 
accused  of  using  stolen  heart  value 
plans,  according  to  a  decision  by  the 
Minnesota  News  Council. 

The  council  said  that  most  of  the 
article  was  about  accusations  against 
Robert  Raster,  who  worked  for  Med¬ 
tronic  after  working  for  Medical  Inc., 
and  who  subsequently  started 
another  company  in  the  same  field, 
Angicor.  Raster  is  the  subject  of  an 
FBI  investigation  and  is  involved  in  a 
lawsuit  with  Medical  Inc.,  Angicor 
and  the  University  of  Minnesota  over 
alleged  use  of  stolen  medical  product 
designs  he  moved  from  company  to 
company. 

The  council  said:  “The  FBI  affida¬ 
vit  referred  to  in  the  newspaper  article 
does  not  state,  as  the  article  says  it 
does,  that  a  Medical  Inc.  specifica¬ 
tions  book  had  been  transformed  into 
a  Medtronics  book.  The  article’s 


reference  to  the  affidavit  was  simply 
wrong.  If  the  reporter  was  relying  on 
other  unidentified  sources,  the  article 
should  have  so  stated. 

“But  more  troubling,  we  think,” 
the  council  continued,  “is  the  gen¬ 
eral,  misleading  character  of  the  arti¬ 
cle.  The  article’s  predominant  place¬ 
ment  on  the  front  page  of  the  Sunday 
edition,  its  startling  headline  (‘Med¬ 
tronic  accused  ...’),  its  content 
referring  to  an  unidentified,  undated 
court  case,  to  an  FBI  investigation, 
and  to  grand  jury  subpoenas,  all  lead 
the  reader  to  believe  this  was  a  late- 
breaking  story  revealing  likely  wrong¬ 
doing  by  Medtronic.  In  fact,  the  arti¬ 
cle  was  dealing  with  relatively  old 
news,  and  news  only  peripherally 
involving  Medtronic.  The  court  case, 
in  which  Medtronic’s  competitor 
expressed  a  belief  that  Medtronic  had 
used  its  secrets,  was  between  Medical 
Inc.  and  Raster,  to  which  Medtronic 
was  not  a  party,  and  was  contained  in 
a  three-year-old  affidavit  submitted  in 
that  case  in  1983.  But  the  headline  and 
lead  paragraphs  give  the  misleading 
impression  that  it  is  Medtronic  that  is 
in  trouble.” 

Medtronic’s  chairman  wrote  a 
strongly  worded  denial  of  the  article’s 
accusations  as  a  letter  to  the  editor, 
and  the  company  also  complained  to 
the  council  that  the  newspaper  would 
not  agree  to  share  its  editing  of  the 
letter  before  publication.  The  council 
said  that  the  newspaper  could  not 
make  its  editing  subject  to  negotiation 
and  denied  that  part  of  Medtronic’s 
complaint. 

Commercial  tv  ads 
up  for  first  half 

Commercial  television  advertising 
totaled  $10.9  billion  in  the  first  half  of 
1987,  5.3%  greater  than  the  $10.4  bil¬ 
lion  recorded  in  the  January/June 
period  of  1986,  according  to  the  Tele¬ 
vision  Bureau  of  Advertising. 

In  the  second  quarter  of  1987,  tele¬ 
vision  advertising  amounted  to  $5.8 
billion,  an  increase  of  5.7%  from  com¬ 
mercial  tv  advertising  of  $5.5  billion  in 
the  April/June  months  of  a  year  ago. 

Saskatoon  paper  to 
extend  delivery  test 

The  Saskatoon  Star-Phoenix  will 
continue  testing  the  market  with 
morning  deliveries  of  the  newspaper 
until  next  May,  general  manager  Ed 
Sebestyen  announced. 

The  paper,  owned  by  Armadale 


Publishers  Ltd.,  switched  to  morning 
publication  for  the  summer  and 
decided  to  cary  on  through  the  winter 
to  see  how  carriers  make  out. 

More  than  half  the  readers 
surveyed  prefer  the  morning  Star- 
Phoenix,  although  they  are  concerned 
about  carriers  delivering  in  the  early- 
morning  cold  and  dark  of  winter. 
More  than  three-quarters  of  advertis¬ 
ers  who  had  an  opinion  preferred  a 
morning  paper,  but  41%  polled 
expressed  no  opinion. 

Pulliam  fellowship 
applications  taken 

The  Sigma  Delta  Chi  Foundation  is 
accepting  applications  for  the  Eugene 
C.  Pulliam  Fellowship,  a  grant  of 
$10,(X)0  awarded  annually  to  an  out¬ 
standing  editorial  writer  to  help 
broaden  his  or  her  journalistic  hori¬ 
zons  and  knowledge  of  the  world 
through  travel  or  study. 

Applicants  must  have  at  least  three 
years  of  full-time  editorial  writing 
experience.  Deadline  for  applications 
is  Sept.  4.  For  information,  contact 
the  Sigma  Delta  Chi  Foundation,  53 
W.  Jackson  Blvd.,  Suite  731,  (I!hi- 
cago.  Ill.  60604;  telephone  (312)  922- 
7424. 

Hickey-Mitchell  to 
run  carrier  promo 

For  the  27th  consecutive  year,  the 
Hickey-Mitchell  Company  will  be 
sponsoring  a  promotion  contest  in 
honor  of  International  Newspaper 
Carrier  Day  on  Oct.  10.  Promotion 
kits  containing  complete  contest 
information  were  mailed  to  all  client 
newspapers  utilizing  “The  Cham¬ 
pion”  newspaper  carrier  insurance 
programs. 

Although  this  contest  is  open  only 
to  newspaper  clients,  any  non-client 
newspapers  wanting  to  promote 
International  Newspaper  Carrier  Day 
can  obtain  a  promotion  kit  by  con¬ 
tacting  the  Hickey-Mitchell  Com¬ 
pany’s  St.  Louis  office,  newspaper 
division,  at  (314)  421-4626,  station 
410. 

Sunday  Republican 
ups  its  price  to  $1 

The  Newhouse  Springfield  (Mass.) 
Newspapers  have  raised  the  price  of 
the  Sunday  Republican  from  75  cents 
to  $1. 
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Bad  ideas  die  hard 

A  little  more  than  a  year  ago,  in  the  quest  for  more  tax  revenues, 
someone  in  Washington  suggested  a  limit  on  the  tax  deductibility  of 
advertising  expenditures.  The  first  proposal  in  the  Senate  was  a  flat 
20%  disallowance  for  all  advertising  expenditures.  The  chairman  of 
the  Senate  Finance  Committee,  Bob  Packwood,  grabbed  the  idea  and 
refined  it  to  an  allowance  of  80%  deductibility  the  year  ad  expenses 
are  incurred  and  an  amortization  of  the  remaining  20%  over  five 
years. 

Advertising  and  media  groups  pointed  out  to  the  senators  that  this 
would  automatically  increase  the  cost  of  advertising,  thereby  reduc¬ 
ing  its  volume,  and  removing  part  of  the  merchandising  motor  power 
behind  a  burgeoning  economy.  Most  senators  thought  it  was  a  bad 
idea  and  the  bill  was  withdrawn. 

But  bad  ideas  die  hard.  It  has  surfaced  again  in  a  document  pre¬ 
pared  for  the  House  Ways  and  Means  Committee  and  the  House- 
Senate  Joint  Committee  on  Taxation.  Still  seeking  new  sources  of 
revenues  the  House  committee  document  suggests  these  options: 
Require  that  20%  of  ad  costs  be  amortized  over  a  four-year  period, 
rather  than  being  fully  deductible  in  the  tax  year  in  which  they  are 
incurred;  deny  deduction  for  20%  of  corporate  advertising  costs  and 
amortizing  the  remainder  over  two  years  for  firms  with  more  than  $5 
million  in  gross  receipts;  deny  any  deduction  for  advertising  for,  or 
promotion  of,  alcohol  and/or  tobacco  products. 

The  first  part  of  this  proposal  is  the  same  as  offered  a  year  ago  and 
is  bad  for  all  the  same  reasons.  The  second  part  is  just  another  way  to 
attack  the  consumption  of  alcohol  and  tobacco. 

No  one  has  been  able  to  explain  why  80%  of  ad  expenditures  should 
be  considered  legitimate  business  expense  but  20%  should  not  be.  We 
feel  sure  every  advertiser  in  the  country  would  like  to  know  which 
part  of  his  ad  budget  is  so  important  and  which  part  is  not.  It  is 
reminiscent  of  the  comment  long  attributed  to  John  Wanamaker 
when  someone  told  him  that  50%  of  his  advertising  was  wasted.  He 
acknowledged  that  but  wanted  someone  to  tell  him  which  50%  was 
good  and  which  was  not. 

We  hope  members  of  Congress  will  wake  up  to  the  fact  that  this  is  a 
bad  suggestion  that  should  be  discarded  once  again  before  it  does 
irreparable  harm  to  the  economy. 

Internationai  Literacy  Day 

For  a  couple  of  years,  newspapers  have  been  in  the  forefront  of 
efforts  to  combat  illiteracy.  Hundreds  of  newspapers  have  im¬ 
plemented  programs  to  help  eradicate  illiteracy  in  their  communi¬ 
ties. 

The  ANPA  Foundation  has  projected  a  three-year  assault  on  illit¬ 
eracy  which  will  target  International  Literacy  Day  Sept.  8  as  the 
beginning  of  an  outreach  program  with  major  education  groups. 
International  Literacy  Day  is  sponsored  by  the  International  Read¬ 
ing  Association,  an  organization  whose  72,557  members  are  profes¬ 
sional  reading  educators. 

Editors  and  educators  must  work  together  on  these  programs.  It  is 
a  monumental  problem  and  they  need  all  the  help  they  can  get  from 
each  other. 
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WITH  THE  OMBUDSMAN 


‘Oppressed  minorities’  are  no  joke 


By  Henry  McNulty 

When  Patrick  McCaughey,  an  Aus¬ 
tralian,  was  named  director  of  the 
Wadsworth  Atheneum  last  month, 
Hartford  (Conn.)  Courant  humor  col¬ 
umnist  Colin  McEnroe  wrote  a  col¬ 
umn  in  mock-Australian  dialect  pur¬ 
porting  to  show  what  the  museum 
would  be  like  with  a  “Crocodile  Dun- 
dee”-type  character  at  the  helm.  The 
following,  which  appeared  July  13, 
gives  the  flavor  of  the  article. 

“Have  another  —  g’dye  —  have 
another  Foster’s.  Drink  up,  now 
there’s  a  lad.  Need  a  couple  under 
your  belt  by  the  time  we  get  the 
Dalis.  We’ve  got  a  couple  of  special 
exhibits  coming  up,  and  I  fancy 
they’re  not  ’alf  bad.” 

Lawrence  de  Neufville  of  West 
Hartford  was  not  amused,  and  he 
phoned  me  the  ask  how  the  Courant 
could  print  a  column  poking  fun  at  a 
national  or  ethnic  type. 

“You  wouldn’t  print  a  column  in 
black  dialect,”  de  Neufville  said,  “so 
how  can  you  permit  it  in  this  case?” 

Linda  Walker  of  Avon  was  simi¬ 
larly  angered  by  Barbara  T.  Roess- 
ner’s  July  28  column.  “We  Northeast 
chauvinists  .  .  .  tend  to  take  a  dim 
view  of  Southerners,”  Roessner 
wrote.  “They  aren’t  exactly  the  most 
enlightened  bunch.  They  brought  us 
slavery  and  Scopes.  They  still  ban 
books.  They  still  call  evolution  her¬ 
esy.” 

Walker,  who  is  from  Georgia,  said 
she  was  deeply  offended  by  these 
remarks,  and  by  a  comedy  routine 
also  quoted  by  Roessner  poking  fun  at 
Southerners. 

“1  can  assure  you  that  my  neck  is 
not  red,  and  I  don’t  like  the  implica¬ 
tion  that  all  Southerners  are  red¬ 
necks,”  she  said.  “How  can  you  print 
such  a  thing,  when  you  wouldn’t  dare 
do  it  for  another  group  of  people?” 

These  readers  raise  good  ques¬ 
tions.  In  the  enlightened  1980s,  I  am 
sure  editors  at  the  Courant  wouldn’t 
think  of  printing  a  column  or  a  cartoon 
poking  fun  at  blacks,  Jews  or  Hispan- 
ics.  So  why  is  it  OK  to  mimic  Austra¬ 
lians  or  make  dumb-Southerner 
jokes? 

In  some  cases,  I  think  the  use  of  the 
offensive  reference  must  be  consid¬ 
ered.  The  real  point  of  Roessner’s 
column,  for  example,  was  that  we 


(McNulty  is  reader  representative  at 
the  Hartford  [Conn.]  Courant.) 


Yankees  are  mistaken  if  we  imagine 
we  are  better  than  Southerners. 
McEnroe’s  column  was  based  in  part 
on  a  series  of  humorous,  self-mocking 
television  ads  put  out  by  the  Austra¬ 
lian  government  itself. 

Still,  the  question  remains:  Is  there 
a  double  standard  in  publishing  ethnic 
joker? 

1  think  the  answer  is  yes.  The  oper¬ 
ating  principle  is  something  1  call  the 
Oppressed  Minority  Rule.  It  doesn’t 
apply  just  to  newspapers  but  to  every¬ 
day  conduct,  and  it  is  this:  It  is  all 
right  to  make  jokes  about  some  peo¬ 
ple,  but  you  do  not  make  fun  of  an 
oppressed  minority. 

Thus,  society  says  it  is  fine  to  make 
“ethnic  jokes”  about  white  people, 
men.  Australians,  the  rich  and 
Christians  —  because  they’re  not 
oppressed  minorities.  It  is  taboo  to  do 
the  same  about  black  people,  women, 
Puerto  Ricans,  the  poor  and  Jews  — 
because  they  are. 

Note  that  an  “oppressed  minority” 
need  not  be  a  numerical  minority: 
Women,  for  instance,  are  the  major¬ 
ity. 

The  rules  keep  changing,  too: 
“Amos  ‘n’  Andy,”  the  radio  and  tv 
comedy  with  black  characters,  was 
hugely  popular  for  decades,  banned  in 
the  1950s  and  1960s,  and  is  said  now 
to  be  making  a  comeback  as  an  inof¬ 
fensive  historical  curiosity. 

And  what  of  homosexuals?  Limp- 


wristed  caricatures  still  show  up  on  tv 
and  especially  in  movies,  but  I  doubt 
gay  jokes  would  be  found  in  the  Cou¬ 
rant. 

In  America,  it  is  apparently  still 
permitted  for  newspapers  to  practice 
Arab-bashing  — just  look  at  editorial 
cartoons  in  many  newspapers  —  but 
this  may  change.  The  American- Arab 
Anti-Discrimination  Committee,  with 
61  chapters  nationwide,  was  formed 
to  fight  unfair  stereotypes.  Under  the 
Oppressed  Minority  Rule,  caricatures 
and  jokes  involving  Japanese  are 
apparently  OK,  but  ethnic  jokes 
about  Asians  in  general  are  not. 

The  safest  policy.  I’m  sure,  would 
be  for  newspapers  to  avoid  ethnic, 
racial,  religious  and  national  charac¬ 
terizations  altogether.  But  1  am  not 
holding  my  breath  until  that  happens. 

SND  to  set  up 
‘working  newsroom’ 

A  working  newsroom  is  planned  to 
be  set  up  at  the  Society  of  Newspaper 
Design  workshop  in  Austin,  Texas,  in 
October  by  lashing  together  20 
Macintosh  computers,  as  well  as  big 
screens,  laser  printers  and  scanners. 

A  two-section,  24-page  full-color 
broadsheet  convention  newspaper 
will  be  produced  on-site  and  given  to 
attendees  on  the  final  day  of  the  work- 
shop,  according  to  organizers. _ 


On  any  given  weekday  or  Sunday, 
about  7  out  of  10  people  age  50  and  over 
read  at  least  one  daily  newspaper. 

Are  they  reading  yours? 


Be  certain  with  MATURITY  NEWS  SERVICE, 
a  weekly  package  of  news,  features 
and  columns  on  topics  such  as 
investments,  travel,  consumerism, 
legislative  issues  and  personalities. 

Call  Dan  Barber  at  The  New  York 
Times  Syndication  Sales  Corp., 
800-972-3550,  for  a  free 
month’s  trial  and  details 
about  availability. 

MATURITY  NEWS 

SERVICE 

National  Press  Building,  Washington,  D.C. 
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One  Year  To  Go 


When  the  Republicans 
first  started  looking  at 
New  Orleans  as  a  possible 
site  for  their  1988 
national  convention,  the 
whole  city  joined  in  the 
effort  to  land  the  event. 

Political  opponents  set  their 
differences  aside. 

The  mayor,  a  Democrat,  worked  closely 
with  Republican  convention  planners. 
Hundreds  of  New  Orleanians  responded 
to  a  full-page  ad  in  The  Times-Picayune 
and  wrote  the  convention  committee, 
telling  it  why  New  Orleans  should  be 
selected  as  host. 

The  effort  paid  off 

when  the  GOP  announced  its  choice. 

Lt  was  good  news  for  Louisiana,  a  triumph 
for  New  Orleans.  Next  August,  we  will 
have  a  chance  to  show  off  our  city. 


The  opportunity 
presents  a 
challenge 

as  well,  for  the  city  and 
for  The  Times-Picayune. 
Our  editors  have  visited 
newspapers  in  past  convention  cities 
across  the  country.  We  have  learned  what 
a  big  job  it  is  to  provide  top-flight  coverage 
of  national  politics  and  the  conventions 
while  maintaining  high  standards  in  metro 
reporting,  the  sports  section  and  business 
news. 

We  have  assembled  a  team  of  reporters 
and  photographers  to  follow  every  step 
on  the  road  to  the  White  House.  We  will 
be  in  Atlanta  for  the  Democratic  con¬ 
vention  next  July  and  we  will  be  out  in 
force  when  the  Republicans  get  together 
a  month  later  in  our  own  backyard.  But 
our  effort  will  go  beyond  the  newsroom, 
drawing  on  everyone  who  works  at 
The  Times-Picayune. 

We  are  ready. 


Watch  for  Us. 


NEW  ORLEANS:  GOP  CONVENTION  CITY  1988 


August  29,  1987 
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Every  Saturday  since  1884 


The  judge  and  the  JOA  hearing 

During  the  first  month  of  testimony,  administrative  iaw  Judge  Morton 
Needelman  has  been  a  skepticai  questioner  and  a  poker-faced  iistener 


By  Mark  Fitzgerald 

Administrative  law  Judge  Morton 
Needelman  is  proving  to  be  both  a 
skeptical  questioner  and  poker-faced 
listener  as  he  presides  over  the  con¬ 
tinuing  federal  hearing  on  the  pro¬ 
posed  joint  operating  agreement 
between  Detroit’s  daily  newspapers. 

During  the  hearing,  which  turns 
one  month  old  Thursday  (Sept.  3), 
Needelman  has  routinely  interrupted 
cross-examinations  of  witnesses  to 
ask  his  own  questions. 

The  questions  have  ranged  from 
detailed  interrogations  about 
accounting  procedures  to  a  rather 
wistful  one  about  New  York  City’s 
Night  Owl  editions. 

But  though  the  questioning  has 
occasionally  been  openly  skeptical,  it 
is  hard  for  a  courtroom  observer  to 
discern  which  way,  if  any,  he  is  lean¬ 
ing  in  the  request  by  Knight-Ridder 
Inc.’s  Detroit  Free  Press  as  a  “failing 
newspaper’’  to  join  production  and 
business  operations  with  Gannett 
Co.’s  Detroit  News. 

There  has  been,  however,  one  con¬ 
stant  in  Needelman’s  questions:  they 
have  been  to  the  point. 

“Now  the  Free  Press  and  the 
Detroit  News  were  in  direct  head-to- 
head  competition  for  19  years  [from 
1960,  when  the  Detroit  Times  was 
bought  and  folded  by  the  News  to 
1979,  when  the  first  Free  Press  loss 
was  incurred].  During  that  entire 
period  .  .  .  [or]  for  18  years,  it  had  a 
profit. 

“How  were  you  able  to  do  that  for 
18  years?’’  Needelman  asked  Knight- 
Ridder  chairman  Alvah  H.  Chapman. 

At  another  point,  he  asked  Chap¬ 
man  if  the  Free  Press  accepted  its 
near-decade  of  losses  with  “one  eye 
cocked  to  an  eventual  JOA?” 

“At  no  time  have  our  losses  been 
made  with  one  eye  cocked  to  a  JOA,” 
Chapman  said.  “We  have  been 
working  diligently  to  contain  our 
losses.” 


For  his  part,  Needelman  has 
worked  equally  diligently  to  contain 
the  mountain  of  paper  this  hearing  has 
generated.  Until  last  Friday  (Aug.  28) 
when  the  hearing  moved  out  of 
Detroit  and  to  Washington,  D.C., 
Needelman  presided  from  a  bench 
surrounded  by  two  dozen  thick  vol¬ 
umes  of  evidence  and  written  testi¬ 
mony. 


Terms  of  proposed  JOA  ore  outlined. 
See  page  36. 


Needelman  put  his  foot  down  when 
Eugene  Driker,  the  attorney  repre¬ 
senting  five  newspaper  unions 
opposed  to  the  JOA,  attempted  to 
introduce  a  stack  of  14  financial 
reports  as  evidence. 


Driker  was  trying  to  show  that 
these  companies  had  not  failed,  even 
though  in  1975  they  had  very  bad 
scores  under  a  bankruptcy  prediction 
formula  a  Free  Press  expert  witness 
used. 

“1  think  you  have  abused  my  toler¬ 
ance  for  paper  in  this  case,”  a  visibly 
angry  Needelman  said.  “Every  pile 
you  give  me  has  to  be  reviewed  by  me 
and  I’ve  had  enough.  You  have  a  staff 
of  lawyers,  sir,  I  do  not.  I  will  no 
longer  take  these  large  piles  of 
paper.” 

Needelman,  a  56-year-old  retired 
administrative  law  judge  for  the  Fed¬ 
eral  Trade  Commission,  has  also 
expressed  impatience  from  time  to 
time  about  the  slow  pace  of  the  hear¬ 
ing. 


“Let’s  try  to  get  to  some  meat,  eh, 
counsel?”  he  told  an  Antitrust  Divi¬ 
sion  attorney  at  one  point. 

Another  time,  when  a  newspaper 
attorney  was  challenging  Needel¬ 
man’s  decision  not  to  grant  confiden¬ 
tiality  to  a  particular  document,  the 
judge  said,  “Look,  do  you  want  to 
make  a  federal  case  out  of  this?” 

And  Needelman  has  appeared,  at 
times,  frustrated  by  the  arcane  expla¬ 
nations  expert  witnesses  for  the 
newspapers  offered  why  particular 
financial  entries  were  made  the  way 
they  were. 

“We  have  now  left  the  world  of 
accounting  and  are  about  to  enter  the 
more  real,  1  hope,  world  of  the 
businessman,”  a  relieved-sounding 
Needelman  said  right  before  swearing 


in  Free  Press  general  manager  Robert 
Hall. 

However,  when  Hall  began  testify¬ 
ing  about  why  the  same  financial 
entries  were  handled  differently  in 
two  forms  the  same  year,  he 
expressed  his  frustration  again. 

“I  want  the  record  to  reflect  that  I 
scratch  my  previous  comment  as  to 
how  impervious  operating  revenue 
and  operating  losses  can  be  to  imagi¬ 
native  bookkeeping,”  he  said. 

Though  his  questioning  is  often 
skeptical  —  and  his  comments  to 
attorneys  can  be  very  sharp  — 
Needelman  has  been  unfailingly  soli¬ 
citous  of  witnesses.  He  kept  the  hear¬ 
ing  going  until  7  p.m.  one  day  so  that  a 
newspaper  witness,  accountant  Stew- 
(Continued  on  page  36) 
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Covering  a  tornado:  an  inside  iook 


By  Stephen  Hume 

At  2:30  p.m.  on  the  sultry,  humid  afternoon  of  Friday, 
July  31,  the  big  items  on  managing  editor  George  Oake's 
agenda  for  weekend  coverage  by  the  Edmonton  Journal 
were  the  city’s  annual  Heritage  Days  festival  and  a  crucial 
game  for  the  Eskimos  pro  football  team. 

The  first  Monday  in  August  is  Edmonton’s  civic  holiday 
and  the  last  long  weekend  of  the  summer.  Heritage  Days,  a 
popular  two-day  celebration  of  the  city’s  ethnic  mosaic, 
draws  up  to  300,000  people  for  a  sampling  of  food  and 
cultural  fare  in  a  central  city  park. 

This  time  there  were  worries  because  a  freak  windstorm 
the  night  before  had  damaged  many  of  the  tents 
used  by  more  than  40  ethnic  groups  at  the  fair. 

Follow-up  stories  and  picture  coverage  would  have  to 
be  planned  and  assignments  juggled  for  a  holiday  when 
most  reporters  and  photographers  would  be  hoping  for  a 
sunny  weekend  off.  That  was  at  2:30. 

An  hour  later,  with  many  communications  knocked  out 
by  lightning  and  newsroom  computers  crashing  under  the 

(Hume  is  general  manager  of  the  Edmonton  Journal.) 


vicious  power  surges,  Oake  was  frantically  trying  to 
orchestrate  a  disaster  team  of  more  than  40  reporters, 
photographers  and  editors. 

They  were  in  the  field  trying  to  make  sense  of  the 
catastrophe  that  descended  upon  Edmonton  when  a 
monstrous  tornado  slashed  along  the  entire  eastern  side  of 
the  city. 

“The  courage  and  dedication  of  these  young  journalists 
under  the  most  trying  conditions  were  remarkable,”  Oake 
said.  “Photographer  Steve  Simon  stood  up  and  shot  pic¬ 
tures  of  the  funnel  as  it  moved  toward  him  at  a  high  rate  of 
speed.  Everybody  gave  everything  they  had.” 

Half-a-mile  wide  at  the  base,  spawning  winds  of  more 
than  400  miles  an  hour,  the  twister  ripped  through  outlying 
farms,  residential  suburbs,  rush-hour  traffic  and  major 
industrial  zones. 

Reporters  and  photographers,  frequently  arriving  at 
disaster  sites  before  police,  fire  or  medical  teams,  found 
themselves  in  a  wilderness  of  tortured  wreckage,  crushed 
vehicles,  corpses,  maimed  victims,  stunned  survivors. 

The  impact  was  so  devastating  that  relief  officials  later 
said  some  traumatized  reporters  were  among  those  apply¬ 
ing  for  help  from  special  psychological  counseling  services 
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set  up  by  government  officials. 

The  tornado  had  collapsed  buildings,  tossed  20-ton 
vehicles  around  like  toys,  derailed  trains  and  squashed  a 
huge  storage  tank  in  the  oil  city’s  refinery  row. 

Worse,  it  had  roared  across  the  Sherwood  Park  free¬ 
way,  jammed  with  holiday  traffic.  After  turning  the  free¬ 
way  into  a  terrifying  junkyard  of  twisted  car  hulks,  it 
blasted  its  way  through  the  133  trailers  of  Evergreen 
Mobile  Park,  obliterating  100  homes. 

By  the  time  it  had  finished  its  40-minute  rampage,  the 
tornado  had  killed  26  people,  injured  another  300,  left  at 
least  1,000  people  homeless  and  caused  $  150-million  dam¬ 
age. 

Bodies  littered  the  ground  in  some  of  the  worst-hit 
areas.  Desperate  rescue  teams  picked  their  way  through 
streets  that  were  blocked  by  debris,  tangles  of  live  high- 
voltage  power  lines,  torrential  rains  and  a  jam  of  fright¬ 
ened  civilian  traffic. 

Fears  that  rescue  teams  themselves  were  at  risk  were 
spurred  by  the  arrival  of  a  second  severe  weather  system 
that  briefly  triggered  another  tornado  funnel,  heavy  rains 
and  hail. 

Photo  editor  Steve  Makris  relied  on  the  mobile  radio 
units  of  his  eight  photographers  to  provide  communication 
to  the  Journal’s  newsroom  command  center  in  the  city 
core.  He  dispatched  three  spare  units  with  reporters. 

Over  the  next  six  hours  he  would  process  and  edit  more 
than  1 ,500  frames  of  color  film  from  staff  photographers 
and  free-lancers,  selecting  150  of  the  best  proofs  for  senior 
editors  and  providing  12  separate  projects  to  Canadian 
Press,  the  national  wire  service. 

While  managing  editor  Oake  tried  to  gauge  the  magni¬ 
tude  of  the  disaster  and  struggled  to  organize  his  coverage 
in  the  chaotic  conditions,  editor-in-chief  Linda  Hughes 
was  wrestling  with  a  more  significant  problem  —  whether 
the  paper  would  publish  or  not. 

One  victim  of  the  twister  had  been  the  Journal’s  modern 
printing  plant,  located  several  miles  east  of  the  city  core  in 
a  heavily  damaged  industrial  zone. 

Although  the  tornado  had  missed  the  $35-million  news¬ 
paper  printing  plant  and  its  27  press  units  by  a  scant  300 
yards,  it  had  torn  out  the  main  power  supply.  Plant  man¬ 
ager  Fred  Dicker  was  doubtful  he  could  find  the  2,000 
kilowatts  needed  to  run  the  presses  and  their  15  color 
decks.  He  proved  to  be  right.  The  presses  were  to  stay 
without  power  for  22  hours. 

When  the  tornado  hit,  preparations  were  well  under  way 
for  the  next  morning’s  76-page  Saturday  edition.  Now  it 
appeared  there  would  be  no  paper  at  all.  Newsroom  and 
composing  room  computer  systems  had  been  down  for 
four  hours  and  the  presses  could  not  be  started. 

Hughes,  36,  and  appointed  editor  only  four  months 
earlier,  began  scrambling  to  find  alternatives.  The 
publisher  of  weekly  papers  in  outlying  bedroom  communi¬ 
ties  were  contacted  and  volunteered  to  print  the  Journal, 
but  their  small,  slow  presses  could  not  handle  the  runs 
required. 

The  Red  Deer  Advocate ,  a  small  daily  90  miles  south  of 
Edmonton,  offered  to  make  its  plant  available  but  it  could 
not  handle  the  run  either. 

Combining  the  capacity  of  several  smaller  papers  was 
not  feasible  because  all  of  them  had  different  web  widths 
and  plate  sizes. 

The  Journal’s  sister  paper  in  the  Southam  Newspaper 
Group,  the  Calgary  Herald,  almost  200  miles  to  the  south, 
was  prepared  to  help  but  the  logistics  appeared  over¬ 
whelming. 

Hughes  called  an  officer  commanding  local  Canadian 
armed  forces  squadrons  to  see  whether  one  of  the  C-130 
Hercules  used  to  transport  tanks  and  artillery  was  avail¬ 
able.  It  was  not. 


She  considered  the  option  of  chartering  four  Boeing  737 
aircraft  but  found  that  with  payloads  of  10,000  pounds  at 
most,  they  would  be  able  to  carry  40,000  copies  of  the 
heavy  Saturday  papers. 

At  this  point  publisher  William  Newbigging,  previously 
kept  incommunicado  by  the  failure  of  telephone  communi¬ 
cations,  was  able  to  get  through  on  a  portable  cellular 
telephone  he  keeps  in  his  four-wheel-drive  Bronco. 

When  Newbigging  learned  of  the  conditions  Oake  and 
Hughes  were  battling,  he  made  his  way  to  the  newsroom 
and  established  a  command  post  in  his  office.  Assistant 
circulation  director  Dave  Colville,  assistant  advertising 
director  Gordon  Lloyd,  assistant  production  manager  Bob 
Hill  and  promotions  manager  Dennis  Skulsky  joined  Oake 
and  Hughes  to  plan  strategy. 

Newbigging  decided  to  kill  the  whole  Saturday  edition 
and  instead  produce  a  12-page  special  disaster  edition 
restricted  to  editorial  content. 

“It  was  Edmonton’s  tragedy,’’  Newbigging  said  later 
about  his  decision.  “I  felt  it  imperative  that  the  story  be 
told  by  Edmonton’s  newspaper.  Better  that  it  be  told  in  12 
pages  than  not  at  all.  Besides,  the  rest  of  the  paper  was 
going  to  be  superfluous  to  the  vast  majority  of  Edmonto¬ 
nians.” 


Although  the  tornado  had  missed  the 
$35-million  newspaper  printing  plant 
and  its  27  press  units  by  a  scant  300 
yards,  it  had  torn  out  the  main  power 
supply. 


It  was  now  10  p.m.  Friday. 

While  the  managing  editor  marshaled  the  newsroom  to 
produce  the  special  —  with  many  exhausted  reporters 
doing  double  duty  as  copy  editors  —  the  paper’s  data 
services  team  got  newsroom  computers  up  and  running. 
They  were  shaky  and  jury-rigged,  but  they  worked. 

Newbigging  then  authorized  the  charter  of  a  Lear  jet.  It 
left  at  2  a.m.  Saturday  carrying  page  negatives.  Journal 
news  editor  George  Ward  and  a  volunteer  crew  of  six 
Journal  pressmen  to  Calgary  where  they  were  met  at  the 
airport  by  Herald  production  manager  Ken  Turner. 

By  4  a.m.  the  Herald  presses  had  produced  150,000 
copies  of  the  Journal’s  full-color  disaster  edition  and  it  was 
dispatched  on  the  three-hour  haul  to  Edmonton. 

Meanwhile,  assistant  circulation  manager  Dave  Colville 
had  been  struggling  to  organize  his  dispatch  and  delivery 
systems  at  the  Journal.  Working  all  night  by  candlelight, 
Colville  had  abandoned  hope  of  delivery  to  the  Journal’s 
vast  country  circulation  area,  which  covers  the  entire 
northern  half  of  Alberta  and  extends  into  the  Northwest 
Territories  and  the  Yukon  as  far  as  the  Artie  Circle. 

Colville’s  problems  were  compounded  by  the  fact  that 
all  his  regular  district  advisers  were  off  for  the  long 
weekend  and  many  of  his  regular  carriers  had  arranged  for 
inexperienced  replacements  to  do  their  routes. 

Normally  the  morning  Journal  is  delivered  by  6:30  a.m., 
but  in  this  case  the  trucks  from  Calgary  would  not  arrive 
until  9  a.m.  Colville  called  all  his  weekend  drivers  in  at  3 
a.m.  and  asked  them  to  start  calling  adult  carriers,  warning 
them  of  the  late  arrival  of  the  paper  from  Calgary. 

In  the  end,  the  Journal’s  special  edition  reached  about 
90%  of  city  routes  and  most  people  got  their  paper  by  early 
afternoon.  The  special  sold  for  the  regular  weekend  price 
of  50  cents,  primarily  because  of  the  difficulty  of  changing 
vending  boxes. 

“What  we  hadn’t  counted  on,”  remarked  Hughes, 
(Continued  on  page  37) 
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Posing  to  get  a  peek 

Los  Angeles  Herald  Examiner  reporter  poses  as  a  buyer  in  order 
to  get  a  look  inside  the  Palm  Springs  house  of  Jim  and  Tammy  Bakker 


By  MX.  Stein 

Jim  and  Tammy  Bakker  ordered 
their  real  estate  agent  not  to  allow  the 
press  to  view  their  $650,000  Palm 
Springs  house  up  for  sale,  but  a  Los 
Angeles  Herald  Examiner  reporter 
got  in  by  posing  as  an  affluent  Florida 
businessman  and  potential  buyer. 

Newsman  Ellis  E.  Conklin  was 
given  a  tour  of  the  five-bedroom 
desert  home  after  realtor  Emma  How¬ 
ard  had  turned  down  scores  of  news 
organizations  seeking  entry,  she 
informed  E&P. 

She  said  he  later  wanted  to  shoot 
pictures  of  the  inside  of  the  house  but 
was  refused  “because  by  that  time  I 
began  to  be  suspicious  that  he  was  not 
a  real  buyer.” 

The  story  beneath  Conklin’s  byline 
appeared  in  the  Herald’s  Style  section 
under  the  head,  “Inside  Bakkers’ 
desert  hideaway.” 

The  article  offered  a  room-by-room 
glimpse  of  the  home,  comments  by 
Howard  and  a  report  of  the  Bakkers’ 
and  PTL’s  financial  situations.  Conk¬ 
lin’s  method  of  entry  was  not  revealed 
to  the  reader. 

Bakker,  the  deposed  PTL 
preacher,  and  his  wife  were  in  San 
Francisco  at  the  time  Conklin  gained 
admittance  to  the  dwelling. 

Andrea  Herman,  the  Herald’s  man¬ 
aging  editor/features,  who  assigned 
Conklin  to  the  story,  later  telephoned 
Howard,  advising  her  of  the  ruse  and 
asking  her  permission  to  publish  it. 
Conklin  read  her  parts  of  the  story  on 
the  phone. 

Herman  told  E&P  the  Herald  had 
first  attempted  to  get  into  the  house 
by  identifying  itself,  but  was  refused. 
Howard  said  she  had  turned  away  a 
number  of  requests  from  AP,  UPI  and 
several  television  stations  and  news¬ 
papers,  including  those  in  the  Palm 
Springs  area. 

“I  had  no  objection  to  the  press 
coming  in,  but  the  Bakkers  were  dead 
set  against  it,”  Howard  recalled. 

Herman  acknowledged  she  had 
generated  the  reporter’s  deception 
and  contended  it  was  justified. 

“The  press  was  barred,”  she 
explained.  “The  Bakkers  are  news. 
They  are  in  a  public  arena.  Ordinary 
citizens  could  get  into  the  house  so 


why  discriminate  against  the  press?  It 
was  a  sensitive  story.  It  was  not 
tasteless.  It  didn’t  poke  fun  at  the 
Bakkers.  It  described  how  they  lived 
and  there  is  certainly  public  interest  in 
this.” 

Herman  added  that  she  does  not 
have  a  “blanket  policy”  allowing 
reporters  to  misrepresent  themselves 
in  news  gathering. 

“For  this  story  it  was  appropri¬ 
ate,”  she  insisted.  “It  was  handled 
correctly.  It  was  a  fun  story  that 
endangered  no  one.” 


Asked  for  her  response  if  Howard 
had  denied  permission  to  publish, 
Herman  replied,  “I  would  have  had  to 
rethink  the  whole  matter.” 

Conklin  also  stood  by  his  ploy. 

“These  people  [the  Bakkers]  are 
public  figures,”  he  argued.  “We  tried 
to  get  in  with  press  calls  and  failed. 
The  only  way  to  get  into  the  house 
was  by  creating  another  identity.  This 
was  a  home  selling  for  $650,000  that 
was  purchased  with  church  salaries 
and  bonuses.  Then  you  had  the  col¬ 
lapse  of  the  PTL  three  weeks  after  the 
Bakkers  bought  the  house.  There’s  a 
lot  of  interest  in  this  couple.” 

Conklin,  a  former  UPI  reporter  and 
a  newsman  for  nine  years,  also 
steered  away  from  endorsing  his  tac¬ 
tic  across  the  board. 

“In  99%  of  the  cases  there  is  no 
reason  to  be  anything  other  than  a 
reporter,”  he  observed.  “You  actu¬ 
ally  gain  more  access  that  way  but,  in 
this  case,  it  was  the  only  way  to  see 
the  home.” 

Herald  editor  Maxwell  McCrohon 
supported  Herman  and  Conklin. 

“i  don’t  have  an  ethical  problem 
with  the  Bakker  story,”  he  said.  “As 
a  general  rule,  undercover  reporting 
is  not  good  practice.  However,  in  this 
instance  the  press  was  excluded  and 


the  only  way  to  get  in  was  to  pose  as  a 
purchaser.” 

McCrohon,  an  editor  of  the  Chi¬ 
cago  Tribune  and  UPI,  noted  that  the 
history  of  Chicago’s  rough-and- 
tumble  journalism  is  replete  with 
undercover  episodes. 

“Old-time  city  editors  would  do 
just  about  anything  to  get  a  story,”  he 
remarked.  “One  man  got  a  Pulitzer 
Prize  story  by  posing  as  an  ambu¬ 
lance  driver.” 

The  Bakkers  were  unavailable  for 
comment,  but  Howard  took  a  philo¬ 


sophical  view  of  the  incident. 

“I’m  not  mad  at  the  Herald  Exam¬ 
iner,”  she  declared.  “I  suppose 
reporters  have  to  do  a  lot  of  things  to 
get  news.  I  blame  myself  as  well.  I 
should  have  checked  him  [Conklin] 
out  more  carefully,  but  I  was  awfully 
busy.” 

According  to  Howard,  her  doubts 
about  Conklin  arose  soon  after  the 
tour  began.  He  had  given  the  name  of 
“Edward”  Conklin  and  said  he  had 
only  a  short  time  to  inspect  the  house 
before  returning  to  Los  Angeles,  she 
related. 

Howard  said  he  took  notes  and  had 
“certain  moves  and  techniques  that 
didn’t  seem  right  for  a  buyer.”  Conk¬ 
lin  also  could  not  produce  a  business 
card,  she  added. 

When  the  reporter  read  the  story, 
she  went  on,  he  agreed  to  change 
parts  she  told  him  were  inaccurate. 

A  Herald  reporter,  who  asked  not 
to  be  identified,  phoned  E&P  to  say 
she  and  other  staffers  were 
“embarrassed”  by  Conklin’s  story. 

“1  think  it  was  basically  uneth¬ 
ical  —  a  return  to  yellow  journal¬ 
ism,”  she  complained.  “Here  we 
have  a  real  estate  agent  who  was 
quoted  extensively  when  she  didn’t 
know  she  was  speaking  for  publica- 


“Ordinary  citizens  couid  get  into  the  house  so  why 
discriminate  against  the  press?  It  was  a  sensitive 
story.  It  was  not  tasteless.  It  didn’t  poke  fun  at  the 
Bakkers.  It  described  how  they  lived  and  there  is 
certainly  public  interest  in  this.” 
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tion.  The  credibility  of  the  paper  has 
been  damaged.” 

Another  Herald  reporter,  who  also 
requested  anonymity,  said  the 
paper’s  city  side  has  a  policy  against 
misrepresentation,  but  he  noted, 
“There  is  an  incredible  amount  of 
interest”  in  the  Bakkers. 

He  also  admitted  that  he  once  faked 
his  identity  to  get  a  story  while  work¬ 
ing  for  another  newspaper. 

“This  was  no  great  crime  10  years 
ago,”  he  observed,  but  a  lot  has 
changed  since  then. 

Los  Angeles  Times  managing  edi¬ 
tor  George  Cotliar  said  the  Times  has 
no  “hard  and  fast  rule”  on  misrepre¬ 
sentation,  but  the  policy  is  to  “repre¬ 
sent  ourselves  accurately”  unless  a 
story  of  “national  importance” 
requires  a  different  approach. 

He  recalled  a  Times  reporter  who 


got  inside  a  mental  hospital  to  investi¬ 
gate  conditions  by  posing  as  a  nurse. 
Cotliar  pointed  out,  however,  that  she 
had  first  obtained  clearance  from  a 
state  agency  and  the  hospital  itself. 

In  another  case,  he  recollected,  a 
sportswriter  was  severely  repri¬ 
manded  for  misrepresenting  himself 
on  the  job  and  was  told  he  faced  dis¬ 
missal  if  he  did  it  again. 

Bob  Burdick,  editor  of  the  Daily 
News  of  Los  Angeles,  stated:  “We 
like  to  identify  ourselves  and  have  a 
policy  that  requires  it  in  every  depart¬ 
ment  of  the  newspaper.  We  believe 
the  public  is  entitled  to  know  when  a 
reporter  is  working  in  his  or  her 
capacity  as  a  news  gatherer.  I  sup¬ 
pose,  though,  that  a  radical  enough 
situation  could  come  along  in  which 
concealing  identity  could  be  rational¬ 
ized.  I  think  it’s  best  to  take  it  on  a 


case-by-case  basis.” 

At  the  Orange  County  Register  a 
policy  against  misrepresentation  is 
written  out,  according  to  editor  N. 
Christian  Anderson. 

“This  doesn’t  mean”  he  said,  “that 
reporters  are  required  to  announce 
their  occupation  at  every  opportu¬ 
nity.  But  if  a  reporter  plans  to  keep  his 
identify  secret,  he  must  clear  it  with  a 
supervisor.” 

Anderson  noted  the  story  in  ques¬ 
tion  would  have  to  be  of  major  signifi¬ 
cance  before  approval  would  be 
given. 

“I  would  not  condone  it  [posing]  in 
the  Bakker  story,”  he  said. 

Howard  said  that  Conklin’s  story 
did  not  produce  a  new  surge  of  inter¬ 
est  in  the  house,  which  previously  had 
attracted  about  20  prospective  buy¬ 
ers. 


California  daily  begins  a  ‘freeways’  column 

Reporter  covers  the  San  Diego  area  highways  in  a  three-day-a-week  feature 


By  M.L.  Stein 

It  was  bound  to  happen  sooner  or 
later  in  Southern  California. 

The  San  Diego  Tribune  has  started 
a  column  devoted  to  the  area’s  free¬ 
ways  and  the  people  who  drive  them. 

Staffer  Roy  Schneider,  a  freeway 
commuter  himself,  writes  the  three- 
day-a-week  “On  the  Freeway”  col¬ 
umn,  which  he  claims  has  generated 
“great  audience  interest”  since  it 
began  Aug.  6. 

“Why  not?”  he  asked.  “Around 
here  freeways  are  an  eminent  part  of 
everybody’s  life.  Their  silent  commu¬ 
nication  with  bumper  stickers  and 
crazy  license  plates  take  up  a  good 
portion  of  their  day.” 

Tribune  editor  Neil  Morgan  said  he 
had  been  considering  such  a  column 
for  some  time  and  decided  to  launch  it 
when  a  rash  of  freeway  shootings 
recently  broke  out  in  California. 

“We  think  it’s  time  to  consider 
freeways  an  important  new  reporto- 
rial  beat,”  Morgan  told  readers. 
“Most  of  us  spend  a  part  of  every  day 
on  the  freeways,  which  have  come  to 
dominate  our  lives.  They  modify  the 
shape  of  cities.  The  pace  of  their 
traffic  can  set  the  pattern  of  our  daily 
movements.” 

Schneider,  who  said  he  had  been 
doing  investigative  reporting  and 
writing  “offbeat  features”  before  he 
was  picked  for  his  new  job, 
explained  that  his  main  goal  is  “to 
put  personality  into  the  freeway 
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Roy  Schneider  is  covering  the  'free¬ 
way  beat'  for  the  Son  Diego  Tribune. 


system.” 

“After  all,”  he  continued,  “it’s  a 
springboard  into  the  California  life¬ 
style.  Everybody  can  identify  with 
freeways,  even  those  who  don’t  use 
them.  The  freeway  is  more  than  a 
strip  of  concrete.” 

Thus,  Schneider  said,  he  stays 
away  from  “statistics  and  body 
counts”  to  view  the  freeways 
through  the  eyes  of  the  individuals 
who  drive  and  work  them. 

A  recent  column  dealt  with  the 
freeway  shootings.  Schneider  inter¬ 
viewed  a  police  psychologist  and 
two  California  highway  patrolmen 
for  an  explanation  of  the  phenome¬ 
non.  The  36-year-old  columnist  also 
went  up  in  a  helicopter  with  a  traffic 
reporter  and  plans  a  ride-along  with 
highway  patrolmen. 


Schneider  feels  he  can  identify 
with  drivers  suffering  through 
clogged  traffic  on  main  arteries.  He 
said  it  takes  him  a  half-hour  to  45 
minutes  to  travel  the  eight  miles 
from  his  home  to  the  Tribune  build¬ 
ing. 

Allied  keeps  tabs 
on  VDT  users’ 
baby  births 

In  over  five  years  there  have  been 
70  normal  healthy  births  and  four 
abnormal  births  to  mothers  working 
at  VDT  terminals  at  Northwest  dai¬ 
lies,  according  to  statistics  kept  by 
Allied  Daily  Newspapers. 

Allied  executive  director  Paul  R. 
Conrad  stressed  that  “this  is  a  quite 
unscientific  study”  at  Allied  member 
newspapers. 

Members  are  asked  to  notify  the 
Allied  office  in  Tacoma  when  a  birth 
occurs  among  women  working  at  ter¬ 
minals  and  if  the  child  were  normal  or 
abnormal. 

According  to  Conrad,  among  five 
recent  births,  two  babies  were  prema¬ 
ture  and  one  was  seriously  ill  for  a 
time.  All  three  are  fine  now,  he  said. 

Of  the  abnormal  births,  Conrad 
said:  “Whether  the  medical  problems 
have  any  relation  to  their  mothers’ 
terminal  use,  no  one  can  be  sure.” 
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Mormons  fault  the  media 

Top  church  official  accuses  four  newspapers  of  ‘Mormon-bashing’; 
the  newspapers  stand  by  their  stories  as  being  ‘factual’  and  ‘fair’ 


By  M.L.  Stein 

A  top  official  of  the  Mormon 
Church  accused  the  press  of  “some  of 
the  most  sustained  and  intense  Mor¬ 
mon-bashing  since  the  turn  of  the  cen¬ 
tury”  in  connection  with  its  reporting 
of  forged  church  documents  and  two 
bombing  deaths  linked  to  them. 

Elder  Dallin  H.  Oaks,  a  member  of 
the  Council  of  Twelve  of  the  Church 
of  Jesus  Christ  of  Latter-day  Saints, 
singled  out  the  New  York  Times,  Los 
Angeles  Times,  London  Sunday 
Times  and  Salt  Lake  Tribune  in  his 
charges  that  media  coverage  of  the 
false  documents  encouraged  a  num¬ 
ber  of  critics  to  discredit  the  Mormon 
Church  and  its  leaders. 

Denials  of  his  allegations  were 
issued  by  spokesmen  for  the  newspa¬ 
pers. 

Oaks,  a  former  Utah  Supreme 
Court  justice,  expressed  his  com¬ 
plaints  in  a  speech  in  Provo,  Utah, 
during  a  Brigham  Young  University 
symposium  on  “Church  History  and 
Recent  Forgeries.” 

The  events  he  discussed  involved 
Mark  W.  Hofmann,  a  32-year-old 
document  dealer,  who  is  serving  five 
years  to  life  in  prison.  He  pleaded 
guilty  to  the  bomb  murders  of  two 
people  to  cover  up  his  dealing  in 
phony  historical  papers  sold  to  the 
Mormon  Church. 

Oaks  said  the  church  had  withheld 
its  criticism  of  the  press  over  the 
documents  until  now  because  of  the 
criminal  investigation  of  Hofmann. 

Noting  that  news  accounts  had 
implied  that  the  LDS  church  had 
suppressed  information  about  the 
Hofmann  documents.  Oaks  asserted 
that  “some  of  these  same  papers  were 
actually  involved  in  perpetuating  a 
cover-up  of  their  own.” 

He  charged  that  despite  the 
church’s  publication  of  a  complete  list 
of  its  acquisitions  of  high-quality 
forgeries  from  Hofmann,  the  New 
York  Times  in  a  Feb.  1 1,  1987,  story 
reported  that,  according  to  investiga¬ 
tors,  church  leaders  hid  a  number  of 
such  documents  in  a  vault  because 
they  reportedly  cast  doubt  on  the 
church’s  official  version  of  its  history. 

“This  kind  of  character  assassina¬ 
tion  attributed  to  anonymous  investi¬ 


gators  has  been  all  too  common 
throughout  the  media  coverage  of  the 
whole  event,”  Oaks  stated. 

“One  wonders  why  the  New  York 
Times  would  not  mention  in  this  long 
article  that  the  church  had  published  a 
detailed  list  of  its  Hofmann  acquisi¬ 
tions  almost  a  year  earlier?  Is  the 
Times  motto  still  'All  the  News  Fit  to 
Print,’  or  has  it  become  ‘All  the  News 
that  Fits  a  Particular  Perspective’?” 

Also,  according  to  Oaks,  various 
newspapers  recently  put  the  price  the 
church  paid  for  the  Hofmann  docu¬ 
ments  as  high  as  $1.5  million, 
although  the  actual  price  paid  for  all 
the  papers  was  $57,100,  a  figure  the 
church  published  more  than  a  year 
ago. 


more  cautious,  though  its  letters  to 
the  editor  section  remained  open,  as 
usual,  to  the  most  extreme  fulmina- 
tions  of  religious  hatred  and  ridi¬ 
cule.” 

The  London  Sunday  Times,  the 
elder  said,  touched  a  “new  low”  with 
its  editorials  and  a  story  “replete  with 
inaccuracies”  about  the  church. 

This  was  not  the  first  time  that  Oaks 
had  found  fault  with  media  coverage 
of  the  LDS  church.  He  reminded  the 
audience  that  in  August  1985,  two 
months  prior  to  the  Hofmann  bomb¬ 
ings,  he  gave  another  speech  in  which 
he  declared  that,  "...  The  contents 
of  most  media  stories  are  dictated  not 
by  what  is  necessary  to  a  full  under¬ 
standing  of  the  subject,  but  by  what 


“This  kind  of  character  assassination  attributed  to 
anonymous  investigators  has  been  all  too  common 
throughout  the  media  coverage  of  the  whole  event,” 
Oaks  stated. 


The  Mormon  elder  rebuked  the  Los 
Angeles  Times  for  publishing  several 
articles  about  the  so-called  “White 
Salamander”  papers  given  to  religion 
writer  John  Dart  by  an  undisclosed 
informant.  The  papers,  which  were 
reported  to  be  in  the  church’s  posses¬ 
sion,  were  sharply  at  odds  with  the 
church’s  official  version  of  Mormon 
history.  Oaks  said. 

He  stated  the  church  issued  a  state¬ 
ment  denying  it  possessed  the  docu¬ 
ments  but  claimed  “many  other 
newspapers  followed  Dart  in  dissemi¬ 
nating  the  statements  of  this  anony¬ 
mous  source  and  in  charging  the 
church  with  a  cover-up  to  deceive  its 
members  and  the  public.” 

Oaks  acknowledged  the  Times 
published  the  church’s  denial  but  said 
it  did  not  reveal  the  identity  of  its 
source,  who  was  actually  Hofmann. 

Following  the  Hofmann  bombings. 
Oaks  charged,  the  Salt  Lake  Tri¬ 
bune’s  coverage  of  the  story  was  like 
a  “media  feeding  frenzy”  in  relating 
the  events  to  the  Mormon  Church. 

Later,  however.  Oaks  went  on,  the 
Tribune’s  news  coverage  “became 


information  is  currently  available  and 
can  be  communicated  within  the  lim¬ 
itations  of  time  and  space.  As  a  result, 
the  media  are  particularly  susceptible 
to  conveying  erroneous  information 
about  .  .  .  historical  developments 
that  are  based  on  what  1  have  called 
scientific  uncertainties.” 

Representatives  of  the  three 
American  newspapers  blasted  by 
Oaks  defended  their  coverage  of  the 
Hofmann  documents. 

New  Y ork  Times  spokesman  Leon¬ 
ard  R.  Harris  said:  “The  editors  of 
the  Times  believe  our  reporting  on  the 
Hofmann  case  has  been  entirely  fac¬ 
tual.” 

Noel  Greenwood,  Los  Angeles 
Times  deputy  managing  editor,  had  a 
similar  response. 

“We’re  certainly  not  in  the  busi¬ 
ness  of  bashing  churches  or  any  other 
organization,”  he  said.  “1  think  our 
coverage  in  this  case  has  been  respon¬ 
sible.” 

Greenwood  said  the  paper  had 
interviewed  Hofmann  about  the  Sala¬ 
mander  documents  on  condition  that 
(Continued  on  page  36) 
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Black  journalists  urged  to  ‘confront’  newsroom  discrimination 


By  Mark  Fitzgerald 

Mainstream  news  organizations 
reacted  “hysterically”  to  the  recent 
legal  victory  by  four  black  New  York 
Daily  News  journalists  in  their  racial 
discrimination  suit  against  the  news¬ 
paper,  one  of  those  journalists 
believes. 

“There  is  a  campaign  going  on 
now  —  a  campaign  of  disinforma¬ 
tion.  There  was  a  hysterical  reaction 
on  the  part  of  the  mainstream  media,” 
David  Hardy  said. 

Speaking  at  the  National  Associa¬ 
tion  of  Black  Journalists  convention 
in  Miami  Aug.  19,  political  reporter 
Hardy  blasted  both  white  and  black 
journalists  for  their  actions  before  and 
after  the  Daily  News  discrimination 
case  verdict. 

On  April  15,  ajury  upheld  12  of  the 
23  counts  of  discrimination  filed  by 
Hardy,  assistant  news  editor  Steven 
W.  Duncan,  cultural  affairs  editor 
Joan  Shepard  and  copy  editor 
Causewell  Vaughan. 

In  June,  the  two  sides  reached  a 
settlement  in  which  the  newspaper 
agreed  not  to  appeal  and  the  plaintiffs 
accepted  a  sum  reported  to  be  about 
$3  million. 

Hardy  cited  a  Columbia  Journal¬ 
ism  Review  story  published  after  the 
trial  that  he  said  was  “so  riddled  with 
inaccuracies  that  if  you  or  I  wrote 
something  like  that  we’d  be  in  obits  so 
fast  it  would  make  your  head  spin.” 

But  Hardy  also  had  harsh  words  for 
the  NABJ. 

“I  really  had  to  wrestle  with  myself 
to  decide  whether  to  come  down 
here,”  he  said. 


“A  few  years  ago  you  all  gave  an 
award  to  Sam  Roberts  [when  he  was 
city  editor  of  the  New  York  Daily 
News].  He  was  one  of  the  prime 
architects  of  the  campaign  against  me 
and  [co-plaintiffj  Steve  Duncan.  I  felt 
such  anger  ...  I  wanted  to  spit. 


tions  [which  are]  not  accountable  to 
anyone,”  Hardy  said. 

It  was  that  kind  of  power  that 
forced  the  Tribune  Co.,  owner  of  the 
New  York  Daily  News,  to  settle 
rather  than  appeal,  he  asserted. 

“I  subpoenaed  the  balance  sheet  of 


But  the  lesson  of  the  verdict,  Hardy  said,  is  that 
black  journalists  should  not  negotiate  discrimination 
complaints  against  their  employers  —  but  “organize 
and  confront”  them. 


“And  when  he  [Roberts]  testified, 
the  first  thing  he  was  asked  was  what 
awards  [he  had  received].  He  said  he 
had  one  from  the  National  Associa¬ 
tion  of  Black  Journalists,”  Hardy 
said. 

Hardy  said  no  black  professional  or 
civil  rights  organization,  except  for 
New  York  City’s  100  Black  Men, 
offered  any  financial  support  to  the 
journalists. 

But  the  lesson  of  the  verdict.  Hardy 
said,  is  that  black  journalists  should 
not  negotiate  discrimination  com¬ 
plaints  against  their  employers  —  but 
“organize  and  confront”  them. 

“I  think  the  time  is  long  past  for 
black  journalists  to  organize  and  con¬ 
front  for  power.  Let’s  face  it,  this  is 
not  about  the  First  Amendment,  no 
grand  high-faluting  phrases  about  the 
Constitution.  That’s  bull — ,  it’s 
about  raw  power.  It’s 
about  .  .  .  American  news  organiza¬ 


the  Daily  News  and  the  Chicago  Tri¬ 
bune  and  that  would  have  been  made 
public,”  Hardy  said.  “So  [publisher] 
Jim  Hoge  and  [editor]  Gil  Spencer  can 
come  up  with  their  great  platitudes, 
but  they  ain’t  here  to  tell  you  the 
truth.” 

NABJ  outgoing  president  A1  Fitz¬ 
patrick  said  the  Daily  News  had  been 
invited  to  send  a  panelist  to  the  dis¬ 
cussion.  Instead,  Spencer  sent  a  letter 
referring  to  the  affirmative  action  plan 
that  was  part  of  the  settlement. 

“The  publisher  of  this  newspaper 
and  the  editor  are  fully  committed  to 
the  affirmative  action  plan  and  will  do 
our  damndest  to  enact  it,”  Spencer 
said. 

Plaintiff  Steven  Duncan,  who 
appeared  with  Hardy,  said  the  verdict 
showed  “you  can  fight  City  Hall  — 
and  win.” 

Duncan,  63,  recently  took  early 
retirement  from  the  News. 


ABA  advice  to  lawyers:  Place  image  ahead  of  coverage 


By  Mark  Fitzgerald 

Lawyers  should  consider  the  pro¬ 
fession’s  slumping  public  image 
before  deciding  whether  to  talk  to  the 
press,  a  pamphlet  prepared  by  an 
American  Bar  Association  committee 
says. 

In  fact,  the  pamphlet,  “Lois  Lane 
Is  On  Hold,  or  What  a  Lawyer  Can 
Do  If  The  Press  Calls,”  seems  to  say 
that  the  image  of  lawyering  is  an  even 
more  important  consideration  than 
whether  talking  to  journalists  can  help 
a  client. 

“Lawyers  should  not  speak  under 
circumstances  which  may  leave  a 
negative  impression  of  the  profession 
on  the  public,”  says  the  booklet  by 
the  ABA’s  Young  Lawyers  Division 


Communications  Committee. 

“Certain  attempts  by  attorneys  to 
showcase  themselves  on  the  court¬ 
house  steps,  and  to  engage  in  similar 
behavior,  have  been  criticized  by  a 
skeptical  public  as  well  as  a  chagrined 
profession,”  it  continues. 

“You  are  urged  to  balance  any  ben¬ 
efit  that  might  accrue  to  yourself  or 
your  client  with  the  potentially  nega¬ 
tive  public  impression  created  before 
you  talk  to  any  reporter,”  the  pam¬ 
phlet  admonishes. 

However,  the  authors.  New 
Rochelle,  N.Y.  attorney  Frank  P. 
Trotta  and  Young  Lawyers  Division 
chairman  Alan  S.  Kopit,  are  at  pains 
to  emphasize  that  lawyers  should  not 
be  afraid  to  talk  to  the  press.  Several 
times,  the  booklet  says  it  is  not 


intended  as  instruction  on  how  to 
avoid  or  mislead  reporters. 

Yet,  the  authors  also  urge  attorneys 
to  be  on  their  guard  when  the  press 
comes  calling: 

“If  you  wish  to  exercise  your  right 
to  remain  silent,  beware  of  tactics 
designed  to  make  you  change  your 
mind.  Reporters  by  their  nature  are 
inventive  and  persistent  —  like  some 
lawyers  we  all  know.” 

However,  it  warns;  “You  were  not 
supposed  to  talk  to  strangers  as  a 
child  and  you  should  follow  the  same 
advice  now.  Speaking  with  a  reporter 
whose  credentials  are  unknown  is 
sheer  folly.”  On  the  other  hand,  there 
are  inventive  techniques  of  their  own 
that  lawyers  can  use  to  thwart  these 
(Continued  on  page  37) 
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Washington  Post  contract  talks  with  Guild  at  an  impasse 

After  16  months  of  negotiations,  Post.”  However,  the  Guild  contends  the 

the  Washington  Post  declared  its  con-  The  Post  said  its  reporters  already  Post  acted  illegally  and  intends  to  file 
tract  talks  with  the  Newspaper  Guild  are  “among  the  highest  paid  in  the  a  protest  with  the  National  Labor 

to  be  at  an  impasse  and  unilaterally  nation,”  with  average  salaries  in  Relations  Board,  Sherwood  said, 

imposed  a  wage  increase.  “excess  of  $50,000  a  year.”  The  major  disputes  in  the  negotia- 

Under  the  law,  the  Post  must  give  “The  Post  cannot  agree  to  exorbi-  tions,  Sherwood  said,  involved  the 

the  Guild  workers  its  last  best  offer,  tant  economic  demands,”  the  news-  health  care  package,  overtime  and 

which  the  newspaper  said  were  wage  paper  stated,  but  it  did  not  specify  allegations  by  the  union  that  the 

increases  ranging  from  4%  to  5%  what  the  Guild’s  demands  were.  Post’s  wage  structure  discriminates 

annually  for  the  next  three  years.  According  to  Tom  Sherwood,  head  against  women  and  minorities. 

The  Post  said  the  increases  “com-  of  the  Post’s  Guild  unit,  the  imposed  Another  dispute,  Sherwood  said,  is 
pare  favorably  with  Guild  settlements  wage  increase  was  “no  big  deal”  and  over  monies  previously  paid  for  pen- 
elsewhere  and  union  settlements  gen-  not  far  from  what  the  union  was  seek-  sion  and  savings  plans  which  the 

erally  in  this  area  and  throughout  the  ing.  Sherwood  added  that  the  Guild  Guild  charges  were  never  used  for 

country.”  The  newspaper  also  said  members  have  already  begun  receiv-  those  purposes.  Sherwood  said  the 

the  wage  increase  is  “comparable  to  ing  the  increases  plus  retroactive  pay  union  wants  the  Post  to  redistribute 

settlements  with  other  unions  at  the  dating  back  to  July  9,  1986.  those  funds  to  Guild  members. 

New  York  News  making  progress  in  union  negotiations 

The  New  York  Daily  News  has  proposal  for  a  three-year  pact  in  In  return  for  the  concessions,  the 

reached  agreement  on  a  new  three-  return  for  contract  concessions,  but  News  said  it  will  invest  $60  million  in 

yearcontract  with  one  of  its  10  unions  he  declined  to  go  into  details.  new  equipment,  including  color 

and  reported  substantial  progress  in  The  News  had  proposed  a  two-year  presses.  The  newspaper,  to  assure  the 

negotiations  with  two  others.  contract  to  all  of  its  unions,  but  the  unions  of  its  sincerity,  has  offered  the 

The  ratified  contract  reached  with  agreements  with  the  drivers  and  unions  extra  severance  in  the  amount 

the  photoengravers  union  gives  man-  engravers  open  the  possibility  that  the  of  one  dollar  for  every  two  dollars  that 

agement  sole  control  over  manning 

and  introduction  of  new  technology.  n— i  i  — 

In  return,  management  will  provide 

The  News  said  the  buyouts  will  save  it  about  $5 
million  a  year.  Some  ITU  members  taking  the  buyouts 
will  receive  as  much  as  $110,000. 

solved,  with  the  union  agreeing  to  a 
“me-too”  clause  in  which  it  would 
accept  the  same  wage  terms  as  the 

other  unions.  other  unions  will  insist  on  three-year 

The  engravers  union  said  it  made  pacts  as  well, 
the  agreement  with  management  in  Thornton  said  the  newspaper 
order  to  save  the  jobs  of  its  75  mem-  would  consider  a  three-year  agree- 

bers  working  at  the  News  in  positions  ment  with  its  other  unions  in  return 

rendered  obsolete  by  technology.  for  satisfactory  concessions. 

Earlier  this  year  News  buyouts  “What  we  do  with  anybody  else 
reduced  photoengravers’  ranks  at  the  would  have  to  be  premised  on  what’s 
News  by  more  than  30%,  for  savings  happening  at  the  bargaining  table,” 
in  excess  of  $1.5  million  annually.  Thornton  said. 

The  News  also  recently  announced  He  stated  that  the  News  is  in 
that  94  members  of  the  International  “active  discussions”  with  its  other 
Typographical  Union  have  accepted  unions  and  “getting  good  progress 

its  buyout  offer,  four  more  than  the  from  some.  We  have  to  pull  these 

minimum  required  to  put  the  plan  into  discussions  to  a  conclusion  as  quickly 

effect.  as  we  possibly  can.” 

The  News  said  the  buyouts  will  The  News’  contracts  with  its 
save  it  about  $5  million  a  year.  Some  unions  expired  on  March  30, 1987,  but 

ITU  members  taking  the  buyouts  will  the  pacts  are  being  honored  during  the 

receive  as  much  as  $110,000.  current  negotiations.  The  News  has 

The  buyout  will  reduce  ITU  ranks  held  out  the  possibility  that  it  would 
at  the  News  from  305  members  to  2 1 1  declare  the  talks  at  an  impasse  and  the 
members,  with  171  of  them  working  in  expired  contracts  void  and  unilater- 

the  composing  room.  ally  impose  new  work  rules  if  the 

The  News  also  reported  “substan-  negotiations  do  not  show  good  prog- 
tial  progress”  with  its  drivers  union.  ress. 

Gregory  Thornton.  News  vice  The  News  is  seeking  a  total  of  $30 
president  for  industrial  relations,  said  million  a  year  in  savings  from  all  of  its 
the  newspaper  agreed  to  the  drivers’  unions. 


the  proposed  investment  falls  short  of 
the  $60  million. 

The  newspaper  has  also  stated  it  is 
willing  to  spend  up  to  $50  million  for 
buyouts,  about  $5  million  per  union, 
in  order  to  reduce  its  labor  force. 

—  Andrew  Radolf 

Quebecor  posts 
income  gains 

Quebecor  Inc.’s  net  income  for  the 
third  quarter  of  1987  amounted  to 
$7,768,000  or  420  per  share,  com¬ 
pared  to  $5,543 ,000  or  360  per  share  in 
1986,  an  increase  of  40%.  Revenues 
for  the  Montreal-based  company 
increased  by  25%  to  reach 
$148,283,000. 

Net  income  for  the  nine-month 
period  amounted  to  $17,039,000,  and 
increase  of  46%  over  the  $1 1 ,645,000 
figure  reached  for  the  corresponding 
quarter  of  last  year. 

Revenues  reached  $413,364,000  for 
the  nine-month  period  compared  to 
$321,220,000  last  year,  an  increase 


a  company-purchased  medical  plan  to 
replace  the  union’s  financially 
troubled  plan. 

The  salary  issue  remained  unre- 
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Pravda  hits  the  heartland 


By  Debra  Gersh 

Pravda,  the  Soviet  Union’s  official 
Communist  Party  newspaper, 
recently  appeared  in  America’s 
heartland,  courtesy  of  the  North 
Platte  (Neb.)  Sunday  Telegraph. 

The  Nebraska  daily  ran  a  copy  of 
Pravda  as  a  special  section  in  the  Sun¬ 
day  newspaper,  inviting  readers  to 
compare  the  free  press  with  the  party 
press. 

According  to  Telegraph  circulation 
manager  Dan  Sikorski,  the  idea  came 
about  when  he  saw  that  a  St.  Paul 
company.  Associated  Publishers 
Inc.,  was  producing  English  transla¬ 
tions  of  the  Soviet  newspaper.  Inter¬ 
ested  himself  in  seeing  the  Soviet 
newspaper,  Sikorski  thought  the 
Telegraph’s  readers  might  also  like  to 
read  Pravda. 

“All  newspapers  receive  criticism. 
When  they  [readers]  see  what  the 
Russian  people  are  reading,  ours  isn’t 
so  bad,’’  Sikorski  commented. 

The  special  edition  ran  just  once, 
although  Sikorski  said  it  is  possible 
the  newspaper  would  do  it  again,  but 
not  before  a  year  goes  by. 

The  cost  of  reprinting  —  “several 
hundred  dollars”  —  was  offset  by 
advertiser  support.  Sikorski  noted 
that  a  few  advertisers  shied  away 
from  the  idea  of  running  alongside 
Pravda,  but  others  were  very  inter¬ 
ested. 

In  addition,  because  many  schools 
asked  for  additional  copies,  Pravda 
will  become  part  of  the  Telegraph’s 
Newspaper  In  Education  program. 

The  special  edition  was  promoted 
by  in-house  ads,  classified  ads  to 
order  copies  of  that  day’s  paper,  and 
ads  in  the  sister  paper  in  Scotts  Bluff, 
from  which  about  150  orders  for 
copies  of  the  Sunday  Telegraph  with 
Pravda  were  received. 

Sikorski  estimated  that  single  copy 
sales  of  the  Telegraph  increased  that 
Sunday  by  some  25%  (not  including 
the  Scotts  Bluff  orders),  while  the 
telemarketing  department  reported 
about  200  people  directly  said  they 
would  renew  or  start  their  subscrip¬ 
tions  because  of  the  Pravda  promo¬ 
tion,  and  the  renewal  rate  during  that 
six-week  billing  period  was  about 
10%  higher  than  usual. 

Surprisingly,  Sikorski,  who  said  he 
actively  sought  comments  from  read¬ 
ers,  found  that  the  only  negative  feed¬ 
back  was  that  Pravda  was  boring. 


“I  think  the  context  in  which  it  was 
delivered”  dissuaded  any  protests, 
Sikorski  noted.  “We  put  the  point 
across  to  readers  that  we  were  not 
agreeing  or  disagreeing  [with  what 
Pravda  said].  We  wanted  readers  to 
see  the  difference  between  the  news¬ 
papers.” 

A  Page  One  screened  box  alerted 
readers  to  what  was  inside,  highlight¬ 
ing  some  Pravda  articles  and  explain¬ 
ing  the  newspaper. 

“Pravda  is  widely  acknowledged  to 
be  the  most  authoritative  gauge  of  the 
Soviet  government’s  views,”  the 
Telegraph  explained.  “It  provides  a 
window  into  the  Soviet  Union,  one 
never  intended  for  publication  out¬ 
side  that  country.” 

The  Soviet  newspaper  ran  inside  a 
wrap  that  led  with  a  page  inviting 
readers  to  “Read  and  Compare. 
Pravda:  The  official  newspaper  of  the 
ruling  Communist  Party  in  the  Soviet 
Union.  Telegraph:  Or  any  other 
sample  of  the  American  free  press, 
operating  as  an  independent  enter¬ 
prise  under  the  guarantees  provided 
in  the  American  Constitution  and  Bill 
of  Rights.” 

As  copy  inside  explained,  “The 
only  alteration  in  this  reproduction  is 
a  slight  shrinkage  of  page  size  in  order 
to  fit  the  Telegraph’s  press  width.” 

Advertising,  much  of  it  tied  in  with 
themes  of  freedom  and  America,  ran 
underneath  the  pages  in  a  banner  for¬ 
mat  and  on  the  front  and  back  of  the 
wrap  pages. 

In  addition,  on  the  back  page  of  the 
wrap,  the  Telegraph  gave  the  full  page 
to  a  message  from  the  Ad  Council’s 
Constitution  campaign. 


READ  and  COMPARE! 


PRAVDA:  oKcm  newsDO 

!tw  Ccmtrjfttt  Iht  Sov>«t  Un 

TELEGRAPH: 

Dl  th*  Arw'-can  trw  srKS  apniUns  * 
urotxM  Mt  IN  Mrym-uf  Co^iujIwa  rv  g 

I  m 

^  *T 


ON  SUNDAY.  JUNE  28.  1987 


Telegraph 


In  the  CPSU  Central  Committee  MHhuro 


Front  page  of  special  section  (top) 
that  wrapped  reprinted  Pravda  (cen¬ 
ter).  U.S.  ads  on  bottom  of  the  pages 
(below)  helped  offset  cost. 


We  Are  Proud  To  Sponsor  This  Reproduction  of  PRAVDA 


Symbol  of  flit  L'nited  .States 


111  Rodeo  Road 
4th  A  Joffors 
Oowiy  a  Loota 
I  SO  a  Hwy.  83 
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San  Francisco  music  critic  fired  over  phony  review 


By  M.L.  Stein 

A  San  Francisco  Chronicle  music 
critic  was  fired  after  he  wrote  a  review 
of  a  ballet  that  was  never  performed. 

Heuwell  Tircuit,  55,  a  Chronicle 
critic  since  1966,  said  he  will  appeal 
the  dismissal  though  the  local  News¬ 
paper  Guild  on  the  grounds  of  “exten¬ 
uating  circumstances,”  namely  that 
he  wrote  the  review  while  severely  ill. 

The  review,  which  was  published 
Aug.  3,  involved  the  San  Francisco 
Ballet’s  concert  at  the  city’s  Stern 
Grove  the  previous  day. 

“Bizet  Pas  de  Deux”  had  been 
scheduled  as  one  of  the  perfor¬ 
mances,  but  was  withdrawn  shortly 
before  the  concert. 

It  appeared,  nevertheless,  in  Tir- 
cuit’s  review,  which  read  in  part: 
“Ludmilla  Lopukhova  and  David 
McNaughton  .  .  .  looked  a  tad 
dumpy  in  the  ‘Bizet  Pas’  —  a  setting 
from  the  composer’s  comedy.  La 
Jolie  Fille  de  Perth. 

“Lopukhova’s  potato-drenched 
Russian  training  seemed  less  heavy 
than  in  the  past.  But  she,  when  added 
to  Tomasson’s  dank  choreography, 
didn’t  quite  come  through. 

“Nor  was  McNaughton  up  to  his 
best.  Part  of  the  blame  lies  in  Bizet’s 
music.” 

In  an  Aug.  7  “announcement”  to 


readers.  Chronicle  executive  editor 
William  German  acknowledged  that 
Tircuit’s  review  “left  many  readers 
perplexed  and  disturbed.” 

He  also  noted:  “Officials  of  the 
Ballet  said  the  review  caused 
‘embarrassment  and  pain’  to  distin¬ 
guished  members  of  its  company,  as 
indeed  it  has  to  the  Chronicle. 

“This  newspaper  has  always  been 
proud  to  stand  behind  its  reviews  in 
the  expectation  that  readers  and 
members  of  the  artistic  community 
find  them  informative  and  useful.  In 
keeping  with  this  concern,  Tircuit  has 
been  removed  from  his  duties  as  a 
critic  for  the  Chronicle.” 

Although  the  announcement  did 
not  make  clear  whether  Tircuit  had 
been  removed  from  the  paper,  Tircuit 
himself  told  E&P  he  received  his  ter¬ 
mination  notice  by  special  messenger 
on  Aug.  12  at  his  home.  The  dismissal 
became  effective  that  day,  he  added. 

In  his  announcement,  German 
noted  that  Tircuit  collapsed  at  his 
office  desk  the  day  the  review 
af>peared  and  was  taken  to  a  hospital. 

Tircuit  said  he  also  fainted  during 
the  ballet  concert. 

“1  was  out  of  it,”  he  recalled.  “I 
had  been  sick  and  dizzy  all  day.  I 
covered  the  ballet  in  kind  of  a  stupor. 
When  I  took  a  taxi  back  to  the  office, 
the  driver  wanted  to  take  me  to  a 


hospital,  but  I  had  to  write  the 
review.” 

The  critic  said  he  had  arrived  at 
Stern  Grove  a  few  minutes  late  and 
probably  missed  an  announcement 
that  the  Bizet  piece  had  been 
replaced. 

He  admitted,  however,  that  he 
wrote  part  of  his  review  from  the 
printed  program,  which  included  it. 

“I  was  too  out  of  it  to  realize  what  1 
was  doing,”  he  explained. 

Tircuit  was  hospitalized  after  being 
badly  beaten  by  intruders  in  his  apart¬ 
ment  last  December. 

Asked  if  those  injuries  were  related 
to  his  stated  illness  at  the  time  he 
wrote  the  review,  Tircuit  replied  that 
his  doctor  said  he  had  a  “residue” 
from  the  beating  that  may  be  affecting 
his  health. 

Doug  Cutbertson,  executive  officer 
of  the  Northern  California  Newspa¬ 
per  Guild,  said  the  union  was  chal¬ 
lenging  the  dismissal  and  that  he  had 
urged  Tircuit  to  file  a  grievance. 

“We  believe  there  are  extenuating 
circumstances,”  he  added. 

German  declined  to  go  beyond  his 
statement  in  the  Chronicle  because  of 
possible  legal  action  by  Tircuit. 

But  a  subordinate  editor,  who 
asked  for  anonymity,  defended  the 
firing,  saying:  “What  else  can  you  do 
when  someone  does  that?” 


News  staffs  vote  to  join  Guild  at  Alameda  Newspapers 


Newsroom  employees  at  four 
newspapers  in  the  San  Francisco  East 
Bay  region  voted  to  join  the  Northern 
California  Newspaper  Guild  but 
workers  in  the  business  departments 
rejected  membership. 

The  papers,  all  part  of  Alameda 
Newspapers  Inc.,  are  the  Hayward 
Daily  Review,  Dublin  Herald, 
Alameda  Times-Star  and  the  Fremont 
Argus. 

The  vote  by  the  editorial  workers 
was  65  to  29  for  the  union  and  among 
the  business  employees  it  was  99  to  60 
against. 

The  Guild  permitted  the  depart¬ 
ments  to  vote  separately  on  joining 
the  union.  The  latter  included  adver¬ 
tising,  circulation,  accounting  and 
data  processing. 

Employees  said  interest  in  the 
Guild  began  two  years  ago  during 
what  they  described  as  “bloody  Fri¬ 
day,”  when  130  workers  were  fired 


two  weeks  after  Garden  State  News¬ 
papers  bought  the  dailies  from  long¬ 
time  owner  Floyd  Sparks. 

J.  Allen  Meath,  president  and 
publisher  of  Alameda  Newspapers, 
told  the  San  Jose  Mercury  News, 
“We’re  happy  as  hell  we  won  the  five 
departments.  Now  we  will  go  forward 
to  continue  to  produce  good  newspa¬ 
pers  for  the  East  Bay  and  valley 
areas.” 

Larry  Hatfield,  president  of  Guild 
Local  52  expressed  disappointment 
over  the  loss  of  the  business  employ¬ 
ees.  He  attributed  the  split  results  to  a 
“fear  campaign”  by  management  that 
the  union  would  cause  strikes  and  lost 
wages. 

Hatfield  said  the  Guild  will  con¬ 
tinue  to  campaign  for  total  member¬ 
ship  by  telling  the  recalcitrant  busi¬ 
ness  workers  “they  were  voting 
against  themselves.” 

He  claimed  management  used  a 


“traditional  argument  that  the  Guild 
would  take  workers  out  on  strike  and 
they  would  not  get  pay  raises.” 


Deadline  nears  for 
Patterson  fellows 

Applications  are  now  being 
accepted  for  the  23rd  annual  fellow- 
shin  competition  sponsored  by  the 
Alicia  Patterson  Foundation,  which 
awards  $25,000  stipends  to  print  jour¬ 
nalists  to  pursue  independent  projects 
of  significant  interest  for  one  year. 

Deadline  for  applications  is  Oct.  1 , 
and  applicants  must  be  U.S.  citizens 
who  are  print  journalists  with  at  least 
five  years  of  professional  experience. 

For  applications  and  further  infor¬ 
mation,  write  to:  The  Alicia  Patterson 
Foundation,  655  Fifteenth  St.  N.W., 
Suite  320,  Washington,  D.C.  20005. 
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‘Hands-on’  publisher 

Arizona  Republic! Phoenix  Gazette’s  new  publisher  Pat  Murphy  may  be 
low  profile  in  the  community,  but  he’s  involved  in  all  aspects  at  his  papers 


By  M.L.  Stein 

Asked  if  he  is  a  hands-on  publisher, 
Lorenzo  Dow  (Pat)  Murphy  laughed 
and  replied  affirmatively,  adding: 
“The  editors  are  tired  of  seeing  me.  1 
attend  meetings  with  all  of  them.  1  go 
to  graphics  meetings.  I  work  with  the 
photo  staff  through  the  managing  edi¬ 
tors  and  1  am  involved  in  the  redesign 
of  the  papers." 

The  “papers”  are  the  Arizona 
Republic  and  Phoenix  Gazette,  which 
Murphy  took  over  as  publisher  in 
March  1986,  after  the  ignominious 
departure  of  publisher  Darrow 
“Duke”  Tully. 

Tully  resigned  after  disclosures 
that  he  had  fabricated  a  brilliant  mili¬ 
tary  career  and  also  lied  about  his 
university  education. 

At  that  time,  Murphy  was  an 
acerbic  columnist  for  the  Republic 
and  wrote  a  scathing  piece  on  Tully ’s 
deception. 

There  are  reports  the  two  did  not 
get  along  and  that  Tully  once  removed 
Murphy  as  editor  of  the  Republic. 

Murphy  declined  to  discuss  the 
relationship,  commenting  only:  “1 
don’t  want  to  relive  the  past.  1  think 
Duke  Tully  needs  an  opportunity  to 
make  his  new  start  and  1  certainly 
need  all  the  energies  and  concentra¬ 
tion  1  can  muster  to  do  my  job.” 

The  feisty,  56-year-old  Murphy, 
who  spent  20  years  at  the  Miami  Her¬ 
ald  in  a  variety  of  positions  and  pub¬ 
lished  two  Florida  suburban  papers, 
would  rather  dwell  on  current  devel¬ 
opments  at  the  Republic  and  Gazette, 
which  form  Phoenix  Newspapers, 
Inc.,  part  of  the  Pulliam  group. 

“We’ve  involved  the  entire  staff 
right  down  to  and  including  copy 
clerks  in  making  these  papers  news¬ 
papers  of  excellence  and  distinc¬ 
tion,”  he  declared.  “We  are  refining, 
polishing  and  constantly  seeking 
ways  to  serve  the  reader  better  and 
have  a  newspaper  that  bespeaks 
excellence.” 

Murphy  pointed  out  that  recently 
the  papers  brought  in  urbanologist 
Neal  Pierce  and  a  team  of  other 
experts  to  study  the  Phoenix  metro 
area.  The  idea,  the  publisher  added, 
was  to  create  a  public  debate  on 
“where  we  want  to  take  Phoenix.” 


Pat  Murphy 


Murphy,  an  informal  man  whose 
secretary  calls  him  Pat,  said  he  also 
has  expanded  editorial  staffs  to  keep 
pace  with  growing  circulation  and  is 
seeking  more  people  for  various 
spots. 

The  papers  also  have  initiated  a 
year-round  internship  program, 
stepped  up  their  investigative  report¬ 
ing,  built  up  business  pages,  estab¬ 
lished  bureaus  in  Latin  America  and 
increased  zoned  editions  to  match  the 
population  boom  in  the  city’s  outlying 
areas,  Murphy  said. 


ABC  Fas-Fax  for  March  31,  1987, 
showed  the  two  papers  with  a  com¬ 
bined  daily  circulation  of  454,976. 
The  morning  Republic  had  343,723, 
the  evening  Gazette,  1 1 1 ,253,  and  the 
Republic  Sunday  paper,  539,323. 

Murphy  believes  the  two  Phoenix 
newspapers  don’t  get  the  national 
attention  they  deserve  but  noted. 


“We’re  not  going  to  complain  about 
it.  1  think  it’s  because  we’re  tucked 
away  in  the  Southwest,  although  we 
have  been  growing  faster  and  devel¬ 
oping  more  journalistic  skills  than  is 
recognized.” 

Even  so,  Murphy  is  convinced  that 
the  Republic  and  Gazette’s  day  is 
coming,  and  in  some  respects  is 
already  here. 

“We  have  a  terrific  staff  and  we 
have  a  lot  of  projects  in  the  works  that 
I  think  will  have  national  impact,”  he 
explained.  “Newspapers  around  the 
country  will  begin  to  take  notice  — 
and  some  do  now.  We  are  constantly 
being  asked  by  other  media  to  com¬ 
ment  about  national  stories.  Our  edi¬ 
torials  are  quoted.  I  receive  calls  from 
the  New  York  Times,  CBS  television 
and  others.  The  recognition  will  come 
on  the  basis  of  what  we’re  doing  here. 
We’re  on  the  cutting  edge  of  a  lot  of 
things.” 

Murphy,  who  continues  to  write 
one  column  a  week,  keeps  a  fairly  low 
profile  in  Phoenix  itself,  declining  to 
join  local  booster  or  cultural  organiza¬ 
tions. 

“I  believe  my  loyalty  should  never 
be  divided,”  he  observed.  “Very  fre¬ 
quently  our  newspapers  have  to  take 
an  opposing  position  with  some  civic 
or  economic  development  group.  1 
want  no  signals  sent  to  our  staff  that 
because  I  might  be  involved  with 
some  organization  we  have  an  edito¬ 
rial  responsibility  to  carry  out  its 


views.  Consequently,  I  don’t  belong 
to  anything.” 

However,  Murphy  has  had  no  hesi¬ 
tation  expressing  his  views  about  Ari¬ 
zona’s  controversial  Governor  Evan 
Mecham,  who  has  lambasted  the 
Phoenix  papers  in  public  statements. 

According  to  the  publisher, 
(Continued  on  page  37) 


“The  editors  are  tired  of  seeing  me.  i  attend 
meetings  with  aii  of  them,  i  go  to  graphics  meetings,  i 
work  with  the  photo  staff  through  the  managing 
editors  and  i  am  invoived  in  the  redesign  of  the 
papers.” 
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Branford  College  and  Harkness  Tower,  Yale  University 


Boston  University  from  across  the  Charles  River 


Education  pays  in  New  Engiand 

WHERE  WELL-GROUNDED  GRADUATES  EARN  WELL-ROUNDED  INCOMES 


Because  of  the  excellence  of  New  England’s 
educational  institutions,  brain,  not  brawn  domi¬ 
nates  the  employment  picture  here.  From  the 
ivied  quadrangles  and  ultra-modern  campus 
complexes  of  more  than  200  colleges  and  uni¬ 
versities  every  year,  thousands  of  young  people 
emerge  to  fill  important  roles  in  the  high-tech 
research  and  manufacturing,  finance,  insurance 
and  service  industries  that  now  flourish  in  the 
New  England  states. 


As  a  result  of  the  connection  between  educa¬ 
tion  and  industry,  unemployment  here  is  the  low¬ 
est  in  the  nation,  and  competition  for  the  highly- 
trained  product  of  New  England’s  colleges  raises 
incomes  to  levels  not  exceeded  in  any  other  U.S. 
region.  Small  wonder,  then,  that  New  England 
food  and  retail  sales  per-household  are  highest 
in  the  nation,  or  that  New  England  newspapers, 
with  better-then-average  household  coverage, 
produce  outstanding  results  for  advertisers. 


Smart  marketing  starts  with  New  Engiand  daily  newspapers 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Times-Argus  (Barre-Montpelier)  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


Youth  Beat  is  back 

Supplement  aimed  at  teen-agers  has  begun  contracting  with  newspapers 


By  Debra  Gersh 

Youth  Beat,  the  weekly  newspaper 
supplement  that  bills  itself  as  “Young 
America’s  Newspaper,"  is  back  after 
suspending  operations  nearly  10 
years  ago  in  the  wake  of  a  newsprint 
crunch. 

This  time,  however,  the  supple¬ 
ment  won’t  get  caught  again,  as  it  has 
negotiated  an  allotment  deal  with  Abi- 
tibi  Price  Inc.  through  1990,  accord¬ 
ing  to  Allan  Morrell,  president  and 
publisher  of  Youth  Beat. 

“We  got  untenable  price  increases 
at  a  time  when  we  were  just  making 
ends  meet,"  Morrell  explained  of  the 
newsprint  problems  in  the  late  1970s. 
“We  were  never  told  we  couldn’t  get 
the  newsprint,  but  we  saw  the  hand¬ 
writing  on  the  wall.  We  called  the 
publishers  [of  the  newspapers  carry¬ 
ing  the  supplement]  and  told  them  of 
our  problems  and  that  we  would 
rather  suspend  with  dignity.  We  shut 
down  and  said  we’d  be  back  some 
day.” 

Morrell  also  feels  the  publication’s 
timing  is  better  now  than  it  was  10 
years  ago,  as  newspapers  attempt  to 
reach  out  to  young  readers. 

“Newspapers  feel  a  stronger  need 
to  communicate  with  young  people,” 
he  noted. 

The  target  audience  is  slightly  older 
this  time  around,  16-24  as  opposed  to 
12-17,  and  as  advertising  director  Paul 
Kalian  commented,  “We  even  permit 
parents  to  read  it.” 

“Kids  do  read,”  Morrell  said,  “but 
they  don’t  read  a  daily  newspaper  — 
it’s  not  their  thing.  Our  original  idea 
was  that  we  can  bring  the  next  genera¬ 
tion  into  becoming  newspaper  read¬ 
ers. 

“We  see  this  as  a  ‘Nightline’  in 
print  for  the  younger  set,”  Morrell 
continued.  “Some  writers  are  intimi¬ 
dated  when  we  say  we’re  writing  for 
kids  .  .  .  [but]  we  do  not  write  down 
to  them. 

“This  is  the  kind  of  product  that 
fortunately  nobody  tried  to  re-create 
during  the  seven  years  we  were  out  of 
business,”  Morrell  noted.  “There  are 
papers  that  try  to  do  youth  pages,  and 
there  are  pre-teen  [features]  that  are 
successful  .  .  .  but  they’ve  not  done 
anything  for  the  next  generation  of 
readers.” 

Work  on  the  new  YoJith  Beat 


Prototype  copy  of  Youth  Beat 


started  last  November-December, 
when  Morrell  contacted  some  189 
newspapers  with  circulations  over 
100,000.  The  Sa/t  Jose  Mercury 
News,  according  to  Morrell,  was  the 
first  to  sign  up. 

In  a  few  cases  the  decision  whether 
to  carry  Youth  Beat  was  vetoed  by 
editorial  departments  that  felt  such  a 
product  should  be  locally  produced. 

Each  paper  that  carries  Youth 
Beat,  however,  is  allotted  two  pages 
for  either  local  advertising  or  local 
editorial  copy.  Prior  to  presstime,  the 
newspapers  will  deliver  camera- 
ready  copy  for  those  two  pages. 

“The  advertising  they  sell  will  help 
offset  the  cost  of  insertion,”  Morrell 
said. 

In  addition,  the  editors  of  those 
papers  have  been  invited  to  write  cur¬ 
rent  events  stories  for  publication  in 
the  supplement. 

Youth  Beat  is  not  accepting  adver¬ 
tising  for  liquor,  tobacco  or  sexually- 
oriented  products,  said  Morrell, 
adding  that  Youth  Beat  can’t  look  like 
it’s  condoning  a  certain  behavior. 

“We  have  to  take  into  account  the 
14-  and  15-year-olds  who  read  it,”  he 
commented. 

The  publication  will,  however,  do 
stories  on  AIDS,  drugs  and  alcohol 
and  “talk  to  the  most  conservative 
paper  for  input,”  the  publisher  con¬ 
tinued.  “We  recognize  this  is  stuff 
they  run  on  the  main  pages  that  kids 
do  not  read.” 


Youth  Beat  articles  will  also  focus 
on  career  and  educational  opportuni¬ 
ties,  teen  problems  with  suggestions 
and  solutions  on  how  to  cope,  along 
with  telephone  numbers  for  help, 
entertainment,  and  news  events. 
Morrell  said  that  he  would  also  like  to 
see  a  regular  feature  on  the  physically 
challenged  and  how  they  overcame 
their  handicaps. 

The  supplement  is  provided  free  to 
participating  newspapers,  who  are 
given  exclusivity  within  their  stan¬ 
dard  metropolitan  statistical  areas,  as 
well  as  a  15-year  right  of  first  refusal. 

Direct  Link  Media  Inc.  of  Lyn- 
brook,  N.Y.,  which  publishes  the 
supplement,  also  provides  additional 
free  copies  of  Youth  Beat  for  newspa¬ 
per  in  education  programs  —  some¬ 
thing  it  has  not  done  before. 

Advertising  in  Youth  Beat  is  about 
half  national  and  half  mail  order  from 
Direct  Link,  which  established  the 
service  as  an  advertising  cornerstone. 

“In  setting  this  up  we  assumed  we 
would  not  have  paid  ads,”  he  said, 
although  the  first  issue  may  carry  as 
many  as  seven  pages  of  paid  national 
advertising. 

Every  newspaper  receives  10%  of 
the  mail  order  profits  within  the  ZIP 
codes  it  covers,  another  new  feature 
Morrell  explained,  noting  that  the 
products  are  primarily  from  major 
manufacturers  and  not  competitive 
with  local  retailers. 

Kalian  is  also  working  on  structur¬ 
ing  a  sweepstakes  with  a  major  soft 
drink  company  and  a  photo  contest 
with  a  major  film  manufacturer,  but 
all  revenue  generated  from  these  con¬ 
tests  will  go  to  youth-related  causes 
and  charities. 

The  first  phase  of  the  five-part, 
yearlong  rollout,  slated  to  begin  with 
the  Oct.  1 1  premier  issue,  will  have  a 
combined  circulation  of  about  3.5 
million. 

Such  papers  as  the  Dallas  Morning 
News,  Chicago  Sun-Times,  Toledo 
Blade,  St.  Louis  Post-Dispatch,  Den¬ 
ver  Rocky  Mountain  News,  Los 
Angeles  Herald-Examiner,  San  Jose 
Mercury  News  and  the  Seattle  News- 
Tribune  are  scheduled  to  carry  Youth 
Beat. 

Morrell  said  Youth  Beat  is  talking 
to  the  New  York  papers,  and  he  is 
hopeful  that  one  of  them,  probably 
(Continued  on  page  44) 
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NEWSPAPERS,  LET 
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WORK  FOR  YOU  . . . 

E&P  Research,  Inc. 

can  provide  you  with  reiiable 
and  affordable  market  data, 
and  show  you  how 
to  use  it  to  increase 
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For  more  information, 
write  or  call: 

E&P  Research,  Inc. 

809  N.  Bethlehem  Pike 

P.O.  Box  396 

Spring  House,  PA  19477 


(215)  643-9350 


NEWSPEOPLE  IN  THE  NEWS 


Joan  Behrmann,  entertainment 
editor  and  Los  Angeles  bureau  chief 
of  USA  Today,  is  the  newly  named 
exective  editor  of  The  Desert  Sun, 
Palm  Springs.  She  replaced  James  M. 
Lycett,  who  retired  after  six  years  as 
editor. 

Behrman  joined  USA  Today  in 
August  1982  prior  to  the  launch  of  the 
national  newspaper  and  was  Page 
One  day  editor  before  being  named 
entertainment  editor  in  1984. 

She  has  been  with  Gannett  Co., 
parent  company  of  The  Desert  Sun, 
since  1979,  holding  various  editing 
posts  with  newspapers  in  Saratoga 
Springs,  Ossining,  Port  Chester,  and 
Tarry  town.  N.Y. 

Formerly  an  associate  professor  in 
the  School  of  Public  Communication 
at  Boston  University  and  an  assistant 
professor  of  journalism  at  Miami- 
Dade  Community  College-South 
Miami,  she  is  co-author  of  “Ques¬ 
tioning  Media  Ethics,"  a  journalism 
text. 

Lycett  has  been  a  newspaperman 
full  time  since  1949,  when  he  was 
hired  as  a  reporter  and  editor  at  the 
Trenton  Times.  Prior  to  moving  to 
Palm  Springs,  he  was  editor  of  the 
Indio  (Calif.)  Daily  News.  During 
1958-1980,  Lycett  held  editing  and 
reporting  jobs  at  the  Detroit  News. 

*  *  * 

Joseph  Farah,  former  executive 
news  editor  of  the  Los  Angeles  Her¬ 
ald  E.xaminer,  has  been  named  execu¬ 
tive  editor  of  Leader  Newspapers, 
Inc. — the  Glendale  (Calif.)  News- 
Press,  the  Burbank  Leader  and  the 
Foothill  Leader.  Leader  Newspapers 
are  in  the  Ingersoll  group. 

Farah  worked  at  the  Herald  Exam¬ 
iner  eight  years,  five  as  executive 
news  editor.  Prior  to  that  he  was  news 
editor  of  the  Paterson  (N.J.)  News. 

*  *  * 

Vernon  W.  McCrory,  editor  and 
publisher  since  1982  of  the  Monroe 
(La.)  News-Star-World,  has  been 
named  chairman,  and  George  Van 
Wagner,  senior  vice  president  and 
assistant  to  the  publisher  of  the  Ar¬ 
kansas  Gazette,  Little  Rock,  has 
become  president  and  publisher. 
Both  newspapers  are  in  the  Gannett 
Community  Newspaper  Division. 

McCrory  joined  the  Pensacola 
News-Journal  in  1950,  became  man¬ 
aging  editor  in  1969  and  10  years  later 
moved  to  Monroe. 

Van  Wagner  had  worked  at  the  Chi¬ 
cago  Tribune  for  24  years  prior  to 
joining  the  Gazette.  In  Chicago  he  had 
served  as  vice  president  and  adver¬ 
tising  director  and  assistant  to  the 
president. 


Joan  Behrmann 


Greg  Nixon 


Geoffrey  Gevolt 


Greg  Nixon  is  the  new  publisher  of 
the  Frankfort  (Ind.)  Times. 

The  appointment  was  announced 
by  John  E.  Mitchell,  former 
publisher  and  currently  executive 
vice  president  of  Nixon  Newspapers 
Inc.,  parent  company  of  the  Times. 

Nixon,  a  native  of  Peru,  Ind.,  and  a 
graduate  of  the  University  of  Mis¬ 
souri  School  of  Journalism,  first 
joined  the  Frankfort  newspaper  in 
1979  as  assistant  circulation  manager 
and  later  became  a  reporter.  He  left 
the  next  year  to  work  briefly  for  the 
Hammond  (La.)  Star,  another  Nixon 
newspaper,  and  then  joined  Lehman 
Newspapers  of  Longmont,  Colo.  He 
returned  to  Frankfort  as  business 
manager  in  1984  and  most  recently 
has  been  general  manager. 

*  *  * 

Geoffrey  Gevalt,  former  editor  of 
the  Boston  Business  Journal,  has 
been  named  business  editor  of  the 
Quincy  (Mass.)  Patriot  Ledger,  in 
charge  of  the  newspaper’s  business, 

CHRISTOPHER  P.  WINNER,  newly 
appointed  editor  of  the  world  and 
notional  Page  2  of  the  Journal  News¬ 
papers,  Springfield,  Va.,  previously 
was  an  editor  and  writer  for  the  cover 
story  department  of  USA  Today. 

Prior  to  that,  he  spent  nearly  a 
decade  in  Rome,  where  he  founded 
and  edited  the  International  Daily 
News  and  the  International  Courier, 
both  English-language  dailies,  and 
also  was  editor  of  the  Daily  American 
during  its  brief  revival. 

The  Paris-born  journalist  was  a 
reporter  for  the  Washington  Star  in 
the  early  80s  and  has  been  a  reporter 
for  United  Press  International. 

Winner  succeeds  Clive  Small, 
retired  BBC  Washington  bureau 
chief  who  had  edited  Page  2  for  the 
Journal  papers  since  early  1986.  He 
returned  home  to  England. 


financial  and  real  estate  news. 

Gevalt  has  worked  for  the  Asso¬ 
ciated  Press  in  Baltimore,  Institu¬ 
tional  Investor  magazine  in  New 
York  and  with  dailies  in  Maine, 
including  the  Portland  Press  Herald 
and  the  Lewiston  Daily  Sun. 

♦  *  * 

Robert  E.  Mawhinney,  director  of 
advertising  at  the  Atlantic  City  Press 
and  Sunday  Press,  was  promoted  to 
the  newly  created  position  of  director 
of  sales  and  marketing. 

Mawhinney  joined  the  Press  as  a 
sales  representative  in  1973,  moved 
up  to  retail  advertising  manager,  and 
has  been  director  of  advertising  since 
1978. 

*  *  * 

Leo  Dorschner,  formerly  printing 
manager  of  Fairbault  ((Minn)  Daily 
News  Inc.,  was  appointed  to  the  new 
position  of  general  manager.  Rich 
Reynolds,  wlio  joined  the  company 
as  head  pressman  last  October,  was 
named  to  Dorschner's  former  post. 
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Kuyk  Logan,  managing  editor  of 
KHOU-tv  in  Houston  since  1984  and 
former  managing  editor  of  the  Hous¬ 
ton  Post,  joined  the  University  of 
Texas  Health  Science  Center  Aug.  17 
in  a  new  administrative  position  at  the 
UT  Medical  School. 

Logan  is  assistant  dean  for  commu¬ 
nity  affairs  in  the  medical  school  and 
also  holds  the  position  of  associate 
director  of  public  affairs  for  the  cen¬ 
ter.  The  medical  school  is  one  of  eight 
components  in  the  UT  Health  Science 
Center. 

Logan  began  his  career  at  the  Daily 
Oklahoman,  Oklahoma  City,  and 
subsequently  worked  for  the  San 
Angelo  Standard-Times  and  United 
Press  International  before  returning 
to  the  Oklahoman  as  assistant  city 
editor. 

He  joined  the  Houston  Post  as 
assistant  managing  editor  in  1969  and 
was  promoted  to  managing  editor  in 
1976. 

*  *  * 

William  M.  Clemens  has  been 
named  general  manager  of  the  Albany 
(N.Y.)  Times  Union  and  the  Knicker¬ 
bocker  News. 

Clemens  was  general  manager  of 
the  Pueblo  (Col.)  Chieftain  in  1980-86 
and  most  recently  was  with  the  Indus¬ 
trial  Relations  Bureau  in  San  Fran¬ 
cisco,  a  consulting  group  he  worked 
for  at  the  beginning  of  his  career.  He 
subsequently  was  with  Speidel  News¬ 
papers  as  controller  and  chief  finan¬ 
cial  officer  for  the  Reno  Gazette  Jour¬ 
nal.  When  Speidel  merged  into  Gan¬ 
nett  Co.,  Clemens  was  transferred  to 
the  Stockton  (Calif.)  Record,  as  chief 
financial  officer  and  controller. 

*  *  * 

Mark  Tapscott,  assistant  busi¬ 
ness  editor  of  the  Washington  Times, 
was  promoted  to  business  editor. 
Tapscott  oversees  day-to-day  editing 
and  development  of  the  new  business 
section  debuting  Labor  Day  week. 

He  joined  the  Times  in  June  1985  as 


a  national  desk  reporter  and  prior  to 
that  was  assistant  director  of  the  U.S. 
Office  of  Personnel  Management, 
with  responsibility  for  Management 
Magazine,  a  publication  for  senior- 
level  government  managers.  He  also 
has  served  as  communications  direc¬ 
tor  for  the  Republican  National  Com¬ 
mittee. 

♦  *  * 

Ira  Fusfeld,  executive  editor  and 
general  manager  of  the  Kingston 
(N.Y.)  Daily  and  Sunday  Freeman 
since  last  year,  has  been  named 
publisher.  He  continues  to  serve  as 
executive  editor. 

James  F.  Plugh,  who  resigned  as 
Freeman  publisher,  will  devote  his 
full  efforts  to  Ingersoll  Publications 
Co.  of  which  he  is  a  senior  vice  presi¬ 
dent  and  general  partner. 

Fusfeld  began  his  Freeman  career 
in  1970  as  a  sportswriter  and  has 
served  as  sports  editor  and  editor. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Susan  Mercer,  previously  Yuma 
correspondent  for  the  Arizona 
Republic,  Phoenix,  is  now  editor  of 
the  Mesa  (Ariz.)  Independent,  a 
weekly  in  the  Independent  Newspa¬ 
pers’  suburban  group. 

Mercer  has  been  a  journalism 
teacher  at  Arizona  Western  College 
and  has  worked  for  the  Valley-Foot¬ 
hills  News,  Yuma.  She  also  held  vari¬ 
ous  assignments  for  television  sta¬ 
tions  in  Tucson  and  Yuma,  including 
anchor,  assignment  editor  and  pro¬ 
ducer. 

♦  *  * 

Michael  S.  Levy  was  recently 
appointed  advertising  director  of  the 
Manchester  (Conn.)  Journal 
Inquirer.  Formerly  advertising  direc¬ 
tor  of  the  Gainesville  (Fla.)  Sun,  Levy 
now  works  with  Journal  Inquirer  vice 
president,  Kenneth  F.  Grogan,  and 
will  succeed  him  later  this  year.  Gro¬ 
gan  is  retiring  after  50  years  in  adver¬ 
tising. 

Levy  held  advertising  management 
positions  at  the  Orlando  Sentinel  and 
the  Philadelphia  Bulletin  before  join¬ 
ing  the  Gainesville  newspaper. 

*  *  * 

Edward  B.  Cowart  has  been 
named  advertising  director  of  Ven¬ 
ango  Newspapers,  agent  for  The  Der¬ 
rick  and  the  Oil  City  News-Herald, 
and  the  Clarion  (Pa.)  News  and  Mid¬ 
week  News.  He  had  been  advertising 
director  of  the  Hendersonvville 
(N.C.)  Times-News. 
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Jay  Mariotti  has  joined  the  Rocky 
Mountain  News,  Denver,  and  writes 
four  sports  columns  a  week.  Lead 
sports  columnist  for  the  Cincinnati 
Post  since  1985,  he  began  his  journal¬ 
ism  career  in  1981  at  the  Detroit 
News. 

Dick  Connor  and  Terri 
Thompson  continue  their  present  col¬ 
umns,  giving  the  News  three  sports 
columnists. 

*  *  * 

Patrick  R.  Arnold  has  been 
named  chief  of  bureau  in  New 
Orleans,  overseeing  Associated  Press 
operations  in  Louisiana  and  Missis¬ 
sippi. 

Arnold,  chief  of  bureau  in  Little 
Rock  since  1985,  succeeds  Henry 
Ackerman,  who  moved  to  chief  of 
bureau  in  Detroit. 


Robert  E.  Cronin,  69,  former 
managing  editor  of  the  now-defunct 
Burlington  (Vt.)  Daily  News,  died 
July  27. 

*  *  * 

Robert  P.  Early,  81,  managing 
editor  of  the  Indianapolis  Star  from 
1946  to  1979,  died  Aug.  7  in  Good 
Samaritan  Hospital,  Phoenix.  He 
retired  from  the  Star  after  more  than 
50  years  with  the  newspaper  and  was 
inducted  into  the  Indiana  Journalism 
Hall  of  Fame  in  1979. 

A  native  of  Indianapolis,  Early 
went  to  work  for  the  Indianapolis 
bureau  of  United  Press  in  1925.  After 
a  stint  with  the  Connersville  (Ind.) 
News-Examiner,  he  joined  the  Star 
and  became  assistant  city  editor  in 
1940  and  city  editor  in  1944. 

*  *  * 

Newton  H.  Fulbright  80,  a  New 
York  Herald-Tribune  reporter  and 
former  writer  for  Editor  & 
Publisher,  died  Aug.  8  at  the  Audie 
Murphy  Veteran’s  Administration 
Hospital  in  San  Antonio  following  a 
heart  attack. 

He  had  worked  for  papers  in  Texas 
and  Los  Angeles  prior  to  World  War 
11,  and  wrote  for  Yank  Magazine  dur¬ 
ing  the  war,  served  as  a  reconnais¬ 
sance  sergeant  and  was  a  prisoner  of 
war.  From  1945-66  he  was  a  Herald- 
Tribune  reporter  and  also  assistant 
night  city  editor  of  the  newspaper. 

After  the  newspaper  folded,  he 
worked  for  Editor  &  Publisher  in 
1968-70,  and  then  served  as  director 
of  information  services  for  the  Veter¬ 
ans  Administration  in  New  York  and 
New  Jersey  until  1979. 


With  AP  since  1972,  Arnold 
worked  in  West  Coast  bureaus  and  as 
an  editor  on  the  General  Desk  in  New 
York,  before  being  named  correspon¬ 
dent  in  charge  of  the  Las  Vegas 
bureau.  In  1981-83,  he  was  assistant 
chief  of  the  Los  Angeles  bureau  and 
immediately  prior  to  Little  Rock  was 
correspondent  in  charge  of  the 
Omaha  office. 

*  *  * 

Rick  Vacek  recently  was 
appointed  executive  sports  editor  of 
the  Santa  Rosa  (Calif.)  Press  Demo¬ 
crat.  He  was  an  assistant  sports  editor 
for  the  San  Jose  Mercury  News  and 
previously  covered  the  Oakland  A’s 
for  the  newspaper. 

Bob  Padecky  has  joined  the  Press 
Democrat  as  lead  sports  columnist. 
He  has  been  San  Francisco  bay  area 


O.M.  Harsh,  73,  who  was  with  the 
Zanesville  (Ohio)  Times  Recorder  for 
24  years  and  served  as  managing  edi¬ 
tor  in  1960-75,  has  died  after  a  long 
illness.  He  also  had  worked  for  the  old 
Zanesville  News  and  the  Cincinnati 
Post. 

*  *  * 

Louis  Edwin  Heindel,  82,  a  retired 
advertising  director  of  the  San  Jose 
Mercury  News,  died  Aug.  2  of  a  heart 
attack  at  his  San  Jose  home.  He 
retired  in  1975  after  19  years  as  direc¬ 
tor  of  advertising. 

Heindel  joined  the  Madison  (Wis.) 
Capital  Times  in  1927  and  later 
became  advertising  director  of  the 
Capital  Times  and  the  Wisconsin 
State  Journal. 

*  *  * 

Laurence  T.  Herman,  74,  retired 
vice  president  of  sales  and  marketing 
for  the  St.  Petersburg  Times,  died 
Aug.  5  during  a  visit  to  Detroit,  where 
he  had  business  interests. 

Herman  collapsed  en  route  to  a 
business  meeting  and  emergency 
medical  technicians  were  unable  to 
revive  him. 

He  joined  the  Times  in  1967  as 
advertising  director  of  the  Times  and 
its  sister  paper,  the  Evening  Indepen¬ 
dent,  from  his  hometown  of  Chicago. 

He  got  his  first  newspaper  adver¬ 
tising  job  at  the  Chicago  Herald 
Examiner  and  then  worked  in  adver¬ 
tising  posts,  including  manager,  at  the 
Chicago  Daily  News.  He  later 
became  advertising  director  of  the 
Detroit  News. 

Herman,  who  was  elected  to  the 
board  of  directors  of  Times  Publish¬ 


reporter  for  the  Sacramento  Bee  10 
years  and  will  work  out  of  that  area 
for  the  Press  Democrat. 

*  *  ♦ 

Raymond  M.  Lane,  who  joined 
The  Journal  Newspapers,  Spring- 
field,  Va.,  last  May  as  the  Maryland 
restaurant  critic,  is  now  food  editor  of 
the  Tempo  section  of  the  newspapers. 

Alan  Fogg,  who  most  recently 
covered  the  Virginia  General 
Assembly  and  local  politics,  has  been 
promoted  to  news  editor/ Alexandria. 

Lane  has  been  an  editor  with  the 
Wall  Street  Journal  and  the  Washing¬ 
ton  Post  and  most  recently,  a  free¬ 
lance  writer. 

Fogg,  with  the  Journal  since  July 
1982,  previously  worked  for  the  Lub¬ 
bock  (Texas)  Avalanche-Journal  and 
the  Portales  (N.M.)  News-Tribune. 


ing  Co.  in  1968,  was  named  vice  presi¬ 
dent  of  sales  and  marketing  in  1970. 
The  American  Advertising  Federa¬ 
tion  awarded  him  its  Silver  Medal  in 
1972. 

*  *  * 

Robert  E.  Lee,  75,  former  reporter 
for  the  Los  Angeles  Herald  Express, 
died  recently  at  his  home  in  Thousand 
Oaks,  Calif. 

He  wrote  for  the  Herald  Express 
and  the  Los  Angeles  Daily  News  dur¬ 
ing  the  ’30s.  A  veteran  of  World  War 
II,  he  lost  a  hand  in  the  Battle  of  the 
Bulge  and  was  discharged  with  the 
rank  of  major. 

Lee  briefly  owned  the  Hobbs 
(N.M.)  Daily  Flare  in  1951  and  then 
went  into  advertising.  He  was  author 
of  a  book,  “Victory  in  Guadalcanal,’’ 
published  in  1981. 

*  *  * 

Maurice  Maurel,  73,  a  news  pho¬ 
tographer  who  worked  in  United 
Press  International’s  New  York 
bureau  for  37  years,  died  of  a  stroke 
July  30  at  his  Southampton,  L.I. 
home. 

Maurel  won  a  number  of  photogra¬ 
phy  awards  and  was  a  pioneer  in  color 
developing  and  printing  techniques. 
*  *  * 

George  O.  Rash,  68,  who  retired 
in  1983  as  managing  editor  of  the 
Hagerstown  (Md.)  Daily  Mail,  died 
Aug.  3  at  a  hospital  in  the  city. 

As  a  reporter  he  covered  the  late 
Supreme  Court  Justice  William  O. 
Douglas  on  his  annual  walks  along  the 
C&O  Canal.  They  made  the  walk 
together  for  15  years. 
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California  reporter  faces  subpoena  for  her  notes 


A  Contra  Costa  (Calif.)  Times 
reporter  is  fighting  a  court  order  to 
produce  her  notes  of  a  jailhouse  inter¬ 
view  in  which  an  accused  killer  con¬ 
fessed  to  several  murders. 

Superior  Court  Judge  Norman 
Spellberg  has  ordered  the  newswo- 
man,  Erin  Hallissy,  to  testify  Sept.  16 
at  a  preliminary  hearing  for  the  defen¬ 
dant,  John  Sapp,  who  is  charged  with 
murdering  his  ex-girlfriend  and  two 
other  friends  between  1975  and  1981. 

Hallissy  interviewed  Sapp  in  May 
1986  at  the  county  jail  in  Martinez  and 
her  story  ran  a  day  later. 

Deputy  public  defender  Jack  Rauch 
has  argued  that  Sapp  was  lying  when 
he  talked  to  Hallissy  and  that  he  needs 
her  notes  to  prove  it. 

The  reporter’s  attorney,  Lucy 
Ablan,  told  E&P  she  will  oppose  the 
order  under  the  First  Amendment  and 
the  California  Constitution. 

Sapp,  she  said,  has  not  met  a  three- 
part  test  required  under  state  law  for 
release  of  the  notes.  Ablan  explained 
that  the  defense  has  not  shown  there 
is  no  alternative  source  for  the  repor¬ 
ter’s  information,  that  the  notes  go  to 
the  heart  of  the  case,  and  that  they 
would  affect  the  outcome  of  a  trial. 

An  earlier  subpoena  for  the  notes 
was  quashed  by  a  Contra  Costa 
County  municipal  court  judge,  who 
was  overruled  by  Spellberg. 

Ablan  said  Hallissy  and  the  paper 
are  determined  to  resist  releasing  the 
reporter’s  notes. 


“Why  should  Erin’s  rights  be  cast 
aside  because  Sapp  is  being  charged 
in  a  death  penalty  case?”  Ablan 
asked. 

“Every  time  there  is  a  chipping 
away  at  First  Amendment  rights  we 
are  in  big  trouble.” 

Rauch  claims  the  prosecutor  is 
basing  his  case  against  Sapp  on  the 
accused’s  own  statements.  The  attor¬ 
ney  said  he  needs  Hallissy’s  notes  to 
show  that  many  of  those  statements 
were  false. 

Ablan  retorted  that  Sapp  made 
similar  confessions  to  at  least  three 


Documents  involving  a  community 
college  instructor  accused  of  sexual 
harassment  were  turned  over  to  the 
Tacoma  (Wash.)  News  Tribune  in  set¬ 
tlement  of  a  lawsuit  the  newspaper 
had  filed  against  the  college. 

The  paper’s  suit  charged  that 
Pierce  College  violated  Washington’s 
open  records  law  when  it  refused  to 
release  details  of  an  agreement  that 
led  to  the  instructor’s  resignation. 

A  recent  News  Tribune  story  stated 
the  documents  revealed  the  teacher 
had  made  unwelcome  advances  to 
female  students  and  implied  their 
grades  would  improve  if  they  submit¬ 
ted. 

The  paper  received  a  copy  of  the 


law  enforcement  officers.  Ablan’s 
position  was  endorsed  by  Terry 
Francke,  counsel  for  the  California 
Newspaper  Publishers  Association. 

“The  true  test,”  said  Francke,  “is 
whether  the  material  sought  by  the 
defendant  in  a  criminal  case  can  be 
obtained  by  means  other  than  a 
reporter’s  notes,”  according  to  a  1980 
provision  of  the  state  constitution. 

Francke  said  he  could  recall  only 
one  case  since  1980  when  a  reporter 
was  successfully  required  to  submit 
notes  to  a  court. 

—  M.L.  Stein 


man’s  resignation  agreement  w  ith  the 
college  and  a  copy  of  the  review  com¬ 
mittee’s  proposed  recommendations. 

The  committee  found  that  the 
instructor’s  conduct  constituted  a 
“continuing  pattern  of  interference” 
and  that  he  had  retaliated  against  stu¬ 
dents  who  refused  his  advances. 

Under  the  agreement  between  the 
News  Tribune  and  Pierce,  the  docu¬ 
ments  provided  the  newspaper  would 
not  include  the  students’  names. 

The  settlement  also  stipulated  that 
the  newspaper  would  not  request  a 
transcript  of  the  review  committee’s 
hearing  on  the  charges  and  the  find¬ 
ings  of  fact. 

(Continued  on  page  44) 


Tacoma  daily  gets  college  records 


From  Yagodina,  Bulgaria . . . 

“It  was  the  day  after  his  1 01  st  birthday,  but  Liuben  Terziev  spent  it  much  as 
he  had  done  most  of  the  previous  90  years  of  his  life— hard  at  work. 

‘So  when  visitors  came  to  this  hamlet  in  the  wild  Rhodope  Mountains  near 
the  border  with  Greece,  they  found  him  sowing  a  bean  patch  on  a  cool,  drizzly 
hillside. 

‘Dressed  in  nothing  more  than  a  shirt,  wool  trousers,  their  bottoms  tucked 
into  his  socks,  and  a  pair  of  rubber  slippers,  he  stopped  to  chat,  reaching  up  to 
greet  a  visitor  with  a  kiss  on  the  cheek. 

“Welcome  to  Bulgaria,’  he  said.  ‘Of  course  I  can  stop  working  for  a  while. 
Work  has  no  end.  It  will  still  be  here  later.' 

‘One  of  several  hundred  spry  nonagenarians  and  centenarians  who  thrive 
in  this  hilly  corner  of  Bulgaria,  Terziev  had  returned  a  few  days  before  from  his 
weekly  hike  to  visit  a  70-year-old  woman  friend  in  a  village  12  miles  away. 

‘In  his  19th-Century  youth,  he  said,  he  used  to  walk  twice  as  far  to  buy 
sugar,  salt  and  other  goods  before  there  was  any  road  to  this  village,  so  remote 
that  even  now  the  only  telephone  is  cranked  by  hand. 

“I’m  strong  as  steel,  but  my  legs  won’t  go  very  far  now.’  he  said. 

‘A  doctor  asked  about  his  sex  life,  but  Terziev  laughed. 

“That’s  none  of  your  business,’  he  replied.’ 

-  Mathis  (Jhazanov  of  the  Los  Angeles  Times 

Outstanding  in  the 
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Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.’’ 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.’’ 

Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 
always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 
your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 

Mas.sachusetts  01742.  Or  phone  your  local  sales  office. 


mm 
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Classified  ads  show 
strong  growth  at 
Maryland  papers 

Classified  revenues  at  the  five 
Chesapeake  Publishing  newspapers 
in  southern  Maryland  have  grown 
from  under  $300,000  to  nearly  $2  mil¬ 
lion  in  six  years,  with  the  first  half  of 
1987  looking  as  though  it  will  at  least 
match,  or  more  likely  better,  those 
figures. 

Classified  revenues  for  the  five 
newspapers  —  the  Maryland  Inde¬ 
pendent  in  Charles  County,  the  Enter¬ 
prise  in  St.  Mary’s  County,  the 
Calvert  County  Recorder  in  Calvert 
County  and  the  South  County  Current 
and  Fliphtline  in  southern  Prince 
George’s  County  —  have  benefited 
from  increased  population  and  new 
automobile  dealers,  but  classified 
advertising  manager  Linda  Engle  also 
noted  some  other  contributing  fac¬ 
tors. 

“The  more  subtle  reasons  are  that 
we  combined  the  classified  sections, 
which  strengthened  the  numbers 
creating  a  marketplace  in  our  classi¬ 
fied  sections,  therefore  attracting 
more  readers;  strategic  pricing 
encouraged  advertisers  to  buy  more 
circulation  at  an  attractive  rate;  this 
increased  circulation  meant  more 
response  for  the  advertisers;  the  more 
response  the  advertisers  received,  the 
more  ads  we  received,”  Engle 
explained.  “Also,  we  depend  a  lot  on 
repeat  advertisers  and  we  believe  in 
satisfied  customers.  Customer  ser¬ 
vice  is  extremely  important  to  us.” 

Yearly  classified  revenues  since 

1980,  according  to  information  pro¬ 
vided  by  Engle,  are:  1980,  $300,617; 

1981,  $607,342;  1982,  $841,262;  1983, 
$1,005,406;  1984,  $1,240,895;  1985, 
$1,513,748;  1986,  $1,880,874;  and  for 
the  first  half  of  1987,  $1,059,365. 

Story  not  unfair 
but  was  incomplete, 
says  News  Council 

The  Minnesota  News  Council  has 
determined  that  a  St.  Paul  Pioneer 
Press  Dispatch  article  about  the  Dis¬ 
trict  64B  Minnesota  House  election 
last  fall  was  not  unfair,  inaccurate  or 
biased,  as  charged  in  a  complaint 
brought  by  an  unsuccessful  candidate 
in  the  race. 

The  council  did  say,  however,  that 
the  Pioneer  Press  Dispatch  story  was 
incomplete  in  its  reporting  of  rumors 
directed  at  the  winning  candidate. 


On  Oct.  21,  1986,  the  newspaper 
published  an  article  headlined, 
“Batcher,  Orenstein  color  Highland 
Race.”  The  article  said,  “[Bill] 
Batcher  [who  lost  the  election]  has 
not  shied  away  from  the  spread  of 
rumors  about  [Howard]  Orenstein, 
first  that  he  is  not  really  married  and 
then  that  he  is  secretly  the  cousin  of 
current  DEL  Rep.  Dick  Cohen,  who 
is  vacating  the  seat  to  run  for  the  state 
Senate.” 

The  council  said  the  newspaper 
erred  in  not  attributing  the  source  of 
the  rumors  and  in  not  including 
Batcher’s  denial  of  any  part  in 
spreading  the  marriage  rumor.  “In 
view,  however,  of  grievant’s 
[Batcher]  rather  ambiguous 
replies  ...  we  cannot  say  this  incom¬ 
pleteness  supports  any  claim  of 
unfairness  or  inaccuracy  on  the  part 
of  the  newspaper,”  the  council  said. 

Hispanic  influence 
on  news  media  is 
topic  of  conference 

A  conference  hosted  by  the 
Washington,  D.C. -based  Media  Insti¬ 
tute  on  the  influence  of  Hispanic  news 
media  will  be  held  Sept.  30  from  9 
a.m.  to  2  p.m.  at  the  Westin  Bonaven- 
ture  Hotel  in  Los  Angeles. 

The  conference,  entitled  “Hispanic 
Media:  Influence  and  Opportunity,” 
will  consist  of  two  panels  of  speakers 
who  will  examine  the  impact  of  His¬ 
panic  print  and  electronic  news  cov¬ 
erage  on  the  city’s  business  and  cul¬ 
ture. 

Hamill  joins  S.F. 
Examiner  program 

Pete  Hamill,  acclaimed  journalist, 
film  writer  and  novelist,  joined  the 
San  Francisco  Examiner  as  the  11th 
member  of  the  newspaper’s  Writers 
in  Residence  Program. 

Hamill,  whose  stint  ran  from  Aug. 
3  through  Aug.  16,  began  his  career  in 
1960  on  the  Aew  TorA: Post,  remaining 
there  for  14  years,  the  last  nine  as  a 
columnist. 

The  Brooklyn  native  has  written  six 
novels,  scores  of  movie  and  tv 
scripts,  short  stories  and  journalistic 
essays. 

Now  in  its  second  year,  the  Writers 
in  Residence  program  has  drawn  such 
other  writers  as  Roy  Blount  Jr.,  Jan 
Morris,  Mimi  Sheraton,  Aaron 
Latham,  Edward  Abbey,  Charles 
Bowden,  Tim  Cahill  and  Nancy  Fri¬ 
day. 


INMA  study  shows 
promotion  budgets, 
salaries  at  papers 

The  median  total  promotion  budget 
for  all  newspapers  participating  in  the 
1987  Newspaper  Promotion  Opera¬ 
tions  Survey  is  $809,377,  according  to 
the  International  Newspaper  Mar¬ 
keting  Association. 

The  study  further  found  that  the 
median  annual  salary  of  “chief  pro¬ 
motion  executives”  for  all  newspa¬ 
pers  reporting  is  $37,500.  Assistants 
receive  a  median  salary  of  $27,000. 

The  average  percentage  of  total 
gross  revenue  allocated  for  newspa¬ 
per  promotion  is  1.42%,  while  media 
total  promotion  budgets,  by  circula¬ 
tion  groups,  ranged  from  $207,222 
(under  15,000)  to  $2,872,241  (over 
200,000). 

The  INMA  further  found  that  pro¬ 
motion  budgets  for  smaller  newspa¬ 
pers,  under  15,000  circulation,  have 
more  than  doubled  since  1985,  with 
marked  increases  in  television  pro¬ 
motion,  direct  mail  and  circulation 
contests. 

Ten  enter 
minority  editorial 
training  program 

Ten  people  have  entered  the  Los 
Angeles  Times’  1987-89  Minority  Edi¬ 
torial  Training  Program  (METPRO), 
an  intensive,  two-year  program  begun 
in  1984  to  increase  the  number  of 
minority  reporters  and  photographers 
in  newsrooms  across  the  country. 

METPRO  is  jointly  funded  by  the 
Los  Angeles  Times  and  its  parent 
company  Times  Mirror.  Twenty-five 
of  the  27  graduates  of  METPRO’s 
first  sessions  are  now  on  the  news 
staffs  at  Times  Mirror  newspapers 
and  other  news  organizations. 

$400,000  pledge  to 
Lehigh  University 

The  Morning  Call  of  Allentown, 
Pa.,  and  the  Times  Mirror  Founda¬ 
tion  of  Los  Angeles,  Calif.,  have 
made  a  $400,000  pledge  to  Lehigh 
University  to  support  development  of 
Lehigh’s  Mountaintop  Campus  on  the 
site  of  the  former  Homer  Research 
Laboratories  of  Bethlehem  Steel  Cor¬ 
poration.  Lehigh  will  develop  the  new 
742-acre  campus  adjacent  to  its  main 
campus  into  an  educational  and 
research  complex. 
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Louisiana  newspapers  iose  appeai  to  unseai  jury  transcripts 


By  Garry  Boulard 

A  federal  appeals  court  in  New 
Orleans  has  upheld  a  lower  court 
decision  to  bar  the  press  from  access 
to  jury  transcripts  regarding  the  fraud 
and  racketeering  trial  of  Louisana 
Gov.  Edwin  W.  Edwards  in  1985  and 
1986. 

The  opinion,  written  by  U.S. 
Appeals  Judge  Thomas  G.  Gee,  said 
the  press  did  not  have  the  right  to  read 
transcripts  which  pertained  to  closed 
hearings  on  the  jurors’  actions  or  get  a 
transcript  of  any  of  the  jury  hearings. 

The  press  was  also  denied  access  to 
any  of  the  jurors’  names. 

The  opinion  also  said  that,  although 
any  restrictions  on  press  access  must 
be  “narrowly  tailored,’’  jurors’  pri¬ 
vacy  and  the  need  to  protect  them 
from  harassment  took  precedence. 

“The  5th  Circuit  decision  paves  the 
way  for  more  secrecy  in  important 
trials  and  assigns  a  very  low  priority 
to  the  public’s  right  to  know,’’  said 
Jack  M.  Weiss,  an  attorney  repre¬ 
senting  several  media  groups  which 
had  sought  access  to  the  transcripts. 

Weiss  said  the  decision  “may  be 
appealed”  to  the  U.S.  Supreme 
Court. 

The  press  groups  involved  in  the 
appeal  were  the  New  Orleans  Times- 
Picayune  (Newhouse),  the  Gannett 
News  Service,  Inc.,  and  Capital  City 
Press,  owners  of  the  Baton  Rouge 
Morning  Advocate  and  the  Baton 
Rouge  States-Times. 

They  had  claimed  that  the  tran¬ 
scripts,  which  had  been  sealed  upon 
the  order  of  U.S.  District  Judge  Mar¬ 
cel  Livaudais,  should  be  open  to  both 
reporters  and  the  public  and  that  con¬ 
tinued  possession  of  the  material 
amounts  to  an  infringement  of  free¬ 
dom  of  the  press. 

Weiss  said  the  press  was  left  out  of 
the  Livaudais  decision  to  seal  the 
transcripts  and  that,  at  the  very  least, 
their  opinions  should  have  been  taken 
into  consideration.  Weiss  also  took 
issue  with  attorneys  for  Gov. 
Edwards,  who  argued  against  releas¬ 
ing  the  transcripts,  by  noting  that  they 
are  “arguing  that  where  an  issue 
about  integrity  of  a  jury  comes  up, 
their  contention  is  that  anything  of 
that  nature  is  exempt  from 
rules  .  .  .  Our  contention  is  that 
that’s  directly  contrary  to  court  pre¬ 
cedents.” 

At  issue  were  the  reported  remarks 
of  one  juror  in  the  Edwards  trial  who 
supposedly  said  that  other  jurors 


were  “paid  extra  for  their  delibera¬ 
tion  of  not  guilty,”  during  the  first  of 
the  two  Edwards  trials. 

Judge  Livaudais  had  contended 
that  the  release  of  the  transcripts 
would  damage  attorney-client  privi¬ 
lege  and  that  he  thought  the  juror’s 
statement  referring  to  possible 
reward  payments  for  a  correct  verdict 
were  “of  a  joking  nature.” 


misconduct,  that  issue  needs  to  be 
addressed”  beyond  the  ears  of  the 
newspapers. 

Fawer  added:  “The  court  should 
have  the  discretion  to  keep  it  closed 
[the  transcripts]  the  remainder  of  the 
trial.  I  have  a  right  not  to  have  a  jury 
upset  .  .  .  You  must  allow  the  district 
court  some  leeway.” 

Fawer  contended  that  opening  the 


“The  defendants’  right  to  a  fair  triai  is  of  greater 
magnitude  than  the  press’s  right  to  have 
contemporaneous  materiai,”  Fawer  commented. 


Edwards,  who  was  elected  in  1983, 
was  acquitted  in  both  racketeering 
cases  held  against  him,  the  first  in 
December  1985,  the  second  in  May 
1986. 

The  governor’s  attorney,  Michael 
Fawer,  said  that  the  press  does  not 
have  an  automatic  right  to  read  the 
transcripts,  adding,  “When  during  a 
trial  there  is  a  report  of  possible  juror 


transcripts  to  the  press  would  create  a 
precedent  that  might  hamper  future 
court  proceedings,  explaining  that  “A 
judge  must  have  the  latitude  to  con¬ 
duct  certain  court  proceedings  in  pri¬ 
vate  chambers  in  order  to  protect  the 
right  of  defendants.” 

“The  defendants’  right  to  a  fair  trial 
is  of  greater  magnitude  than  the 
(Continued  on  page  44) 
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John  McLaughlin  fuels  the  fire  while  respected  journal¬ 
ists  jack  Germond,  Morton  Kondracke,  and  Robert 
Novak  provide  informative  and  often  explosive  opinions. 

join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the 
freshest,  boldest,  most  incisive  political  show  on  the  air. 

Don't  miss  it.  The  people  who  run  this  country  never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for  station  and  time. 


A  RCGISTERCO  TRAOeMAHK  Of  GENERAL  ELECTRC  COMrtM*Y 


EDITOR  &  PUBLISHER  for  August  29,  1987 


31 


NEWS/TECH  - 

AP  to  install  PC-based  VDTs  in  all  bureaus 


By  George  Garneau 

Some  1,100  Associated  Press  jour¬ 
nalists  at  all  U .  S .  bureaus  are  slated  to 
get  new  personal  computer-based  ter¬ 
minals  developed  by  AP. 

In  a  two-year  program  beginning 
later  this  year,  AP  will  replace 
“dumb”  terminals  at  140  domestic 
bureaus  with  a  PC-based  terminal 
designed  and  tested  by  AP  staffers. 

The  terminal,  designated  AP286,  is 
based  on  the  Intel  80286  central-pro¬ 
cessing  chip.  It  is  fully  compatible 
with  the  International  Business 
Machines  Corp.  AT  machine  and 
comparable  with  it  in  speed,  perfor¬ 
mance  and  memory,  AP  said. 

Production  of  the  AP286  has  begun, 
and  installation  at  25  bureaus  is 
planned  for  later  this  year.  It  will 
replace  about  500  terminals  in  all 
domestic  bureaus  except  New  York, 
which  operates  a  four-year-old  Atex 
Inc.  system.  Additionally,  a  “consid¬ 
erable”  system  expansion  is  planned 
as  soon  as  possible  in  U.S.  bureaus, 
and  new  terminals  will  go  to  overseas 
bureaus  where  they  are  permitted, 
according  to  Tim  Gallivan,  AP  sys¬ 
tems  editor. 

Developed  over  a  year  and  a  half  by 
Gallivan  and  Bud  Weydert,  deputy 


director  of  communications,  the 
AP286  was  designed  specifically  for 
the  needs  of  the  wire  service. 

“This  machine  really  brings  us  into 
the  2 1  St  century  as  far  as  terminals  are 
concerned,”  Gallivan  said. 

The  move  follows  a  trend  in  the 
news  business  to  replace  old  dumb 
terminals  with  no  memory  with  stan¬ 
dardized,  off-the-shelf  PCs,  which 
can  work  alone  or  linked  in  networks. 


The  AP286  is  basically  a  terminal 
for  writing,  editing  and  filing.  It  is 
designed  to  run  AP-written  software 
called  APedit,  a  combination  program 
for  word  processing  and  communica¬ 
tions  that  includes  an  electronic  the¬ 
saurus  and  a  program  for  checking 
spelling.  But  it  also  can  act  as  a  stand¬ 
alone  PC  to  run  data  base  and 
accounting  programs  created  for  the 
IBM-AT. 

“It  gives  us  the  best  of  both 
worlds,”  Gallivan  said. 

The  AP286  includes  a  20-megabyte 


hard  disk,  3.5-inch  disk  drive  and  a 
112-key  keyboard.  It  has  1,000  times 
the  storage  capacity  of  existing  termi¬ 
nals.  The  keyboard  has  1 1  more  keys 
than  the  IBM-AT  in  order  to  handle 
special  wire  service  functions. 

It  will  replace  several  generations 
of  Delta  Data  terminals,  some  more 
than  10  years  old.  Built  before  PC 
technology  became  accepted,  they 
have  little  or  no  screen  memory,  Gal¬ 


livan  said.  The  older  ones  will  be 
junked,  the  newer  ones  will  replace 
older  terminals  temporarily  or  be 
resold. 

The  new  PC  is  being  built  by  Future 
Dimensions  Inc.  of  Nashua,  N.H.  It 
uses  a  controller  three-fourths  the 
size  of  the  IBM-AT  box  and  a  stan¬ 
dard  12-inch  Zenith  cathode  ray  tube. 

New  terminals  are  designed  to  plug 
into  existing  bureau  systems,  which 
are  based  on  a  customized  version  of 
the  Digital  Equipment  Corp.  PDP-8 
(Continued  on  page  36) 


“This  machine  reaily  brings  us  into  the  21st 
century  as  far  as  terminais  are  concerned,”  Gailivan 
said. 


Scitex  will  pay  Hell  $1  million  to  settle  patent  suit 


An  Israeli  company,  in  an  out-of- 
court  settlement  of  a  U.S.  patent 
infringement  suit,  has  agreed  to  pay 
$1  million  to  the  German  company 
that  sued  in  a  dispute  over  computer¬ 
ized  graphic  arts  imaging  systems. 

Scitex  Corporation  Ltd.  of  Herzlia, 
Israel,  jointly  announced  the  settle¬ 
ment  Aug.  17  with  Dr.-Ing.  Rudolf 
Hell  GmbH  of  Kiel,  West  Germany. 

Scitex  said  beginning  in  December 
it  would  pay  Hell  $200,000  a  year  for 
the  next  five  years  as  compensation 
for  patents  owned  by  Hell.  The  settle¬ 
ment  calls  for  both  sides  to  drop  legal 
claims  and  to  give  each  other  five- 
year  non-exclusive  patent  licenses 
allowing  each  other  to  make,  use 
lease  and  sell  prepress  products  that 
were  not  named. 

An  agreement  in  principle  has  been 
signed.  But  final  settlement  is  subject 
to  successful  negotiation  of  specific 


terms  and  approvals  of  a  final  agree¬ 
ment. 

“It’s  neither  a  win  nor  a  loss,  and 
it’s  not  an  admission  of  infringe¬ 
ment,”  said  Paul  Thiel,  a  Scitex 
spokesman.  “It  was,  really,  overall 
less  expensive  to  pay  SI  million  dol¬ 
lars  over  five  years  than  to  bring  it 
through  the  courts  over  a  number  of 
years.  It’s  a  good  economic  deci¬ 
sion.” 

A  Hell  spokesman  declined  to  com¬ 
ment  pending  final  resolution  of  the 
case. 

Both  companies  operate  U.S. 
subsidiaries  —  Hell  Graphic  Systems 
Inc.  of  Port  Washington,  N.Y.  and 
Scitex  America  Corp.  of  Bedford, 
Mass.  —  and  compete  to  sell  color 
scanners  and  composition  equipment 
to  newspapers  and  other  graphic  arts 
users.  With  Crosfield  Electronics 
Inc.,  the  New  Jersey-based  subsid¬ 


iary  of  a  British  firm,  they  are  among 
the  top  suppliers  of  computerized 
color  composition  equipment  to  some 
of  the  most  technologically  advanced 
U.S.  newspapers. 

The  settlement  ends  suits  and  coun¬ 
tersuits  filed  last  year  in  U.S.  District 
Court  in  Boston,  Mass.  It  began  in 
October  when  Hell  filed  suit,  claiming 
the  Scitex  Response  system  violated 
U.S.  patents  held  by  Hell.  Scitex 
denied  patent  infringement  charges. 
It  accused  Hell  of  violating  Scitex 
patents  and  of  federal  and  state  anti¬ 
trust  violations.  Hell  had  asked  for  a 
court  order  prohibiting  Scitex  from 
using  its  patents,  described  as  al¬ 
gorithms  used  in  imaging  systems. 

However,  no  effect  was  expected 
on  either  company’s  products. 

As  one  executive  said,  “Every¬ 
thing  goes  on.  Just  some  money 
changes  hands.” 

— George  Garneau 
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The  Third 
Bite. 


Now  Camex  gives 
you  affordable  display 
ads  for  electronic 
newspaper  publishing. 


First  we  offered  editorial 
and  classified  systems  in  bite- 
size  installments.  They  match 
more  expensive  systems  feature 


for  feature,  and  then  some. 

Now,  the  bite-size  display  ad 
system,  from  the  world  leader  in 
electronic  display  ad  makeup. 

For  the  first  time  you  can  take 
advantage  of  Camex’s  unmatched 
type  and  graphics  capability 
at  an  ent^  price  of  $20,000 
per  terminal. 

And  all  of  the  above  can  be 
built  up  into  a  networked  system 
based  on  standard  hardware 
workstations  -  a  full-featured 


newspaper  publishing  system 
supported  by  one  esteblished 
manufacturer. 

Only  Camex  gives  you  all  of 
these  starting  points  and  all  of 
these  capabilities  at  affordable 
prices.  Call  us  to  talk  about  your 
requirements  and  arrange  a 
system  demonstration. 

^  CAMEX 

75  Kneeland  Street 
Boston,  Massachusetts  02111 
617-426-3577 


OttlasmriysUe . 


MOTTERSTITCH  CO.  of  Shrewsbury,  N.J.,  has  intro¬ 
duced  an  in-line  stitching  system,  designed  to  fit  any  kind 
of  web  press,  for  stapling  printed  products  at  press  speeds. 
It  functions  as  an  in-line  auxiliary  unit,  holding  the  product 
together  when  delivered  from  the  folder,  and  will  stitch 
from  eight  to  128  pages  without  slowing  press  speed.  Mod¬ 
els  are  available  for  offset,  gravure  and  flexo  presses. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  announced  version  l.I  of  its  VAX  Xway  software.  It 
expands  capabilities  to  include  support  of  Lotus  1-2-3  and 
Lotus  Symphony  software,  VAX  DECalc  Version  3.0  and 
VAX  DECalc-PLUS  Version  3.0  spreadsheet  software. 
Available  in  August,  the  software  is  $450  for  VAXstation 
I,  $1,800  for  MicroVAX  II  and  $10,800  for  VAX  8800. 

*  *  * 

NATIONAL  DIGITAL  CORP.  of  Falls  Church,  Va  ,  has 
introduced  its  Photo  Management  Workstation,  a  tool  that 
allows  one  to  capture  and  digitize  color  images  from  35mm 
slides,  prints  or  video  sources,  then  store  them  and  trans¬ 
mit  the  images  to  another  location  by  telephone.  Once 
received,  the  images  may  be  stored,  displayed,  modified, 
printed  or  transferred  to  a  pre-press  system. 

*  *  * 

XEROX  CORP.  of  Rochester,  N.Y.,  has  announced  a 
series  of  products  to  enhance  its  XPS  701  electronic  pub¬ 
lishing  system. 

The  Xerox  7650  Pro  Imager,  a  tabletop  graphics  scanner 
for  photographs,  halftones,  and  complex  illustrations, 
costs  $8,500  and  includes  features  for  high-resolution  out¬ 
put,  cropping,  scaling  and  editing. 

A  new  version  of  the  software  links  the  system  with 
Xerox  6085  workstations  and  emulates  the  XPS  70rs  de¬ 
sign  and  pagination  abilities.  The  software  expands  the 
workstation’s  abilities  so  that  it  is  integrated  with  the 
publishing  system. 

The  Peripheral  Expansion  Cabinet  provides  the  300 
megabytes  of  hard  disk  storage  required  by  the  software 
and  costs  $8,500.  A  software  conversion  package,  View- 
Point,  enables  users  to  send  text  and  tables  from  worksta¬ 
tions  to  the  system  for  editing  and  formatting  and  sells  for 
$250.  The  single-unit  price  of  the  XPS  701  system  is 
$55,000.  The  products  are  expected  to  be  available  in  late 
1987. 

*  *  * 

DELPHI,  an  on-line  information  service  of  Cambridge, 
Mass.,  has  added  a  U.S.  help-wanted  report  to  its  business 
and  finance  menu.  The  report  includes  information  about 
job  opportunities  for  entry-  and  senior-level  positions  in 
advertising,  public  relations,  banking,  finance,  computers 
and  the  federal  government.  Recruitment  trends  and  in¬ 
dustry  developments  affecting  employment  are  also  in¬ 
cluded. 

*  *  * 

ABITIBI-PRICE  INC.  of  New  York  City  has  improved 
its  ABITROL  PC-based  paper  management  software 
package  by  expanding  its  waste  management  capabilities. 
The  new  function  provides  an  ongoing  measure  of  the 
distribution  and  quantity  of  printed  and  unprinted  paper 
waste,  reducing  waste  and  increasing  efficiency. 

ABITROL  uses  standard  bar  code  identifiers  and  data 
transmission  formats. 

EASTMAN  KODAK  CO.  of  Rochester,  N.Y.,  has 


announced  a  broad  line  of  still  video  products  designed  to 
capture,  store,  display,  print  and  transmit  electronic  pic¬ 
tures. 

The  equipment  allows  an  electronic  still  camera  to 
record  and  process  news  pictures  faster  than  silver-based 
photography.  Electronic  images  can  be  transmitted  from 
remote  locations  and  hard  copies  made.  News  photo  files 
can  be  converted  to  video  disks  for  storage  and  access. 

Announced  were  a  still  video  camera,  a  video  transfer 
stand  used  to  copy  reflection  prints  and  slides  onto  video 
floppy  disks,  two  video  recorder/players,  a  color  printer,  a 
still  video  transceiver  for  communication  of  electronic 
images  over  phone  lines  and  a  color  monitor  to  display 
images  from  other  equipment. 

*  *  * 

RUTISHAUSER  OF  AMERICA  INC.  of  Dallas,  Texas, 
has  introduced  a  Platen  Cleaner  5-Pak  for  cleaning  rubber 
platens  in  printers  and  typewriters.  Platen  cleaners  help 
restore  “paper-grip”  to  worn  and  used  rubber  platens. 
The  five-pack  retails  for  $7.95. 

*  *  * 

DASnet,  a  service  allowing  the  exchange  of  electronic 
mail  between  users  of  many  U.S.  and  foreign  systems,  has 
been  announced  by  DA  SYSTEMS  INC.  of  Campbell, 
Calif. 

The  service  links  19  electronic  mail  and  conference 
systems,  networks  and  computers  that  run  software  mail 
and  conference  programs  —  almost  anyone  who  has  an 
account  on  a  public  or  for-fee  system,  DA  says.  An  indi¬ 
vidual  subscription  costs  $4.50  a  month  plus  charges  for 
inter-system  mail  and  other  considerations. 

GRAPHIC  ARTS  TECHNICAL  FOUNDATION  of 
Pittsburgh,  Pa.,  has  developed  a  Newspaper  Test  Form 
Kit,  which  provides  a  detailed  test  to  evaluate  overall 
printing  conditions  and  color  reproduction.  The  kit  evalu¬ 
ates  color  and  black-and-white  reproduction  for  charac¬ 
teristics  such  as  tone,  gray  balance,  color  correction,  dot 
gain,  contrast  and  ink  trapping. 

Until  Sept.  30,  the  kit  is  available  for  $750  for  GATF 
members  and  $1,000  for  nonmembers,  which  includes  a 
membership  in  GATF ;  thereafter  prices  are  $950  for  mem¬ 
bers  and  $1,900  for  nonmembers. 

SCITEX  AMERICA  CORP.  of  Bedford,  Mass.,  has  in¬ 
troduced  its  Softproof/Assembler  post-scan  and  page 
assembly  workstations  for  computerized  stripping  of  color 
pages.  The  system  allows  color  adjustment,  rotation, 
cropping  and  page  assembly  with  frames,  windows,  tints 
and  line  art. 

*  *  * 

LITHO  RESEARCH  LTD.  of  Chicago,  III.,  has  de¬ 
veloped  a  plastic  ink  knife,  molded  in  one  piece  from 
polypropylene.  It  is  designed  to  be  non-scratching  so  that 
one  can  transfer  ink  without  damage  to  the  rubber  or 
plastic  roller  surface. 

*  *  * 

COMPUGRAPHIC  CORP.  of  Wilmington,  Mass.,  has 
introduced  the  CG  9700,  a  wide-measure  laser  imagesetter 
that  merges  type  with  line  art  and  halftones.  It  accommo¬ 
dates  page  widths  up  to  108  picas,  30  picas  wider  than  the 
company’s  current  model,  and  sets  type  in  sizes  ranging 
from  four  to  999  points  in  half-point  increments.  Ship¬ 
ments  of  the  unit  are  scheduled  during  the  first  half  of  1 988, 
at  a  price  of  $95,000. 
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TECHNICAL  BRIEFS 


DEC  reports  strong 
fourth  quarter 

Digital  Equipment  Corp.  has 
reported  higher  sales  and  sharply 
increased  earnings  for  the  fourth 
quarter  of  its  fiscal  year. 

Net  income  for  the  quarter  ended 
June  27  rose  to  $377  million,  up  58% 
from  last  year’s  fourth-quarter  net 
income  of  $238  million.  The  company 
reported  total  operating  revenues  of 
$2.7  billion,  up  from  the  $2.2  billion 
for  the  comparable  quarter  a  year  ago. 

The  results  brought  full-year  oper¬ 
ating  revenues  24%  higher,  to  $9.4 
billion  compared  with  last  year’s  total 
of  $7.6  billion.  Net  income  reached 
$1.1  billion,  up  84%  from  last  year’s 
$617  million. 

Sales  up, 
profits  down 
for  Xyvision 

Xy vision  Inc.  has  announced  that 
revenues  for  the  first  quarter  of  fiscal 
1988  were  $7.5  million,  compared 
with  $5 . 1  million  for  the  same  period  a 
year  ago,  but  profits  dropped. 

The  manufacturer  of  electronic 
publishing  systems  reported  net 
income  for  the  first  quarter  dropped 
to  $244,000  from  $791,000  a  year  ear¬ 
lier.  The  results  follow  the  company’s 
initial  public  offering  of  1.7  million 
shares  in  July  1986. 

Great  Northern 
acquires  timberland 
from  Owens-Illinois 

The  Great  Northern  Nekoosa 
Corp.  has  agreed  to  buy  the  forest 
products  holdings  of  Owens-Illinois 
Inc.  for  $1.15  billion. 

The  acquisition,  one  of  the  largest 
in  the  paper  industry,  would  increase 
the  newsprint  manufacturer’s  pres¬ 
ence  in  the  shipping-box  business. 
Great  Northern  Nekoosa  will  acquire 
about  700,000  acres  of  timberland 
under  the  agreement. 

Western  Union 
offers  USA  Today 
news  summary 

Decisionline,  an  online  executive 
news  summary  from  USA  Today,  is 
now  available  from  Western  Union  on 


its  Easylink  service,  a  public  elec¬ 
tronic  mail  service  in  the  United 
States. 

Decisionline  provides  brief  updates 
of  happenings  in  1 8  news  and  business 
categories  every  weekday.  It  is  com¬ 
piled  by  journalists  who  gather  news 
for  the  USA  Today/Gannett  National 
Information  Network. 

Linotype  to  offer 
stock  in  Germany 

The  Linotype  group  of  companies 
announced  its  incorporation  as  a  pub¬ 
lic  stock  company  in  the  Federal 
Republic  of  Germany. 

The  July  2  registration  was  the  next 
step  toward  a  public  offering  of  the 
company’s  stock  on  the  Frankfurt 
Stock  Exchange.  The  public  offering 
is  expected  to  be  made  later  this  year. 
It  is  being  managed  by  Commerzbank 
AG  in  Germany,  which  bought 
Linotype  from  Allied-Signal  Inc.  ear¬ 
lier  this  year. 

Wolfgang  Kummer,  chairman  of 
the  new  Linotype  AG,  said  the  stock 
offering  and  the  changes  in  legal  form 
would  not  influence  Linotype’s  oper¬ 
ations  in  the  near  term. 

GATE  develops 
news  page  quality 
control  device 

The  Graphic  Arts  Technical 
Foundation,  Pittsburgh,  Pa.,  has 
developed  a  quality  control  device 
small  enough  to  be  hidden  on  a  news¬ 
paper  page. 

The  GATF  Newsdot  Target  is 
designed  to  evaluate  mechanical  dot 
gain  in  newspaper  production  in  for¬ 
mats  where  there  is  no  room  for  color 
bars.  Using  the  target  and  a  hand  mag¬ 
nifier,  press  operators  can  determine 
whether  dot  gain  is  within  tolerance. 


The  miniature  target  is  unnoticeable 
to  readers  and  is  usually  placed  in  the 
margin  at  the  bottom  of  the  page. 

Newspaper  capital 
improvement 
spending  to  rise 

Newspapers  plan  to  spend  $1.2 
billion  on  capital  improvements  in 
1987  —  a  slight  increase  over  last 
year,  according  to  an  annual  survey 
by  the  American  Newspaper 
Publishers  Association. 

Some  $475  million  in  1986  went  for 
building  expansion,  modernization, 
land,  and  other  facilities,  and  projec¬ 
tions  for  1987  decreased  to  $344  mil¬ 
lion. 

The  survey  included  responses 
from  434  papers  out  of  1 , 1 00  question¬ 
naires  mailed. 

New  equipment  purchases  totaled 
$661  million  in  1986  and  were  pro¬ 
jected  to  rise  to  $907  million  this  year. 

Pressroom  expenditures  were  pro¬ 
jected  to  reach  $334  million  this  year, 
up  from  $240  million  last  year.  Com¬ 
posing  room  expenditures  were 
expected  to  nearly  double  from  $15.7 
million  in  1986  to  $37  million  for  1987. 
Telecommunications  equipment 
(excluding  telephone  and  radio  equip¬ 
ment)  purchases  were  expected  to 
decline  from  $6  million  spent  last  year 
to  $3  million  this  year. 

In  other  new  equipment,  $97.3  mil¬ 
lion  went  to  mailrooms,  projected  to 
rise  to  $155  million,  and  $100.2  million 
went  into  front-end  text  systems,  with 
purchases  expected  to  jump  to  $173 
million. 

Spending  for  energy,  power  and 
security  management  systems  nearly 
tripled  since  1985,  rising  from  $4.5 
million  to  $12.9  million  in  1986,  and 
projected  to  reach  $18.6  million  this 
year. 


TM 


upgrade  Your  Letterpress  Equipment  for  a 
Fraction  of  the  Cost  and  Get  Most  of  the 
Benefits  of  a  New  Press! 

For  More  information  Contact: 

Crabtree  Vickers  Incorporated 
(201)  568-5980 
120  Charlotte  Place 
Englewood  Cliffs,  NJ  07632 
A  Vickers  Company 
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News  Tech 

(Continued  from  pat>e  32} 


computer. 

“The  beauty  of  this  for  us 
now  ...  is  that  it  will  operate  with 
any  of  our  computers,  present  or 
future,”  Gallivan  said. 

The  AP286  will  allow  reporters  and 
editors  to  write  and  edit  stories  inde¬ 
pendently  and  send  information  from 
disks  to  the  bureau  system,  Gallivan 
said. 


“You  can  really  expand  the  bureau 
system  beyond  the  capacity  of  main 
bureau  computer  to  have  these  termi¬ 
nals  connect  to  it,”  Gallivan  said. 
“It’s  really  an  independent  operating 
machine.” 

He  said  it  was  developed  by  AP 
because  no  single  device  was  avail¬ 
able  that  included  all  the  features  AP 
needed.  The  project  involved  edito¬ 
rial  and  communications  staffers. 
Prototypes  were  evaluated  at  bureaus 
around  the  country  and  suggestions 
incorporated  into  the  final  specifica¬ 
tions. 


“They  are  going  to  end  up  with  a 
machine  that  they  did  the  design  spe¬ 
cifications  for  and  evaluated  for  them¬ 
selves,”  Gallivan  said. 

No  figures  were  available  on  the 
cost  of  the  machines  or  of  the  replace¬ 
ment  program.  Gallivan  said  they 
would  be  competitive  with  off-the- 
shelf  PCs,  however,  and  the  cost  of  an 
AP286  was  expected  to  drop  by  $500 
to  $1,000  in  coming  years. 

There  were  plans  to  make  the 
AP286  available  to  members  as  soon 
as  next  year  at  a  cost  that  has  not  been 
determined. 


Trial  to  proceed  in  $60-million  libel  case 


Rejecting  an  appeal  by  the  Daily 
News  of  Los  Angeles,  the  California 
Supreme  Court  has  returned  for  trial  a 
$60-million  libel  suit  against  the  news¬ 
paper  by  a  former  Iran  hostage. 

The  move  reversed  a  1986  decision 
by  now-deposed  Supreme  Court  jus¬ 
tices,  who  had  agreed  to  hear  an 
appeal  from  a  lower  court  judge  on 
whether  the  trial  should  proceed. 

Plaintiff  Jerry  Plotkin,  a  Los 
Angeles  businessman,  sued  the  Daily 
News  over  a  1981  story  published  the 
day  he  and  51  other  American  hos¬ 
tages  were  freed  from  the  U.S. 
Embassy  in  Tehran.  Plotkin  was  the 
only  member  of  the  group  not  a  mem¬ 
ber  of  the  embassy  staff. 

He  alleged  that  he  was  defamed  by 
a  statement  in  the  Daily  News  story 
that  federal  officers  expected  to  talk 
to  him  about  his  possible  involvement 
with  drugs  when  he  returned  to  the 
U.S.  The  newspaper  has  refused  to 
retract  the  story. 

A  Superior  Court  judge  ruled  that 
Plotkin  was  not  a  public  figure, 
despite  his  having  been  a  hostage.  He 
also  held  that  standards  for  deciding 
the  case  would  not  be  affected  by 


public  interest  in  the  story,  a  point 
argued  by  Daily  News  attorneys. 

The  1986  Supreme  Court  agreed  to 
decide  whether  the  case  was  covered 
by  the  public  interest  provisions  of 
California  law,  but  three  justices  were 
removed  by  voters  before  the  appeal 
could  be  heard. 

According  to  a  recent  Daily  News 
story,  Dan  Fogel,  an  attorney  for  the 
Van  Nuys  Publishing  Co.  and  Tribune 
Co.,  which  owned  the  newspaper 
when  the  Plotkin  story  was  published, 

JO  A  judge 

(Continued  from  page  9) 

art  J.  Kahn,  would  not  have  to  endure 
a  third  day  on  the  stand. 

And  Needelman  found  the  newspa¬ 
per  hearing  a  good  place  to  satisfy  a 
long-time  curiosity  of  his  own. 

“I’ve  always  wanted  to  ask  a  real 
newspaper  man  this  question,” 
Brooklyn  native  Needelman  asked 
the  Free  Press’s  Hall. 

“Why  is  it  that  it’s  only  in  New 
York  that  you  can  buy  the  next  day’s 
paper  at  10  o’clock  at  night?” 


said  he  may  present  other  appellate 
arguments  before  a  trial  date  is  set. 


Mormons 

(Continued  from  page  14) 

his  identity  be  kept  confidential  and 
the  paper  kept  its  word.  He  added  the 
Times  agreed  to  the  interview  on  that 
basis  because  Hofmann,  at  the  time, 
was  regarded  as  reliable  by  high  Mor¬ 
mon  officials. 

After  Hofmann’s  arrest.  Green¬ 
wood  went  on,  the  Times  asked  him 
to  release  the  Times  from  its  pledge  of 
confidentiality,  but  he  refused. 

It  was  only  when  Hofmann  admit¬ 
ted  fabricating  the  documents  and 
when  he  had  been  interviewed  by  the 
Times  that  the  paper  decided  it  was 
free  of  its  promise  and  revealed  his 
name  in  a  story. 

Will  Fehr,  editor  of  the  Salt  Lake 
Tribune,  said,  “1  think  we  did  a  very 
good  job  in  covering  the  Hofmann 
incident.  I  don’t  apologize  for  it.  We 
also  published  everything  the  Latter- 
day  Saints  Church  wanted  to  say  dur¬ 
ing  that  period.  We  tried  to  be  fair.” 


Proposed  responsibilities  of  JOA-seeking  papers  outlined 


If  their  proposed  joint  operating 
agreement  is  approved,  the  Detroit 
Free  Press  and  Detroit  News  will  split 
the  news  content  of  the  combined 
weekend  editions  in  much  the  same 
way  profits  will  be  divvied  up. 

According  to  a  letter  signed  by  Wil¬ 
liam  J.  Keating,  who  would  preside 
over  the  Detroit  News  Agency,  the 
Free  Press  will  be  responsible  for  70% 
of  the  news  hole  in  the  Saturday  edi¬ 
tions  of  the  paper,  while  the  News 
would  get  59%  of  the  news  hole  of  the 
Sunday  editions. 

Saturdays,  hard  news  will  be  han¬ 
dled  by  the  Free  Press  staff  and  fea¬ 
tures  by  the  News.  The  two  staffs 


would  change  roles  on  Sunday. 

The  weekend  newspaper  would  be 
called  The  Detroit  News  and  Free 
Press. 

General  outlines  of  the  proposed 
new  weekend  paper  have  been  known 
since  the  papers  filed  for  a  JOA  in 
April  1986.  But  the  five-page  letter, 
disclosed  publicly  for  the  first  time 
Aug.  13,  clarifies  many  of  the  details. 

For  instance,  business  news  would 
be  considered  “live  news”  and  be 
written  by  the  Free  Press  staff  on 
Saturday  and  by  the  News  staff  on 
Sunday. 

Similarly,  the  Sunday  Comment 


section  would  be  produced  by  the 
Free  Press,  but  it  could  not  include 
breaking  news  or  new  investigative 
stories. 

Not  surprisingly,  the  Sunday  paper 
would  include  USA  Weekend,  the 
supplement  published  by  the  News’ 
owner,  Gannett  Co. 

The  Sunday  paper  would  include 
separate  comic  sections  from  both  the 
News  and  Free  Press. 

The  letter  also  confirmed  that  dur¬ 
ing  the  week  both  papers  would  be 
given  the  same  news  hole.  In  addi¬ 
tion,  each  would  run  the  same  amount 
of  editorial  color. 
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Murphy 

(Continued  from  page  20) 


Mecham’s  outbursts  against  the 
papers  “have  nothing  to  do  with  our 
performance.  The  critics  of  the  news¬ 
papers  are  people  who  want  us  to  do 
the  governor’s  bidding  and  refrain 
from  reporting  anything  that  might 
reflect  on  him.” 

Murphy  said  that,  although 
Mecham  and  his  staff  have  accused 
the  two  papers  generally,  and  Murphy 
in  particular,  of  waging  a  vendetta 
against  him,  “they  have  not  given  us 
any  examples  of  inaccuracy.” 

Once,  Murphy  recalled,  Mecham 
presented  him  with  a  276-page  packet 
of  stories  which  the  governor  claimed 
was  evidence  of  the  papers’  unfair¬ 
ness. 

“Several  of  the  stories  were 
marked  with  such  comments  as 
“What  a  dumb  headline”  or  “I  bet 
they  would  never  have  written  this 
about  [Bruce]  Babbitt  [Arizona’s  pre¬ 
vious  governor],”  or  “This  is  a  stupid 
story,”  Murphy  recounted. 

Murphy  claimed  Mecham’s  dislike 
of  the  Phoenix  Newspapers  goes  back 
to  when  the  governor  owned  a  small 
newspaper  there  that  folded. 

“Since  then,  he  has  had  this  vio¬ 
lent,  personal  attitude  toward  these 
newspapers,”  Murphy  stated.  “He  is 
one  of  many  public  officials  in  this 
country  who  believe  the  media  should 
perform  their  way  and  not  in  a  fair 
way.” 

The  publisher  said  Mecham  has  not 
responded  to  his  letters  asking  for 
specific  examples  of  the  papers’ 
alleged  unfairness  to  the  governor. 

In  one  letter,  Murphy  challenged 
Mecham  to  back  up  “unfounded 


Tornado 

(Continued  from  page  II) 

“was  the  incredible  demand  for  the 
paper.  It  was  sold  out  in  the  stands 


Lawyer 

(Continued  from  page  15) 


persistent  reporters,  the  pamphlet 
points  out. 

First,  be  dull. 

“No  comment”  sounds  arbitrary 
and  uncooperative  and  rather  nega¬ 
tive  when  quoted  in  a  story.  “Instead, 
you  should  strive  to  say  something 
dull  or  obvious  —  something  not 
worth  quoting,”  the  authors  urge. 

And  attorneys  can  sabotage  broad- 


statements  and  insinuations”  he  had 
made  publicly  about  the  two  newspa¬ 
pers,  including  an  accusation  that 
Murphy  and  general  manager  Bill 
Hogan  were  out  “to  get”  him. 

Wrote  Murphy:  “You  have  my  per¬ 
sonal  assurance  that  not  only  have  I 
not  uttered  the  alleged  attempt  to  ‘get’ 
you,  but  the  newspapers  have  no  such 
objective  and  never  have. 

“Those  of  us  who  have  higher  aspi¬ 
rations  for  this  state  devoutly  pray 
your  administration  will  rise  to  the 
challenges  ahead  and  show  the  char¬ 
acter  and  wisdom  required  of  true 
leadership.” 

Murphy,  who  served  as  an  Army 
combat  correspondent  in  the  Korean 
War,  admits  that  his  personal  political 
philosophy  follows  a  generally  con¬ 
servative  route,  but  he  maintained  the 
papers  are  under  no  instructions  to 
adhere  to  a  political  line. 

“As  a  publisher,  I  have  a  responsi¬ 
bility  to  make  certain  that  my  partic¬ 
ular  philosophy  does  not  necessarily 
impose  hard  and  fast  ideological 
parameters  on  the  opinion  pages,”  he 
said.  “The  news  pages  are  to  be 
totally  apolitical,  to  be  only  fair  and 
accurate.” 

Murphy  received  generally  a  high 
rating  on  his  job  performance  from 
staffers  and  others. 

Lynne  Holt,  the  Gazette’s  veteran 
managing  editor,  remarked,  “I’m 
very  happy  with  Pat.  He’s  very 
aggressive.  His  nature  is  to  be  a  memo 
man,  but  he  never  says  ‘do  this’  or  ‘do 
that.’  He  makes  suggestions.  So  far, 
he’s  been  spending  more  time  with 
the  Republic,  but  he  assures  me  that 
he  will  soon  be  in  our  hair.” 

Holt  added  that  he  has  been  given 
plenty  of  freedom. 

“Pat  tells  me  ‘It’s  your  paper.  You 


and  the  stores  within  minutes.  We  had 
padded  our  city  run  by  20,000  but,  in 
retrospect,  we  could  probably  have 
padded  it  by  100,000.” 

Demand  for  the  edition  was  so 
heavy  that  an  updated  reprint  was 
inserted,  free  of  charge,  in  the  follow- 


cast  inquiries  by  using  long  answers 
and  interspersing  the  replies  with 
phrases  such  as  “this  relates  to  the 
previous  answer.” 

“Editors  can’t  use  such  footage 
without  much  difficulty,”  the  pam¬ 
phlet  says. 

On  the  other  hand,  the  pamphlet 
does  have  some  compliments  for  jour¬ 
nalists.  They  are  honest  and  want  to 
be  fair,  it  says. 

Perhaps  best  of  all,  the  booklet 
urges  lawyers  to  return  phone  calls. 

“Reporters’  deadlines  are  real,” 
the  booklet  observes. 


make  the  decision.’  Of  course,  this 
causes  you  to  be  more  cautious.  But 
he  is  definitely  putting  his  stamp  on 
the  paper.” 

A  Republic  reporter,  who 
requested  anonymity,  said,  “Not  as 
much  has  happened  on  the  paper  as 
we  expected  when  Murphy  came  in. 
He  told  us  we  would  move  forward. 
But  Murphy  is  more  supportive  than 
Tully.  He  will  come  into  the  news¬ 
room  and  tell  someone  what  a  good 
story  he  wrote.  Murphy  is  also  more 
approachable,  but  I  hope  he  has  the 
vision  to  run  this  newspaper.” 

Chuck  Cook,  who  recently  was 
hired  away  from  the  Los  Angeles  Her¬ 
ald  Examiner  to  be  part  of  a  new 
investigative  reporting  team  on  the 
Republic,  assessed  Murphy  this  way: 
“As  publishers  go,  he  is  a  breath  of 
fresh  air.  There  are  not  too  many 
publishers  from  the  news  side  and 
he’s  a  strong  advocate  of  good,  solid 
journalism.  In  fact,  he’s  the  reason  I 
decided  to  come  here.  His  pitch  is  not 
what  can  you  do  to  make  him  look 
good,  but  what  kind  of  journalist  are 
you.” 

Michael  J.  Lacey,  editor  of  the  New 
Times  in  Phoenix,  an  alternative 
weekly  that  has  taken  potshots  at  the 
two  aailies,  said,  “There’s  no  doubt 
staff  morale  is  better  over  there  since 
Murphy  took  over.  But  he  has  a  large 
ship  of  state  and  it  will  take  a  long  time 
to  change  course.” 

Another  change,  according  to 
Lacey,  is  that  the  Phoenix  Newspa¬ 
pers  are  today  “less  paranoid”  about 
competition. 

“In  the  past,”  he  continued,  “they 
have  not  welcomed  competition  in  a 
democratic  spirit.” 

Murphy  appears  to  welcome  any 
challenges  that  go  with  his  job. 


ing  Friday’s  paper.  Once  again  the 
run,  this  time  including  the  regular 
country  area,  was  padded  by  20,000. 
It,  too,  sold  out. 


insty-  prints®  Printing  Cenl«s 

Thought  about  owning  your 
own  business?  What's  more 
natural  than  a  state-of-the-art 
quick  printing  center? 

•  Mike  Dmvhns,  htsty  Prints 
Bozeman,  MT 

Mike  graduated  from  the 
rtewspaper  business  in 
1980,  and  has  built  a  chain  of 
6  successful  Insty-Prints 
printing  centers  in  3  Montana 
cities.  Similar  opportunities 
still  exist  for  aggressive  entrepreneurs  with  $35,000 
cash  plus  6-12  months'  living  expenses  to  invest  in  a 
$117,500  business  providing  comprehensive  training, 
site<^lection,  continuing  support,  leading-edge 
printing,  bindery  and  desk-top  publishing  equipmeitt, 
and  more. 

Call  1-800-228-6714  Today 
for  further  details. 
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Jacksonville  paper 
notes  its  100th  year 

The  Jacksonville  (Fla.)  Journal 
celebrated  its  100th  birthday  with 
public  and  private  celebrations,  as 
well  as  a  10-section  Centennial  Edi¬ 
tion  chronicling  the  history  of  the  city 
and  the  newspaper. 

The  employee  celebration  included 
a  gathering  for  a  group  photo  that  was 
developed  immediately  and  placed  in 
a  time  capsule,  along  with  the  Centen¬ 
nial  Edition,  a  copy  of  the  book 
“From  the  Pages”  that  contains  his¬ 
toric  front  pages  from  the  Journal, 
and  other  celebration  mementos.  The 
time  capsule  was  buried  on  the 
grounds  of  the  Florida  Times-Union 
and  Jacksonville  Journal,  where  a 
marker  will  be  erected. 

Northeastern  Univ. 
to  establish  School 
of  Journalism  in  fall 

A  School  of  Journalism  will  be 
established  this  fall  at  Northeastern 
University  in  Boston  with  Professor 
LaRue  W.  Gilleland  as  its  first  direc¬ 
tor. 

The  Northeastern  board  of  trus¬ 
tees  will  officially  announce  the  for¬ 
mation  of  the  school,  which  will 
replace  the  Department  of  Journal¬ 
ism,  as  part  of  the  Oct.  5  ceremonies 
marking  the  1898  founding  of  the  uni¬ 
versity. 

Gilleland,  who  chaired  the  depart¬ 
ment  since  1981 ,  worked  for  the  Hon¬ 
olulu  Advertiser  and  the  Memphis 
Commercial  Appeal  before  becoming 
an  educator.  He  chaired  the  journal¬ 
ism  program  at  the  University  of 
Nevada-Reno  for  five  years  before 
joining  Northeastern. 

Stamford  Mail  will 
take  subscriptions, 
foundation  benefits 

After  52  years  of  publication  as  a 
“complimentary”  weekly,  the  Stam¬ 
ford  (Conn.)  Mail  has  changed  to  a 
subscription  newspaper. 

Publisher  Jay  Shaw  said  a  combina¬ 
tion  of  factors,  including  the  estab¬ 
lishment  of  the  Stamford  Youth 
Foundation  and  plans  to  expand  the 
paper’s  feature  and  general  coverage, 
prompted  the  change. 

The  Stamford  Youth  Foundation  is 


a  non-profit  organization  concerned 
with  supporting  recreational,  educa¬ 
tional  and  cultural  programs  for  chil¬ 
dren  in  Stamford.  The  Youth  Founda¬ 
tion  will  receive  funds  acquired  from 
subscriptions  to  the  Stamford  Mail. 

Noticias  del  Mundo 
gets  textbook  status 


(CAMACOL)  to  be  published  Sept. 
26;  the  Hispanic  Heritage  Festival  on 
Oct.  3;  and  “Grito  de  Yara”  on  Oct. 
10,  which  marks  the  start  of  the 
Cuban  Independence  movement  in 
the  19th  century. 

Advertisers  can  run  different  sized 
ads  in  each  section,  as  long  as  they 
meet  the  42  column-inch  minimum. 


New  York  City  bilingual  and  for¬ 
eign-language  teachers  interested  in 
implementing  a  Newspapers  In  Edu¬ 
cation  Spanish-language  program  for 
their  students  can  now  receive  fund¬ 
ing  directly  from  the  city’s  Board  of 
Education,  which  has  granted  “text¬ 
book  status”  to  Noticias  del  Mundo, 
a  Spanish-language  chain  of  newspa¬ 
pers. 

Noticias  del  Mundo  estimates  that 
the  program  will  grow  from  a  total  of 
30  participating  schools  last  year  to 
200  this  coming  school  term.  The  rea¬ 
son  for  this  optimism  is  based  on  eco¬ 
nomics:  whereas  last  year  the  teach¬ 
ers  and  students  were  required  to  pay 
for  the  program,  the  awarding  of  text¬ 
book  status”  to  to  the  newspaper 
makes  it  possible  for  those  teachers  to 
apply  and  receive  funding  from  the 
New  York  Board  of  Education. 

Houston  Chronicle 
ads  in  Astrodome 

The  Houston  Chronicle  has  begun 
advertising  on  Q-View,  the  new  dis¬ 
play  system  introduced  in  the  Hous¬ 
ton  Astrodome  last  year. 

The  newspaper’s  name  is  being  dis¬ 
played  during  the  baseball  season  on 
the  Q-View  system  through  manipu¬ 
lation  of  5 1 ,2(j0  four-color,  four-sided 
cubes,  which  can  create  a  new  picture 
every  four  seconds.  The  red,  blue, 
white  and  green  cubes  are  magneti¬ 
cally  rotated  —  half  of  them  at  a 
time  —  to  effect  a  progression  in 
images  and  a  sensation  of  motion  for 
one  advertiser  or  to  change  to  a  differ¬ 
ent  message.  Advertisements  vary 
from  10  to  60  seconds  in  length. 

Diario  Las  Americas 
offers  discount  for 
speciai  section  ads 

Diario  Las  Americas  of  Miami, 
Fla.,  is  offering  a  25%  discount  to 
advertisers  running  a  third-page  or 
larger  ad  in  three  special  sections  — 
the  Latin  Chamber  of  Commerce 


Wash.  Times  to  run 
Randoiph’s  column 

Carol  Randolph  has  joined  the  staff 
of  the  Washington  Times  as  a  colum¬ 
nist.  Her  column,  entitled  “Metro¬ 
politan  Life,”  will  appear  in  the  news¬ 
paper’s  Metropolitan  section  every 
Wednesday  and  Friday. 

Randolph  joined  the  Washington 
Times  after  a  17-year  career  in  televi¬ 
sion  in  the  capital,  hosting  “Morning 
Break”  and  the  “Carol  Randolph 
Show”  on  WUSA,  Channel  9.  Her 
programs  have  won  several  Emmy 
and  Peabody  Awards,  and  earlier  this 
year  she  was  named  one  of  four 
YWCA  Women  of  the  Year. 

Press-Republican 
pians  Sun.  edition 

The  Press-Republican,  a  Monday- 
through-Saturday  daily  newspaper 
with  main  offices  in  Plattsburgh, 
N.Y.,  is  slated  to  introduce  its  Sun¬ 
day  edition  to  the  North  County  on 
Sept.  13. 

The  Sunday  Press-Republican, 
which  will  sell  for  750,  is  expected  to 
run  a  minimum  of  48  pages  per  issue, 
about  twice  the  size  of  the  Monday- 
Saturday  paper,  and  will  carry 
Parade  magazine  as  well  as  color 
comics,  a  magazine-size  guide  for 
television  viewers  and  news  and 
sports. 

Employees  acquire 
United  Color  Press 

United  Color  Press  Inc.  of  Monroe, 
Ohio,  a  full-service  printer  of  trade 
and  business  publications,  catalogs 
and  programs,  has  been  acquired  in  a 
leveraged  buyout  by  U.C.  Merger 
Company.  U.C.  Merger  Co.  was 
formed  by  a  combination  of  stock¬ 
holder  employees  and  an  outside 
group  to  purchase  100%  of  the  print¬ 
ing  company’s  stock. 
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The  role  of  the  classified  ad  manager  grows  in  importance 


By  Debra  Gersh 

The  role  of  the  classified  ad  man¬ 
ager  is  changing  dramatically  as  that 
department  begins  to  contribute  more 
and  more  to  the  newspaper’s  total 
revenue. 

At  the  annual  meeting  of  the  Asso¬ 
ciation  of  Newspaper  Classified 
Advertising  Managers,  Patrick  Mac¬ 
Donald  of  the  MacDonald  Classified 
Service,  Ed  Frisco  of  the  Ft.  Lauder¬ 
dale  News/Sun  Sentinel,  and  Joyce 
Richardson  of  the  Washington  Post 
discussed  what  they  think  the  role  of 
CAMs  will  be  in  the  future. 

The  average  classified  manager  has 
been  in  his  position  for  eight  years, 
averages  43  years  of  age  and  is  most 
likely  to  be  male  (80%  male  versus 
20%  female),  according  to  Richard¬ 
son’s  report  of  a  survey  among  some 
100  CAMs  across  the  country. 

The  average  education  is  high 
school  graduate,  although  those  aged 
25-40  usually  had  a  college  degree, 
Richardson  continued.  None  of  the 
CAMs  surveyed  were  hired  from  the 
outside,  and  43%  were  previously  in 
retail. 

When  asked  how  their  responsibili¬ 
ties  have  changed,  the  respondents 
noted  that  there  is  more  need  for  a 
view  of  the  total  newspaper,  that  sell¬ 
ing  is  faster  and  more  complex,  and 
that  since  the  customer  has  become 
more  sophisticated  in  sales  and  mar¬ 
keting  CAMs  must  strive  to  keep  a 
step  ahead,  she  reported. 

(TAMs  are  more  responsible  for 
budget,  recruiting,  development,  rate 
structures  and  reports,  and  they  need 
skills  such  as  leadership,  good  com¬ 
munication,  sales  ability,  product 
knowledge,  delegation,  organization 
and  flexibility  to  do  the  job  well. 

Half  of  the  respondents  said  they 
are  specialists,  with  the  remainder 
divided  between  being  specialists  and 
generalists,  but  as  the  CAMs’  sales 
efforts  continue  to  expand,  the  spe¬ 
cialization  stereotype  will  be  elimi¬ 
nated,  Richardson  said. 

The  operative  word  is  “more,”  she 
continued  —  more  revenue,  com¬ 
petition,  challenge,  reports,  planning, 
technology  and  creativity. 

“Upper  management  realizes  more 
and  more  classified’s  contribution  to 
the  bottom  line,  but  in  some  cases  it’s 
still  a  second  cousin  to  the  retail 
department,”  Richardson  com¬ 
mented. 

To  battle  this,  she  suggested 
closely  guarding  classified  revenue 
from  the  competition,  preparing  for 


changes  in  technology  and  the  mar¬ 
ket,  networking  with  other  CAMs, 
building  a  strong  sales  staff,  being 
open-minded,  seeing  that  upper  man¬ 
agement  supports  classified  with  the 
resources  it  needs,  and  planning 
today  for  tomorrow. 

The  newspaper  industry  is  in  the 
midst  of  a  technological  revolution, 
and  CAMs  are  responsible  for 
absorbing  and  adapting  it,  according 
to  Frisco. 

CAMS  are  more 
responsible  for  budget, 
recruiting,  development, 
rate  structures  and 
reports . . . 

There  is  also  more  competition 
today  than  any  time  before  —  auto 
and  boat  traders,  shoppers,  direct 
mail,  electronic  classifieds,  and  radio 
and  television  —  yet  CAMs  are  still 
expected  to  increase  revenue,  market 
share  and  linage,  he  continued, 
adding  that  classified  is  meeting  that 
challenge. 

“While  retail  and  national  confront 
their  own  problems,  classified  will  be 
required  to  contribute  more  and  more 
to  the  bottom  line,”  he  said. 

But  if  a  newspaper  is  to  be  the  pri¬ 
mary  source  of  information  in  a  mar¬ 
ketplace,  it  is  going  to  take  money. 
Technology,  service,  quality  prod¬ 
ucts,  marketing  and  promotion  are  all 
expensive,  Frisco  commented. 

The  largest  contributor  to  success 
of  classified  in  the  future  is  going  to  be 
people,  and  those  people  will  need 
quality  training.  Research  and  mar- 
keting  information  for  sales 
presentations  —  constantly  gather¬ 
ing  information  —  will  be  needed  to 
make  presentations  in  a  professional 
and  convincing  way,  Frisco  sug¬ 
gested,  adding  that  CAMs  should  also 
look  at  how  they  zone  their  sections, 
should  promote  classified  more  and 
more,  and  should  try  to  keep  the  sec¬ 
tions  “light  and  breezy,”  easy  to  read 
and  easy  to  find. 

All  the  newspaper  executives 
whom  MacDonald  spoke  to  about  this 
topic  agreed  that  the  CAM  of  the 
future  will  be  different  and  the  key 
word  will  be  change. 

“It’s  not  so  much  what  other  peo¬ 
ple  think  your  job  is  going  to  be,  it’s 
what  you  think  it’s  going  to  be,”  he 
said.  “You  have  to  manage  change. 


rather  than  letting  change  manage 
you. 

“In  the  days  and  months  ahead, 
despite  the  challenges,  classified  will 
still  be  the  bright  spot  of  newspaper 
advertising,”  MacDonald  added. 

AP  signs  deal 
with  GTE  Spacenet 

The  Associated  Fress  has 
announced  a  contract  with  GTE 
Spacenet  Corp.  to  provide  the  next 
generation  of  satellite  delivery  ser¬ 
vices  for  the  news  cooperative. 

As  part  of  the  deal,  AF  has  pur¬ 
chased  two  transponders  on  the 
Spacenet  III  satellite,  a  new  C-Band 
and  Ku-Band  satellite  scheduled  for 
launch  Dec.  4. 

The  agreement  also  includes  the 
use  of  an  existing  GTE  Spacenet  1 
satellite  in  the  event  there  is  a  delay  in 
launching  the  new  satellite.  AF’s 
main  satellite  services  now  are  deliv¬ 
ered  on  Westar  III,  a  Western  Union 
satellite  nearing  the  end  of  its  opera¬ 
tional  service.  Spacenet  III,  once 
launched,  is  expected  to  function  for 
10  years. 

Tristate  dealers 
elect  new  officers 

The  Metropolitan  Routedealers 
Association,  the  group  representing 
over  300  independent  newspaper 
home  delivery  dealers  in  New  York, 
New  Jersey  and  Connecticut, 
recently  elected  a  new  slate  of  offic¬ 
ers. 

Elected  to  the  presidency  was  Roy 
Newman  of  Mitchells  News  in  Man¬ 
hattan.  Serving  as  vice  presidents  of 
the  association  are  presidents  of  the 
various  chapters.  They  are:  Henry 
Levy  of  Manhattan,  Joe  Gellish  of 
Long  Island,  Michael  Breslow  of 
New  Jersey,  Harold  Ball  of  Connecti¬ 
cut,  Sy  Gitlin  of  Westchester,  and 
Martin  Taylor  of  Queens.  The  trea¬ 
surer  is  Bob  Soltesz  of  Connecticut, 
and  serving  as  secretary  is  John 
Finkel  of  New  Jersey. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  239  grants  totaling 
$1,257,333  in  59  communities  served 
by  Gannett  Co.  Inc.  newspapers, 
broadcast  stations,  outdoor  advertis¬ 
ing  companies  and  other  interests. 
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NFC  to  discuss  ownership  rights  issue 

And  following  the  Newspaper  Features  Council  gathering  in  Denver 
wiii  be  the  AASFE  meeting,  where  Patricia  Schroeder  is  to  taik 


The  controversial  issue  of  owner¬ 
ship  rights  will  be  discussed  at  the 
Newspaper  Features  Council  (NFC) 
meeting  in  Denver  September  16. 

Los  Angeles  Times  Syndicate  chair¬ 
man  Willard  Colston,  moderator  of 
the  upcoming  panel,  believes  it  will  be 
the  first  formal  public  discussion  of 
the  matter. 

Colston  said  specific  topics  that 
will  probably  be  addressed  include 
the  definition  of  ownership;  whether 
it’s  essential,  advisable,  or  not  impor¬ 
tant  for  creators  to  have;  the  kind  of 
contract  appropriate  for  cartoonists 
just  entering  syndication;  and  so  on. 

Ownership  has  been  an  especially 
hot  industry  issue  since  the  formation 
of  Creators  Syndicate  earlier  this  year. 
CS  offers  its  talent  ownership  rights 
to  their  features  as  well  as  short-term 
contracts  —  policies  that  helped  the 
syndicate  sign  Ann  Landers,  Her- 
block,  Johnny  Hart’s  “B.C.”  comic, 
and  Tom  Batiuk’s  “Crankshaft” 
strip. 

But  several  executives  from  other 
syndicates  have  called  the  ownership 
rights  matter  a  “non-issue.”  Some 
say  their  syndicates  can  make  better 
use  of  these  rights  than  creators,  for 
everyone’s  benefit.  Other  execs  note 
that  they  have  already  allowed  cre¬ 
ators  to  own  their  features  for  years. 
CS  argues,  however,  that  ownership 
without  short  contracts  limits  the 
options  of  creators. 

CS  founder  Richard  S.  Newcombe 
will  be  one  of  the  NFC  panelists,  and 
United  Media  senior  vice  president 
and  editorial  director  David  Hendin 
will  be  another  (UM  is  the  parent 
company  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Associa¬ 
tion).  Newcombe  had  challenged 
Hendin  to  a  debate  about  ownership 
rights  earlier  in  the  year. 

Other  members  of  the  Wednesday 
afternoon  panel  will  include  one  or 
two  as-yet-unnamed  syndicated  car¬ 
toonists  and  Connecticut  attorney 
Fredrick  J.  Coyer,  who  represents  a 
number  of  cartoonists.  Then  the  dis¬ 
cussion  will  be  open  to  the  NFC  audi¬ 
ence,  which  will  include  cartoonists, 
columnists,  syndicate  executives, 
newspaper  editors,  and  others.  The 
session  will  run  at  least  90  minutes. 


Richard  S.  Newcombe 


according  to  Colston. 

Earlier  in  the  day,  the  N FC  meeting 
will  kick  off  with  remarks  by  several 
Colorado  editorial  cartoonists. 
Scheduled  speakers  include  Mike 
Keefe  of  the  Denver  Post  and  North 
America  Syndicate  (NAS),  Ed  Stein  of 
the  Rocky  Mountain  News  and  NEA, 
and  Chuck  Asay  of  the  Colorado 
Springs  Gazette  Telegraph.  Sports 
cartoonist  Drew  Litton  of  the  Rocky 
Mountain  News  and  NEA  will  also 
talk. 

Following  that  session  will  be  a  dis¬ 
cussion  on  promoting  syndicated  fea¬ 
tures  moderated  by  Jack  Loftis  of  the 
Houston  Chronicle.  Speakers  will 
include  King  Features  Syndicate 
director  of  advertising  and  public 
relations  Ted  Hannah,  United  Media 
public  relations  director  Nancy 
Nicolelis,  Ron  Patel  of  the  Philadel¬ 
phia  Inquirer,  and  Ellen  Kampinsky 
of  the  Dallas  Morning  News. 

The  NFC  luncheon  —  sponsored 
by  the  Rocky  Mountain  News  —  will 
feature  remarks  by  RMN  editor  Ralph 
Looney,  Denver  Post  editor  David 
Hall,  and  Chicago  Sun-Times/NAS 
columnist  Judy  Markey. 

The  NFC  program  chairman,  who 
provided  E&P  with  much  of  the 
above  information,  is  King  vice  presi¬ 
dent/creative  director  Dennis  R. 
Allen.  Program  committee  members 
are  Colston,  Hendin,  Universal  Press 
Syndicate  president  John  P.  McMeel, 


David  Hendin 


and  Phyllis  Singer  of  Newsday.  Rob¬ 
ert  Greenberg  of  the  Philadelphia 
Inquirer  is  NFC  president. 

More  information  on  the  Septem¬ 
ber  16  meeting  —  which  will  take 
place  in  Denver’s  Westin  Hotel  at 
Tabor  Center  —  can  be  obtained  from 
NFC  executive  director  Catherine 
Walker  at  Ward  Castle,  Comly  Ave., 
Rye  Brook,  N.Y.  10573,  914-939- 
3919. 

During  the  evening  of  September 
16,  NFC  members  will  attend  an 
American  Association  of  Sunday  and 
Feature  Editors  cocktail  party  hosted 
by  the  Denver  Post.  It  will  be  held  at 
the  Rattlesnake  Club. 

The  next  day,  the  annual  meeting  of 
the  AASFE  will  begin  at  the  Westin 
Hotel  with  an  expanded  “show  and 
tell”  presentation  in  which  editors 
will  discuss  their  feature  and  Sunday 
sections  from  the  past  year.  Mary 
Hadar  of  the  Washington  Post  will 
moderate  the  all-morning  session. 

Then,  Newsweek  art  director  (and 
former  New  York  Times  Magazine  art 
director)  Roger  Black  will  speak  dur¬ 
ing  lunch. 

Thursday  afternoon  sessions  will 
feature  Doug  Wesley  of  the  Poynter 
Institute  on  management  problems 
facing  feature  editors,  Gannett’s 
Alice  Neff  Lucan  with  a  slide  presen¬ 
tation  about  invasion  of  privacy,  and 

(Continued  on  page  42) 
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Gary  Markstein  has  been  circulating  his  opinions 
all  across  the  country  since  1983.  As  an  editorial  car¬ 
toonist  for  The  Tribune  Newspapers  in  Arizona,  he's 
had  more  than  the  prickly  pears  bristling. 

He's  also  been  honored  by  the  Arizona  Press  Club 
and  the  Arizona  Education  Association  committee  for 
sticking  to  his  graphic  opinions. 

His  cartoons,  plus  those  of  our  other  10  cartoon¬ 
ists- Paul  Rigby,  Steve  Kelley,  Clay  Bennett,  Bruce 
Beattie,  Scott  Willis,  Mike  Luckovich,  j.D.  Crowe, 


. .  As  an  editorial  cartoonist,  I  have  to 
believe  in  the  subject.  Without  strong 
convictions  on  an  issue,  I  would  not  be 
able  to  draw  the  cartoon.  If  a  reader 
disagrees  with  my  opinion,  that's  OK 
because,  after  all,  everyone  is  entitled  to 
my  opinion . . ." 

ns  Pat  Crowley,  Ken  Alexander  and  Bob  Englehart-have 
ir-  appeared  in  the  New  York  Times,  Time  and 
b's  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib- 
jb  ing  newspapers  in  the  U.S.  and  Canada.  To  draw  your 
or  own  conclusions,  call  toll-free  800-445-4555*  for  a  free 
sample  of  our  Editorial  Cartoon  package,  available 
m-  camera-ready  daily,  weekly  or  monthly, 
ce  Get  the  package  that  ties  up  readership  and  revenues, 
'e.  The  one  with  the  draw  of  our  controversial  cartoonists. 


P.O.  Box  190  •  San  Diego,  CA  92112 

*Ala$ka,  California,  Hawaii  and  Canada,  call  collect  (619)  293*1818. 
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Bill  Green  of  Duke  University  on 
taste  and  obscenity. 

Friday,  September  18,  will  open 
with  an  8  a.m.  appearance  by  Rep. 
Patricia  Schroeder  (D-Colo.),  who  is 
a  possible  presidential  candidate. 

Then  there  will  be  rotating  work¬ 
shops  on  writing  for  lifestyle  sections, 
graphics  for  the  smaller  paper,  graph¬ 
ics  for  the  larger  paper,  community 
involvement  (and  reader  participa¬ 
tion),  minority  hiring,  and  arts  criti¬ 
cism  (and  hiring  and  writing  for  enter¬ 
tainment  pages). 

The  day  will  end  with  the  annual 
AASFE  business  meeting  and  a 
reception. 

For  more  information  about  the  40- 
year-old  Sunday/feature  editors 
organization  and  its  meeting  (which  is 
being  hosted  by  the  Denver  Post), 
contact  Mary  Oran,  administrative 
secretary,  AASFE,  Newspaper  Cen¬ 
ter,  Box  17407,  Dulles  International 
Airport,  Washington,  D.C.  20041, 
703-648-1000.  Rosalie  Muller  Wright 
of  the  San  Francisco  Chronicle  is 
AASFE  president. 

As  is  the  case  with  most  meetings, 
the  AASFE  and  NFC  agendas  are 
subject  to  additions  and  revisions. 

— David  Astor 

Book  on  CIA,  Casey 

Six  2,500-word  excerpts  from  The 
Secret  Wars  of  the  CIA  (Simon  & 
Schuster),  the  new  book  by  Pulitzer- 
winning  Watergate  reporter  Bob 
Woodward,  are  being  offered  by  the 
Washington  Post  Writers  Group 
beginning  September  27. 

Newsweek  will  also  excerpt  the 
book,  which  has  a  500,000  advance 
printing,  the  week  of  September  28. 

The  book  is  based  on  three  years’ 
work,  including  dozens  of  interviews 
with  the  late  CIA  director  William 
Casey  (who  was  terminally  ill  when 
the  final  interview  took  place).  The 
sixth  excerpt  discusses  Casey  and  the 
Iran-contra  affair. 

Libel  is  talked  about 

The  television  listings  page  is  not 
exempt  from  libel  suits,  and  tv  editors 
must  be  as  diligent  as  other  newspa¬ 
per  editors  in  avoiding  libelous  state¬ 
ments. 

This  is  what  Bruce  Sanford  —  an 
attorney  with  the  Washington,  D.C., 
firm  of  Baker  &  Hostetler  and  author 
of  Synopsis  of  the  Law  of  Libel  and 
the  Right  of  Privacy  —  told  TV  Data 
editors  during  seminars  conducted 


A  weekly  column  called  “The  Busi¬ 
ness  Traveler”  is  being  introduced 
October  12  by  Chronicle  Features. 

The  column,  said  CF  editor/general 
manager  Stuart  Dodds,  “contains 
information  and  advice  designed  to 
make  life  for  the  individual  business 
traveler  more  efficient,  comfortable, 
and  enjoyable.”  It  is  also  aimed  at 
corporate  officers  and  travel  manag¬ 
ers. 

Topics  that  will  be  addressed  in  the 
feature  include  high-tech  hotels, 
rental  cars,  away-from-home  offices, 
security  tips,  the  pros  and  cons  of 
travel  insurance,  tipping,  how  to 
choose  a  travel  agent,  the  future  of 
frequent  flyer  programs,  and  fitness 
on  the  road. 

The  column  is  co-written  by  David 
Reed  and  Jane  E.  Lasky,  world 
travelers  who  first  met  in  1978  as  staff 


Jane  E.  Lasky 


editors  at  Travel  Weekly  in  New 
York.  Reed  created  a  business  travel 
news  section  for  the  magazine,  and 
Lasky  was  a  features  editor  there. 
The  Los  Angeles-based  writers  have 
also  done  the  semiannual  “Business 
Travel  News  and  Advice”  feature  for 
Esquire  magazine  the  past  five  years. 

Reed  —  who  has  a  degree  in 
English/journalism  from  the  Univer¬ 
sity  of  New  Hampshire  —  has  also 
written  for  Travel  &  Leisure  and  vari¬ 
ous  other  magazines. 

Lasky  —  who  has  degrees  in  jour¬ 
nalism  from  Syracuse  University, 
photography  from  Otis  Parsons  in 
New  York,  and  travel/tourism  from 
George  Washington  University  —  has 
done  articles  for  Working  Woman  and 
other  publications.  She  also  co¬ 
authored  The  Woman’s  Travel  Guide: 
25  American  Cities. 


Bruce  Sanford  at  TV  Data. 


recently  in  the  company’s  Glens 
Falls,  N.Y.,  offices.  TV  Data,  an 
affiliate  of  Scripps  Howard’s  United 
Media,  supplies  tv  listings  and  pro¬ 
gram  information  to  numerous  news¬ 
papers. 

Sanford  said  that,  for  a  statement  to 
be  libelous,  what  is  published  must  be 
a  false  fact  that  injures  someone’s 
reputation.  What  constitutes  injury 


changes  according  to  time  and  place, 
continued  the  attorney,  noting  that 
saying  someone  is  divorced  may  be 
injurious  in  Mississippi  but  not  Ore¬ 
gon.  He  said  editors  of  material  that 
will  appear  nationally,  such  as  TV 
Data  listings,  need  to  be  particularly 
sensitive  to  this  fact. 

The  watchword  in  avoiding  libel  is 
precision,  emphasized  Sanford.  He 
cited  the  famous  case  of  Pat  Montan- 
don,  a  San  Francisco  society  figure 
who  wrote  a  book  on  entertaining 
called  How  to  Be  a  Party  Girl.  Mon- 
tandon  was  slated  to  be  a  guest  on  a 
local  talk  show  along  with  another 
woman  who  was  a  call  girl.  The 
resulting  listing  (not  from  TV  Data) 
was  headed  “From  Party  Girl  to  Call 
Girl.”  Unfortunately,  for  reasons  of 
brevity,  Montandon  was  the  only 
guest  listed  —  and  a  libel  suit  ensued. 

In  his  discussions  of  invasion  of 

(Continued  on  ne.xt  page) 


David  Reed 

Business  travel  feature  is  coming 
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privacy,  Sanford  pointed  out  that  the 
legal  question  is  separate  from  ques¬ 
tions  of  taste.  Legally,  invasion  of 
privacy  cannot  occur  if  a  camera  re¬ 
cords  what  the  naked  eye  could  see  in 
a  public  place. 

Climbing  up  Everest 

A  series  chronicling  the  expedition 
that  could  place  the  first  American 
woman  at  the  summit  of  Mount  Ever¬ 
est  is  being  offered  by  Tribune  Media 
Services. 

Former  Outside  magazine  editor 
Elizabeth  Kaufmann  is  writing  the 
series  from  the  expedition’s  base 
camp.  Weekly  releases  will  be  avail¬ 
able  beginning  August  30,  with  a  mini¬ 
mum  of  10  stories  being  filed  during 
September  and  October.  There  will 
be  photos,  too. 


An  honor  for  Omarr 

Astrology  columnist  Sydney 
Omarr  of  the  Los  Angeles  Times  Syn¬ 
dicate  has  been  named  a  trustee  of  the 
American  Federation  of  Astrologers, 
a  special  honor  that  will  be  conferred 
during  the  AFA’s  50th  anniversary 
convention  next  July. 

In  another  LATS-related  develop¬ 
ment,  political  columnist  William 
Schneider  recently  appeared  on  the 
Today  show. 


Prize  to  Soviet  artist 

The  grand  prize  winner  at  the 
recent  24th  Montreal  International 


Writer  to  comment  on  fatherhood 


“Harry  Stein’s  Home  Front,”  a 
weekly  column  by  the  married  father 
of  two  young  children,  is  being  intro¬ 
duced  October  5  by  United  Feature 
Syndicate. 

Stein’s  700-word  column  “takes  a 
lighthearted  look  at  the  fun  and 
frustration  of  family  life,”  according 
to  United. 

Columns  will  focus  on  topics  such 
as  pets,  selling  lemonade,  the  con¬ 
cepts  of  lying  and  punishment,  the 


Harry  Stein 


way  a  two-year-old  “looks  with  such 
utter  condescension  upon  a  new¬ 
born,”  and  the  nervousness  of 
parents  when  they  talk  to  a  teacher. 

Stein  was  Esquire  magazine’s 
“Ethics”  columnist  from  1979  to 
1985.  He  is  also  the  author  of  Ethics 
(and  Other  Liabilities)  (St.  Martin’s 
Press,  1982),  a  collection  of  some  of 
the  “Ethics”  pieces;  Hoopla  (Knopf, 
1983);  and  One  of  the  Guys:  The  Wis¬ 
ing  Up  of  an  American  Man  (Simon  & 
Schuster,  1987). 

Also,  Stein  has  written  for  the  New 
York  Times  Magazine,  New  York, 
Playboy,  TV  Guide,  and  other  publi¬ 
cations. 

Stein  attended  Pomona  College  in 
California  and  the  Columbia  Univer¬ 
sity  School  of  Journalism.  He  later 
went  to  France,  where  he  co-edited 
the  English-language  Paris  Metro  city 
magazine. 

Early  “Harry  Stein’s  Home  Front” 
clients  include  the  Houston  Chroni¬ 
cle,  Los  Angeles  Daily  News,  Minne¬ 
apolis  Star  and  Tribune,  and  Orange 
County  Register. 


Copley  sports  package  has  Barra 


Columnist  Allen  Barra  is  now  part 
of  the  Copley  News  Service  sports 
package. 

Salon  of  Cartoons  was  Soviet  car¬ 
toonist  Mikhail  M.  Zlatkovsky.  He 
was  the  first  USSR  artist  to  receive 
the  $5,000  award. 

Zlatkovsky’s  drawing  shows  a 
naked,  decapitated  man  proudly 
marching  with  an  ax  that  has  turned 
into  a  flag. 

Other  winners  included  Fazlic  of 
Yugoslavia  for  editorial  cartoons, 
Gradimir  Smudja  of  Yugoslavia  for 
comic  strips,  and  Alberto  Morales 
Ajubel  of  Cuba  for  gag  cartoons.  And 
Hans  Georg  Rauch  of  Germany  was 
honored  as  “cartoonist  of  the  year.” 

A  five-member  Salon  jury  —  which 
was  chaired  by  Rauch  and  also 
included  judges  from  Canada,  Italy, 
and  the  U.S.  (Jerry  Robinson  of  the 
Cartoonists  &  Writers  Syndicate)  — 
picked  the  winners  from  among  the 
submissions  of  about  400  artists  from 
some  60  countries. 

Lubell  is  dead  at  76 

Political  pollster  Samuel  Lubell, 
who  formerly  wrote  a  column  for 
United  Feature  Syndicate  and  worked 


The  “off-mainstream”  writer  — 
who  discusses  topics  ranging  from 
baseball  free  agency  to  Texas-style 
polo  —  is  a  regular  columnist  for  the 
Village  Voice  in  New  York  City. 
Barra  also  contributes  to  Sports  Illus¬ 
trated,  Inside  Sports,  and  Playboy, 
and  produces  segments  for  the  nation¬ 
ally  syndicated  This  Is  the  NFL  tele¬ 
vision  show. 

for  the  Washington  Post  as  well  as 
other  newspapers,  died  in  Los 
Angeles  at  the  age  of  76. 


Satire  writes  a  novel 

Columnist  William  Safire  of  the 
New  York  Times  News  Service  has 
written  a  1,146-page  novel  focusing 
on  Abraham  Lincoln  and  the  Civil 
War  called  Freedom.  It’s  published 
by  Doubleday. 


Book  by  the  Carters 

Five  1,400-word  excerpts  from 
Everything  to  Gain  (Random  House) 
by  Jimmy  and  Rosalynn  Carter  are 
being  offered  by  the  New  York  Times 
Syndication  Sales  Corporation. 
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is  located.” 

Powell  also  was  the  swing  vote  in 
another  libel  suit  concerning  matters 
of  public  interest  in  the  1986  case, 
Philadelphia  Newspaper  V.  Hepps. 
This  time  Powell  joined  a  five-judge 
majority  that  strengthened  libel  pro¬ 
tection  for  the  press. 

The  case  in  point  involved  what  the 
court  considers  a  private  figure  — 
the  owner  of  a  chain  of  convenience 
stores  that  sold  liquor.  The  Philadel¬ 
phia  Inquirer  accused  the  chain 
owner  of  influencing  the  state  liquor 
control  board.  The  Supreme  Court 
ruled  that  the  government  involve¬ 
ment  made  the  case  a  matter  of  public 
interest,  which  mandated  constitu¬ 
tional  protection. 

Specifically,  the  court  ruled  that 
libel  plaintiffs  such  as  Hepps  —  pri¬ 
vate  persons  involved  in  matters  of 
public  interest  —  must  prove  falsity. 
Justice  Sandra  O'Connor  wrote  in  the 
majority  decision  that  the  press 
should  be  protected  against  libel  suits 
in  which  the  published  information  is 
neither  provably  true  nor  provably 
false. 

Thus  in  two  major  5-4  decisions  a 
bare  majority  of  the  Supreme  Court 
has  ruled  that  press  protection  against 
libel  hinges  on  whether  a  news  story 
concerns  a  matter  of  public  interest. 

In  the  near  future  the  court  will 
decide  whether  to  support  or  reject 
this  doctrine.  If  it  should  support  the 
doctrine,  it  must  define  precisely 
what  is  and  what  is  not  a  matter  of 
public  interest.  The  next  member  of 
the  Supreme  Court  will  play  a  pivotal 
role  in  this  debate. 

Two  other  5-4  press  decisions  from 
recent  years  are  FBI  v. Abramson  and 
FCC  V.  League  of  Women  Voters. 

In  the  first  case  Powell  joined  a 
five-judge  majority  in  1982  in  an  anti¬ 
press  opinion.  The  majority  decided 
that  FBI  records  that  had  been  shared 
with  the  White  House  were  exempt 
from  the  Freedom  of  Information 
Act.  The  case  is  a  reminder  that  the 
U.S.  Congress,  through  the  Freedom 
of  Information  Act  and  its  amend¬ 
ments,  provides  the  ground  rules  for 
press  access  to  federal  documents. 
However,  the  Supreme  Court  often 
has  the  final  word  when  it  interprets 
such  statutes  and  defines  congres¬ 
sional  intent. 

The  other  5-4  decision  was  FCC  v. 
League  of  Women  Voters.  In  the  1984 
decision  the  court  ruled  that  a  federal 
law  was  unconstitutional  that  prohib¬ 
ited  public  television  stations  from 
editorializing.  Powell  joined  four 


other  judges  in  upholding  the  rights  of 
the  public  broadcasters. 

Federal  law  treats  broadcasters  dif¬ 
ferently  than  print  journalists  in  a 
number  of  areas.  Federal  laws  pro¬ 
hibit  broadcasters  from  using  offen¬ 
sive  language  and  require  broadcast¬ 
ers  to  sell  advertising  to  federal  candi¬ 
dates.  No  such  laws  apply  to  newspa¬ 
pers  or  magazines. 

Federal  law  also  requires  broad¬ 
casters  to  provide  competing  candi¬ 
dates  with  equal  opportunities  —  the 
equal  time  provision;  and  laws  man¬ 
date  that  broadcasters  cover  contro¬ 
versial  issues  with  balance  and 
fairness  —  the  fairness  doctrine.  No 
such  laws  apply  to  print  journalists. 

This  summer  the  Senate  and  the 
House  voted  to  support  the  fairness 
doctrine,  the  president  vetoed  that 
action,  and  the  FCC  voted  unani¬ 
mously  to  abolish  the  doctrine. 

The  next  Supreme  Court  appointee 
will  provide  the  swing  vote  for  major 
decisions  on  any  of  a  variety  of  broad¬ 
caster  rights,  as  well  as  other  press 
journalist  rights. 


Youth  beat 

(Continued  from  page  22) 


Newsday  or  the  Daily  News,  will 
commit  to  the  first  run. 

The  second  phase,  slated  for  Janu¬ 
ary  1988,  has  a  target  6.4  million  com¬ 
bined  circulation.  The  Record  of 
Bergen  County,  N.J.,  the  Arizona 
Star,  Buffalo  News  and  San  Antonio 
Express-News  are  expected  to  par¬ 
ticipate,  and  Morrell  said  he  is  near 
agreements  with  the  Sacramento 
Union,  Memphis  Commercial 
Appeal,  Tallahassee  Democrat  and 
Las  Vegas  Sun. 

By  October  1988,  when  the  rollout 
is  expected  to  be  complete.  Youth 
Beat  hopes  to  have  a  combined  circu¬ 
lation  of  about  15  million. 

Morrell  gave  up  his  half  ownership 
in  a  Long  Island  paper,  the  South 
Shore  Tribune,  to  bring  back  Youth 
Beat. 


Tacoma 

(Continued  from  page  27) 


Also,  according  to  the  settlement, 
the  teacher  agreed  not  to  object  to 
release  of  the  documents  if  the  find¬ 
ings  and  transcript  were  not  given 
out. 

Since  the  college  and  the  teacher 
reached  their  agreement,  the  public 
records  law  has  been  changed  to 
eliminate  the  legal  theory  under 
which  the  college  declined  to  release 
the  documents. 

—  M.L.  Stein 


Louisiana 

(Continued  from  page  31) 


press’s  right  to  have  contempora¬ 
neous  material,”  Fawer  commented. 

Arguing  in  favor  of  releasing  the 
transcripts,  U.S.  Attorney  John  Volz 
said  that  such  material  could  prove  to 
be  historically  important,  and  that 
jury  deliberations  were  sometimes 
the  most  interesting  part  of  any  trial. 

Volz,  who  led  the  prosecution 
against  Edwards  on  the  rackeetering 
charges,  remarked,  “What  happened 
in  the  back  [in  the  closed-door 
proceedings]  may  have  been  as 
important  as  what  happened  out 
front.” 

Rumors  of  the  juror’s  remarks  con¬ 
cerning  a  possible  payment  for  a 
favorable  verdict  were  heard  by 
newsmen  from  deputy  U.S.  marshals 
who  indicated  that  some  of  the  jurors 
thought  the  earlier  Edwards  jury  may 
have  been  paid  off. 

Shortly  after  two  closed-door  pro¬ 
ceedings  during  the  second  trial. 
Judge  Livaudais  admitted  that 
motions  to  excuse  the  jurors  who 
made  disparaging  comments  were 
made  but  he  quickly  denied  newsmen 
any  information  on  the  juror’s 
remarks;  who  had  made  the  motions 
to  dismiss  the  jurors,  and  what  his 
reasons  were  for  denying  those 
motions. 

In  addition,  Livaudais  ordered  all 
parties  in  the  jury  deliberations  not  to 
discuss  the  matter  in  public. 

Although  the  twin  Edwards  trials 
were  a  media  spectacular,  with 
reporters  from  the  New  York  Times, 
the  Washington  Post,  the  Wall  Street 
Journal  and  the  major  television  news 
networks  in  attendance,  it  was  the 
Louisiana  newspapers  which  decided 
to  file  a  legal  case  against  Livaudais, 
resulting  in  a  lengthy  legal  skirmish 
between  the  governor’s  lawyers  and 
the  newspapers  that  has  been  going 
on  for  over  a  year  now. 

Appeals  Judge  E.  Grady  Jolly,  one 
of  the  three  judges  in  a  panel  estab¬ 
lished  to  review  the  case  in  the  5th 
U.S.  Circuit  Court  of  Appeals,  said 
that  jurors  should  not  have  had  access 
to  information  concerning  legal  skir¬ 
mishes  outside  the  courtroom,  in  par¬ 
ticular  attempts  to  investigate  dispar¬ 
aging  remarks  made  by  fellow  jurors, 
but  he  added  that  Livaudais  should 
have  provided  a  transcript  immedi¬ 
ately  on  what  transpired  in  the  jurors’ 
proceedings. 

“The  public  has  an  absolute  right  to 
know  about  taints  on  the  integrity  of 
the  jury  during  the  course  of  a  trial  if 
they  are  going  to  have  confidence  in 
the  process,”  Jolly  explained. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Adweitising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


_ COMPUTERS _ 

PERSONAL  COMPUTERS/BUSINESS- 
weekly,  starting  3rd  year  in  largest  busi¬ 
ness  weekly  chain.  Computer  Press 
Association  top  award;  Rolling  Stone 
and  other  national  magazines.  News, 
practical  tips.  Minimum  jargon.  Nick 
Arnett,  San  Francisco  Business  Times, 
325  Fifth  St.,  SF,  CA  94107.  (415)i 
777-9355. 


_ GENERAL _ 

BLACK  AND  DIFFERENT 
Provocative,  award-winning  commen¬ 
tary  from  a  former  Miami  Herald  and 
Wall  Street  Journal  reporter.  Lively  and 
refreshingly  conservative.  The  Lawrence 
Wade  Column,  13320  Cloverdale 
Place,  Germantown,  MD  20874.  (301) 
972-4764. 


HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  "Pie  in  the  Sky.”  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


WHAT  ARE  THE  OPS 

WANTED-  Any  newspaper  in  the  United 
States  that  ran  the  panel  “What  are  the 
odds”.  Dates  or  any  information  regard¬ 
ing  this  panel.  Larry  Joachim,  (213) 
271-1158. 


READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  SO  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  1-800 
323-0227  (In  Illinois  312-345-7500) 


_ HEALTH _ 

“SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((i&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

PUBLISH  YOUR  OWN  TRAVEL  MAGA- 
ZINE...  in  Southeast's  fastest  growing 
resort  area.  Grossing  in  excess  of 
$300,000  annually.  Fantastic  income 
opportunity  in  established  market.  Box 
2244,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700, 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH.  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals’'Consulting*Brokerage. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
8rokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

30  LB  CANARY  NEWSPRINT  25  1/2  ’’ 
width  42  ”  diameter.  65,000  lbs. 
$470.00  per  ton.  Also  12  3/4  ”  canary, 
25  1/2  ”,  17  ”  pink.  (814)  456-0685. 

A  GREAT  STYLE  OF  LIFE  can  be  yours 
in  beautiful  Western  Colorado!  A  profit¬ 
able  biweekly  community  tabloid  in 
growing  area.  $32,500  includes  equip¬ 
ment.  Serious  inquiries  only.  Write 
George  Grgory,  416  Independent  Ave., 
#3,  Grand  Junction,  CO  81501. 


ESTABLISHED  EST.  NYC  weekly  needs 
partner— young,  aggressive 
salesperson/editor — take  over  in  2-3 
years.  Down  payment,  easy  pay  out.  Box 
2300,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


FOUR  WEEKLIES  in  Texas  metro  area, 
asking  1.5  times  gross  of  near  $1.3 
million. 

WEEKLY  PLUS  shopper,  northeast 
Texas,  about  $375K  gross.  Make  offer. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


HAWAII  SHOPPERS 
1.5  million  last  year  2  million  this  year. 
Excellent  growth,  profitable  1.5 
million.  3036  Diamond  Head  Rd., 
Honolulu,  Hawaii  96815. 


HEAD  FOR  THE  MOUNTAINS 
If  your  dream  is  to  own  a  small,  do-it- 
yourself  weekly  in  the  scenic  great 
American  Rockies  we  offer  3  publica¬ 
tions  in  areas  with  hunting,  fishing, 
hiking,  skiing  nearby.  This  is  the  part  of 
the  country  that  most  Americans  only 
dream  about.  You  can  live  there  and 
make  a  decent  living  too. 

REMOTE  Northern  Colorado  weekly, 
gross  $72,000  in  1986 
SOUTHERN  Colorado  weekly  gross 
$120,000  in  1986  with  boomdays 
ahead. 

NORTHERN  Montana  weekly  did 
$110,000  newspaper  gross  revenues- 
no  printing.  Near  Canadian  Border, 
Glacier  Park...  suprisingly  moderate 
climate. 

For  details  on  all  or  any  of  these  publi¬ 
cations  contact: 

James  C.  Sterling 
BOLITHO-STERLING 
NEWSPAPER  SERVICE 
PO  Box  492,  Bolivar,  MO  65613 


MIDWEST  5-day  daily  with  shoppers. 
No  competition.  Press,  building, 
Macintosh  writers  and  printers.  County 
seat.  Good  retail  and  industry.  Manage¬ 
ment  and  staff  in  place.  $1.2  million 
gross.  Asking  2  times  gross.  Send  perti¬ 
nent  information  to  Box  2238,  Editor  & 
Publisher. 


Newspaper  chain  serving  Mormons  in 
Arizona.  California,  Nevada.  3  bi¬ 
weeklies, full  color, 8-year  excellent 
growth.  A  gross  $725,000,  offices  in 
Phoenix.  Call  Crismon  602  257-0220. 


STRONG  MIDWESTERN  weekly  in 
growth  market.  Very  profitable.  Excel¬ 
lent  opportunity.  $750,000  down. 
Flexible  terms.  State  experience  and 
finances.  Write  to  Box  2299,  Editor  and 
Publisher. 


TEN  YEAR  old  weekly  newspaper. 
Southwestern  Ohio.  1(3,000  circula- 
tion.  $30,000.  Call  (513)  877-2455. 

Well-established  weekly  on  an  historic 
island  on  Gulf  Coast  of  Florida.  Ask  for 
Mr.  Proctor  at  904  543-5198 


EDITOR  &  PUBLISHER  for  August  29,  1987 


ATTENTION  ADVERTISERS 

Due  to  the  Labor  Day  Holiday,  the  offices  of 
Editor  &  Publisher  will  be  closed  Monday, 
September  7,  1987. 

EDITOR  &  PUBLISHER 
CLASSIFIED  ADVERTISING 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

OHIO;  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail— half  adult  carrier, 

trowing  market.  $820,000  total  price, 
275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $60,000,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $4O,O0O,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulatjon 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  U.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


PUBLISHER  SEEKS  to  purchase  shop¬ 
per  in  Folorida,  $600,000  to  $2  million 
gross  with  growth  potential.  Write  in 
complete  confidence  to  Box  2243, 
Editor  &  Publisher.  Or  call  (602) 
782-1154. 


WIRE  SERVICE  EXEC 
Dedicated  to  quality  community  jour¬ 
nalism,  seeks  to  buy  small  daily.  Box 
2283,  Editor  &  Publisher. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


NEW  YORK  MARKETING 
COMPANY  OFFERS: 
Personalized  staff  counseling 
Distribution  and  Sales 
Carrier  Training 

Short  and  Long  Term  Assistance 

For  immediate  service  call  (516) 
588-2735. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80’s.”  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCIJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


_ CONSULTANTS _ 

HAROLD  MAYNARD 
Consultant  404/981-7426 


WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven’t  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)  458-9351  Telex  700563 


ECRM  8400  II-  An  electronic  optical 
system  for  camera  work:  screens, 
reverses,  line  work,  more.  No  darkroom 
neccassary.  Good  condition.  Also  44" 
Cronalith  44C  processor.  Write  Mr. 
Peterman,  Southwest  Creative 
Graphics,  3275  West  Alabama,  Hous¬ 
ton,  TX  77098  or  call  (713)  524-7433. 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimizu.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


INCREASE  4  COLOR  IMPACT 

MAKE  COLOR  PRINTS 
TO  Size  IN  6  MINUTES 

GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
1yr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


_ PLATEMAKING _ 

NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(jNE  Corporation 

(404)  458-9351  Telex  700563 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)458-9351  Telex  700563 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108's 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


USED  TEXAS  INSTRUMENTS  MODEL 
810  PRINTERS,  as  is  but  working- 
$100.00  each  plus  shipping.  Call  John 
Gibbons,  The  Associated  Press  (201) 
238-2130,  or  send  Purchase  Order  to 
16  Elkins  Road,  East  Brunswick,  NJ 
08816. 


USED  TEXAS  INSTRUMENTS  MODEL 
810  PRINTERS,  as  is  but  working- 
$100.00  each  plus  shipping.  Call  John 
Gibbons,  The  Associated  Press  (201) 
238-2130,  or  send  Purchase  Order  to 
16  Elkins  Road,  East  Brunswick,  NJ 
08816. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

4  Harris  1420  terminals,  1  Harris  221 
video  layout  system,  2  Harris  model 
250  microstorers.  Make  us  an  offer  on 
any  of  the  above.  Contact  Mike  Cooper, 
The  Daily  News,  (507)  334-1853, 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  KING-  Good  operating  order.  5 
units  and  folder.  $71,000.  Price 
reduced  $1,000  a  week  until  sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 


FOR  SALE:  6  MDT  350’s,  600  each  3 
MDR  $700  each.  1  xitron  101  interface 
$600,  1  2961  $500,  1  Mohr  RC 
presses  $500  2  4961,  $500  each,  1 
Quadritek  1200  $4000.  (516) 
751-1550.  Grady. 


FOR  SALE  COPUGRAPHIC  UNISET¬ 
TER  ,  6  to  72  points,  very  good  condi¬ 
tion  with  7  film  strips  and  spare  reader. 
Copugraphic  4961  with  single  lens  and 
with  wide  stripper  and  take  up  reel.  2 
Harris  140  interfaces.  2  Copugraphic 
4961  for  use  as  parts.  Make  best  offer 
to  Charles  Sauls  General  Manager  or 
Randi  Jarrell,  Production  Manager,  The 
Richmond  County  Daily  Journal,  Rock¬ 
ingham,  NC  919  -997-3111 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

3  UNIT  Daily  King,  2  printing 
press-1977-KJ  6  folder  with  double 
parallel,  3  cross  perforator  and  3  web 
perferator-3  web  AcumeterTCM  paster- 
web  break  controls-King  model  15 
sheeter,  913  362-8888, 


NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  September  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610, 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


GOSS 

4  Unit  Goss  Community 

2  Units,  1  Community  folder  with  15 
HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  14  &  1/2  page  folder 

HARRIS  V-15A 

1  Unit,  1-JF7  folder  with  15  HP  drive 
4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  “as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO’series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MAKE  YOUR  OLD  R.T.P'S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EDITOR  &  PUBLISHER  for  August  29,  1987 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w/  20  H.P, 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VISA;  3  units,  1971 
Harris  VISA;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone;  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P, 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25. 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


Editor  &  Publisher 
11  West  19  Street 
New  Ybit(,  N.Y.  10011 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units.  1972,  22  Vi. 
-N-845,  8  units.  1-RBC2. 

-N-845,  6  units,  1-RBC2.  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS  EQUIPMENT 

6  Unit  News  King  with  KJ6 

2  News  King  floor  position  add-on  units 
2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  ,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-tolder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 
6  Unit/l-folder  Goss  Suburban  S-1130 
Press;  4  floor  position;  2  stacked  -  (2 
1500  Series  units). 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage. 

10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 

2  Web  Leader  add-on  units,  mfg.  1978 
Community  splicers  manufactured  by 

AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


USED  EQUIPMENT 

6-1980  Community  SSC  units 
Available  November  1987 

Web  Leader  Press: 

1  Quad  unit  -  1977 
1  1/2,  1/4  anc  Double  Digest  folder 
w/40  HP  motor 
5  Floor  units  -  1979 
1  Stacked  unitw/floor  mtg.  components 
-1984 

1  Five  position  rollstand 

All  components  and  spares 

Atlas  Web  Leader  Press 
Less  than  2  years  old 

1  Folder  w/1/2,  1/4  and  double  parallel 

1  Folder  w/1/2,  1/4 

2  75  HP  drive  motor  and  controller 

1  Twinning  panel 

1 1  Mono  units  w/sidelay  &  circumferen¬ 
tial  on  both  sides 

2  Quad  units 

5  2-Position  rollstands  (42") 

16  Tidland  air  shafts 
2  2-Ton  electric  hoists 
All  connecting  parts 
1  year  warranty  offered 

4  Community  units  1964 
1  Community  folder 

1  Community  folder 
1  Goss  SC  folder 

Add  on  stacked  unit  for  Community  and 
Urbanite 

ALL  AVAILABLE  IMMEDIATELY 

CALL  FOR  INFO: 

DEV  INDUSTRIES,  INC. 

MICHAEL  A.  SCHWARTZ 
1-800-323-7683 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

URBANITE  3  color,  1  or  2  mono  units. 
Wanted  immediately!  Call  (516) 
484-3300. 


COMPUTER  TERMINALS 

HARRIS  1420  terminals,  with  cables 
$7,995  for  five  or  $1,895  each 
HARRIS  double-sided  1.2mb  MicroStor 
upgraded  model  1251  $3,395.  All 
perfect  condition,  running  on  our  floor. 
Norm  Hirsch  (312)  824-1111 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  FOR  PUBLIC  information. 
A  creative  position  involving  the  plan¬ 
ning  of  information  dissemination  and 
public  information  programs.Two  years 
of  publicity,  promotional  or  journalistic 
experience,  or  a  degree  in  journalism, 
public  affairs  or  other  related  field. 
Send  resume  and  at  least  3  letters  of 
reference  to:  Madison  Oneita  BOCES, 
DR.  Paul  M  Seversky,  Deputy  Superin- 
tendant.  Spring  Rd.,  Verona, NY 
13478.  EOE 


English/Journalism  Department  of 
English,  Assistant  Professor,  Tenure- 
Track:  candidates  must  have  a 
completed  Ph.D  in  Journalism,  Mass 
Communications  or  English  and  have, 
within  the  past  eight  years,  a  minimum 
of  three  years  experience  as  an  instruc¬ 
tor  with  at  least  two  journalism  courses 
per  term  on  the  university  level  and  a 
minimum  of  one  year  experience  as  a 
practicing  journalist.  Primary  duties  in 
news  writing  and  news  editing  courses: 
interest/training  in  one  or  more  of 
following  helpful:  photography,  adver¬ 
tising,  broadcast  journalism,  freelance 
writing;  promotion  depends  on  teaching 
quality  and  professional  and  research 
activity.  Send  inquiry  and  c.v.  only  by 
October  1  to  Dr.  A  Slotkin,  Search 
Committee  (J),  Dept,  of  English,  Box 
5053,  Tennessee  Technological 
University,  Cookeville,  TN  38505. 
Canidates  who  meet  the  above  require¬ 
ments  will  be  contacted  for  additional 
materials.  _ 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 


HELP  WANTED 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER  for  leading 
health  care  multi-magazine  publisher 
based  in  Texas.  Our  rapidly  growing 
company  is  seeking  a  strong  idea  mana¬ 
ger,  very  organized  and  detailed 
oriented.  Extensive  experience  in  all 
aspects  of  heavy  marketing,  sales, 
editorial  and  business  management. 
Strong  compensation  and  growth.  Box 
2262,  Editor  &  Publisher. 


DEPARTMENT  HEAD 
AGRICULTURAL  COMMUNICATIONS 
Experienced  communicator  with 
demonstrated  management  skills  to 
head  information  department  for  the 
Agricultural  Research  and  Extension 
programs  of  the  Texas  A  &  M  University 
System.  An  advanced  degree  in 
communications  related  field  highly 
desirable.  Application  deadline  October 
15,  1987.  Send  resume,  transcripts 
and  3  letters  of  recommendation  to: 
Personnel  Officer,  Texas  Agricultural 
Extension  Service,  College  Station,  TX 
77843.  An  equal  opportunity  affirma¬ 
tive  action  employer. 

HUMAN  RESOURCES  PROFESSIONAL 
Midwestern  metro  (200K  circulation) 
seeks  Human  Resource  professional  to 
establish  state-of-the-art  H.R.  function 
in  stable  highly  unionized  environment. 
Must  be  effective  communicator  with 
all  levels  and  knowledgable  in  sound 
principles  of  employment,  including 
affirmative  action,  comp  and  benefits, 
management  development  and  labor 
relations.  This  position  offers  outstand- 
/ng  growth  for  high  potential  person. 
Send  resume,  including  salary  require- 
Tients  to  Box  2301,  Editor  &  Publisher. 
An  equal  opportunity  employer. 


MANAGER  FOR  recently  purchased 
shopper  in  California  rural  desert 
community.  Must  be  strong  in  sales, 
promotion.  Resume  to:  J.R  Fitch,  PO 
Box  2770,  El  Centro  CA  92244  or  call 
(619)  352-2211. 


PERSONNEL  ADMINISTRATOR 
A  major  New  England  daily  newspaper 
is  seeking  an  experienced  personnel 
administrator  to  work  in  our  1,900 
employee  company  headquarters  facili¬ 
ty.  Responsibilities  will  include  employ¬ 
ment,  health  and  safety  and  employee 
relations. 

Qualifications  desired  include  a  bache¬ 
lors  degree  in  industrial  relations  or 
related  field,  2  to  3  years  general 
personnel  experience  and  skill  at  writ¬ 
ten  and  oral  communication.  NewsjDap- 
er  experience  would  be  a  plus. 

This  is  an  outstanding  opportunity  to 
join  a  team  of  personnel  professionals 
at  a  company  with  a  reputation  through¬ 
out  the  industry  for  its  editorial  excel¬ 
lence,  technological  innovation  and 
professional  approach  to  human  resour¬ 
ce  management. 

We  offer  an  outstanding  salary  and 
benefits  package  that  includes  a  tuition 
reimbursement,  dental  insurance  and  a 
401(K)  plan. 

If  you  are  interested  in  joining  a  leader 
in  the  communications  field,  send  a 
resume,  salary  history  and  a  letter 
outlining  your  qualifications  to  Box 
2290,  Editor  and  Publisher.  An  Equal 
Opportunity  Employer. 

PUBLISHER/EDITOR  tor  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204, 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
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HELP  WANTED 


ADMINISTRATIVE 

ADMINISTRATIVE  DIRECTOR 
The  Sacramento  Bee,  a  7  day  California 
morning  paper  with  1900  employees  is 
seeking  an  administrative  director 
reporting  to  the  general  manager. 
Requires  solid  labor  relations  experi¬ 
ence  at  the  bargaining  table  including 
handling  grievances  and  NLRB 
problems  and  a  good  grasp  of  general 
newspaper  operations. 

This  position  offers  the  opportunity  for 
development  on  a  broad  general 
management  base.  Excellent  benefits  . 
Apply:  Personnel  Director 
THE  SACRAMENTO  BEE 
PO  Box  15779,  Saramento,  CA 
95825 

An  Equal  Opportunity  Employer 


INDUSTRIAL  RELATIONS/ 
PERSONNEL 


Unusual  opportunity.  Metropolitan 
newspaper  is  seeking  experienced 
person  in  labor  relations,  personnel  and 
human  resources  work  as  assistant  to 
the  director  of  the  department,  with  the 
expectation  of  heading  the  department 
in  a  few  years. 

The  individual  should  be  experienced  in 
negotiations  of  labor  agreements,  grie¬ 
vance  handling,  benefit  administration 
and  other  personnel  functions. 

The  individual  should  be  self-motivated 
with  approximately  10  years  experience 
in  labor  relations  and  personnel. 

Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  2275,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


ART/GRAPHICS 

STAFF  ARTIST 

Capable  of  top  quality  humurous  and 
serious  illustrations,  maps,  charts, 
promos,  logos.  Color  capability  is  a 
must.  Page  design  capabilities  and 
familiarity  with  Macintosh  is  helpful. 
We  are  an  award-winning  newspaper  in 
Southeast  North  Carolina.  Send 
resume,  salary  requirements  and  3  work 
samples  to  John  Holmes,  Personnel 
Director,  The  Fayetteville  Times,  PO 
Box  849,  Fayetteville,  NC  28302. 


HELP  WANTED 


_ ARTIGRAPHICS 

DO  YOUR  LAYOUTS  really  sing?  Then 
the  Music  City  has  a  position  for  you. 
The  Nashville  Banner  is  looking  for  an 
experienced  page  designer  to  work  on 
its  graphics  desk  laying  out  feature 
covers,  and  side  pages  and  some  news. 
Send  resume  and  tear  sheets  to  Joe 
Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 
■37202 _ 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  ar 
opening  in  sales  at  Creative  Date 
Systems--the  newspaper  software 
professionals  with  the  largest  customei 
base  of  installed  business  systems  ir 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  anc 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  ir 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overlartd  Park,  KS  66210 _ 

EARN  EXTRA  INCOME  stuffing  enve- 

lopes.  Send  SASE  to  P.  Chardon  Enter¬ 

prises,  2405  Southern  Blvd.  Bronx,  NY 
1045&. _ 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  PERSONNEL 
Expanding  Arizona  daily  newspaper  has 
openings  for  various  positions  and 
levels  in  advertising  department. 
Located  halfway  between  Phoenix  and 
Tucson.  Combination  salary  and  gener¬ 
ous  bonus  plan.  Excellent  benefits. 
Send  resume,  present  compensation 
program,  references,  and  some  work 
samples  to  Advertising  Director,  Kara  K. 
Bugbee,  Casa  Grande  Dispatch,  PO  Box 
639,  Casa  Grande,  AZ  85222. 


ADVERTISING  MANAGER. The  Peto- 
skey  (Michigan)  News-Review,  a  prog¬ 
ressive  resort  daily  newspaper,  needs  a 
dynamic  sales  manager  to  direct  and 
motivate  its  11-member  advertisin 
team.  Individual  must  have  at  least 
years  sales  experience,  several  years  of 
sales  management  experience  and 
understanding  of  print  advertising 
medium.  Benefits  include  health, 
dental,  optical  and  life  insurance;  paid 
vacation  and  sick  days;  and  mileage 
allowance.  Send  resume  and  qualifica¬ 
tions  tO:  Alina  Cottei,  Seidman  and 
Seidman,  99  Monroe,  Suite  800,  Grand 
Rapids,  Ml,  49503. 


ADVERTISING  SALES  MANAGER- 
growi ng  Vermont  daily  needs  wel I  orga n- 
ized,  highly  motivated  person  to  sell 
and  to  manage  3  person  department. 
Salary:  $35,000  range  depending  on 
qualifications.  Send  resume  to  Emerson 
Lynn,  281  N.  Main  St.,  St.  Albans 
Messenger,  St.  Albans,  VT  05478. 


ADVERTISING  DIRECTOR 
We’re  looking  for  a  pro  to  fill  some  big 
shoes. 

If  you’re  a  capable  and  efficient  person 
ready  to  take  the  reins  of  a  19  person 
department;  if  you  have  the  manage¬ 
ment  and  leadership  skills  to  cultivate 
its  growth  in  a  market  positioned  for 
expansion;  if  you  are  interested  eventu¬ 
ally  in  developing  responsibilites  in 
other  areas  of  marketing  for  print  and 
electronic  media,  then  let’s  get 
acquainted  now. 

We’re  a  19,000  PM  daily  located  in  one 
of  the  Midwest’s  finest  university 
communities.  Tell  us  why  you  are  the 
new  leader  we’re  seeking.  Send  a  letter 
and  resume,  in  confidence,  to  Box 
2276,  Editor  &  Publisher. 


CENTRAL  PENNSYLVANIA  daily  news¬ 
paper  is  searching  for  an  aggressive 
advertising  manager.  An  ambitious 
achiever  will  have  the  opportunity  to 
excell  in  all  areas  of  sales  management 
and  marketing. 

The  successful  candidate  should  have  a 
minimum  of  5-7  years  in  newspaper 
sales  and  supervisory  experience, 
formal  education  helpful,  strong  inter¬ 
personal  skills,  and  excellent  writing 
skills. 

Interested  candidates  please  send  your 
cover  letter,  resume,  and  salary  require¬ 
ments  to  Don  Micozzi,  Publisher,  The 
Daily  Item,  Sunbury,  PA  17801. 


SALES  MANAGER 
Immediate  opening  for  aggressive,  goal 
oriented  sales  manager  to  lead  outside 
sales  teams.  If  you  are  a  good  leader 
with  strong  sales  development,  organi¬ 
zation,  marketing,  finance  and  people 
skills  this  is  the  position  for  you.  This  is 
the  number  2  position  in  the  advertising 
department  with  a  great  opportunity  for 
creativity  and  growth  for  the  right  indivi¬ 
dual.  Twin  Falls  offers  a  great  commun¬ 
ity  with  friendly  people,  good  schools, 
pleasant  weather,  wide  open  spaces 
and  plenty  of  outdoor  recreation.  Salary 
and  bonus  in  the  $30’s  plus  a  good 
benefit  package.  Send  letter  of  intro¬ 
duction  and  resume  to  Bill  Blake, 
Advertising  Director,  The  Times  News, 
PO  Box  548,  Twin  Falls,  ID  83303. 
(208)  733-0931. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
Florida’s  sunny  beaches  await  you. 
Multi  zone  shopper  on  Florida’s  coast 
has  opening  for  working  sales  manager. 
Staff  of  6.  Experience  with  Mycro-Tek 
equipment  and  telephone  soliciting  a 
must.  Salary  and  bonus,  in  $20’s. 
Health  package.  Call  today.  Micheal 
Starling  (305)461-5147. 

Mid-south  tri-weekly  seeks  experienced 
ad  manager  who  can  lead  by  example. 
Excellent  staff  in  place,  need  a  creative 
manager  who  can  sell.  Earnings  in  mid- 
$20’s.  Send  resume  to  Publisher,  The 
Review  Appeal,  PO  Box  409,  Franklin, 
TN  37065 


NORTHWEST  WASHIGTON  state 
group,  daily-weekly,  looking  for  ad 
manager  and  ad  sales  person.  Write  Box 
2256,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
needed  to  direct  20  person  daily  subur¬ 
ban  newspaper  staff.  Highly  competi¬ 
tive  market.  Must  be  hands-on  and 
involved.  Management  experience  a 
must!  Suburban  newspaper  experience 
a  plus.  Salary,  bonus  and  superior 
benefits.  Highly  desirable  Zone  6  loca¬ 
tion.  Send  resume  and  cover  letter  with 
salary  requirements  to:  PO  Box  2278 
Editor  and  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Strong  suburban  half  million  circulation 
newspaper.  Zone  2,  seeking  exper¬ 
ienced  retail  advertising  sales  manager. 
25  person  staff.  Candidate  should  have 
5  years  management  experience  plus 
substantial  time  as  advertising  sales 
person.  Must  be  a  leader,  motivator, 
team  player  who  has  the  ability  to  create 
environment  where  all  will  strive  to 
reach  their  full  potential.  Excellent 
position,  compensation  in  relation  to 
past  performance  and  future  value  to 
company.  Send  full  resume  and  cover 
letter,  detailing  why  you  should  be  part 
of  a  highly  competitive  team  of  winners. 
Write  to  Box  2282,  Editor  &  Publisher. 


SALES  MANAGER 

Immediate  opening  for  aggressive,  goal 
oriented  sales  manager  to  lead  outside 
sales  teams.  If  you  are  a  good  leader 
with  strong  sales  development,  organi¬ 
zation,  marketing,  finance  and  people 
skills  this  is  the  position  for  you.  This  is 
the  number  2  position  in  the  advertising 
department  with  a  great  opportunity  for 
creativity  and  growth  for  the  right  indivi¬ 
dual.  Twin  Falls  offers  a  great  commun¬ 
ity  with  friendly  people,  good  schools, 
pleasant  weather,  wide  open  spaces 
and  plenty  of  outdoor  recreation.  Salary 
and  bonus  in  the  $30’s  plus  a  good 
benefit  package.  Send  letter  of  intro¬ 
duction  and  resume  to  Bill  Blake, 
Advertising  Director,  The  Times  News, 
PO  Box  548,  Twin  Falls,  ID  83303. 
(208)  733-0931. 


It’s  your 
People-to-People 
Meeting  Place! 


our  low 
contract  rates 


Documentation  Specialists 


Crosfield  Data  Systems  is  the  industry's  most  com¬ 
prehensive  supplier  of  newspaper  systems  worldwide. 

If  you  enjoy  writing  about  technology  and  are  good  at 
explaining  technical  concepts  to  journalists,  your  next 
career  move  could  be  into  our  Marketing  department, 
documenting  our  newspaper  products. 

Show  us  samples  of  your  writing.  Demonstrate  your 
knowledge  of  page  and  ad  composition.  Tell  us  about 
your  experience  with  databases,  graphics,  networks,  or 
PCs.  Familiarity  with  Hastech  or  CSI  Systems  a  plus. 

Positions  available  in  Manchester,  NH  and  West 
Nyack,  NY 

Crosfield  Data  Systems 

An  Equal  Opportunity  Employei 

Send  resume  and  writing  samples  to: 

Ms.  Barbara  McGuire 
Human  Resources  Manager 
670  North  Commercial  Street,  Manchester,  NH  03101 


CLASSIFIED 
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Each  week,  52  times  a  year,  Editor  &  Pub¬ 
lisher  brings  you,  the  newspaperperson,  the  latest  news  about 
the  news  business — the  news  of  the  industry  as  it  happens.  And 
every  week  we  bring  you  exclusive  features  (new  ones  are 
created  and  introduced  all  year)  to  keep  you  up-to-date  in  the 
fast-changing  world  of  newspapering. 

Whether  it’s  FOI,  government  and  the  press,  the  right  to  priva¬ 
cy,  information  on  industry  leaders — or  fascinating  features  on 
newspaper  reporting  and  editing,  meetings,  events,  finance, 
production,  PR  and  advertising — ^we  serve  you  with  unsur¬ 
passed  timeliness. 

Plus — our  subscribers  get  the  added  benefit  of  these  special 
feature  and  event  issues  throughout  the  year:  Business  Review 
and  Forecast,  America  East  Conference,  Newspaper  in  Educa¬ 
tion  Week,  ASNE  Convention,  ANPA  Convention,  ANPA  Oper¬ 
ations  Management  Conference  Planning  Issue,  E&P  Annual 
Linage  Issue,  ANPA  Operations  Management  Conference,  E&P 
Annual  Syndicate  Directory,  NNA  Convention,  E&P  Color  Is¬ 
sue,  SNPA  Conference,  E&P  Special  Trademark  Section,  E&P 
Journalism  Awards  and  Eellowships  Directory'  .  .  .  and  more! 
Plus,  our  classified  columns  are  the  most  extensive  among 
newspaper  trade  publications. 

Order  your  own  subscription  to  Editor  &  Publisher  now,  and 
receive  52  issues  for  less  than  77<f  a  week!  Use  the  convenient 
bind-in  card  in  this  issue! 


ANPA  American  Newspaper  Publishers  Association 
ASNE  American  StKieiy  of  Newspaper  Editors 
NNA  National  Newspaper  Association 
SNPA  Southern  Newspaper  Publishers  AsstKiation 


Editor  &  Publisher 


11  West  19th  Street 


New  \br1(,  N.Y.  10011 


CIRCULATION 

MANAGEMENT 


Circulation  Dir  to  $50,000 
A  40.000  daily  located  in  the  north¬ 
east  is  looking  for  a  circulation 
director  with  background  in  sales 
and  promotions,  home  delivery  and 
single  copy  sales.  College  degree 
preferred.  Supervisory  responsibili¬ 
ty  for  50  employees. 

Zone  Manager  to  $40,000 

A  major  Metro  on  the  East  Coast  is 
seeking  candidates  who  have 
strong  single  copy  sales  back¬ 
ground.  Experience  in  dealing  with 
independent  contractors  in  an  inner 
city  environment  is  required. 
Compensation  package  includes  a 
significant  MBO  plus  a  company 
car. 

Cir  Prom  Mgr  to  $35,000 

A  major  Metro  in  the  Midwest  is 
seeking  candidates  for  a  promo¬ 
tions  and  marketing  position.  Good 
communication  skills  and  marketing 
background  required.  Company  car 
provided. 

Home  Delivery  Mgr  to  $30,000 
A  20,000  daily  is  looking  for  a  home 
delivery  manager  with  good  training 
background.  Supervisory  responsi¬ 
bility  for  ten  to  fifteen  persons. 

Zone  Manager  to  $30,000 
Midwestern  40,000  daily  is  looking 
for  a  suburban  zone  manager  with 
proven  supervisory  and  people 
skills.  Non-union  environment. 
Background  in  training  carriers 
important. 

Division  Mgrs  to  $35,000 

Major  Midwestern  Metro  is  looking 
for  individuals  to  work  with  indepen¬ 
dent  distributors,  agents,  and 
district  managers.  A  union  environ¬ 
ment.  Experience  in  both  home 
delivery  and  single  copy  sales  is 
required. 

District  Mgrs  to  $25,000 

West  Coast  50,000  daily  is  looking 
for  district  managers.  Experience  in 
supervising  carriers  and  crewing  is 
required. 

Mailroom  Foreman  to  $40,000 
Major  Metro  in  the  southwestern 
United  States  is  seeking  candidates 
with  a  college  degree  and  major 
Metro  experience  to  supervise  mail- 
room  staff  of  75  plus  employees. 
Knowledge  of  Harris  inserting 
equipment  required. 

MIrm  Superintendent  to  $45,000 
Mailroom  operation  on  the  East 
Coast  is  looking  for  a  shift  foreman 
to  handle  supervision  of  50  to  75 
mailroom  employees.  Non-union 
environment.  Good  mechanical 
background  necessary.  Strong 
supervisory  skills  also  important. 
College  degree  a  plus. 

All  positions  fee  paid 

Send  resume  to  or  caii; 

F.  Lincoln  Marx 

GORDON  WAHLS  EXECUTIVE 
SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800  or 
(800)  523-7112 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  wanted  for 
medium  size  shopper  operation.  Goal 
oriented  with  strong  people  skills.  Send 
resume  with  salary  and  references  to: 
Circulation  Director  S.M.G.,  Inc.,  119 
N.  Main,  Blue  Earth,  MN  56013. 


CIRCULATION  MANAGER/ 

HOME  DELIVERY 

The  Morning  Call,  a  Times  Mirror  news¬ 
paper,  is  seeking  to  fill  a  newly  created 
position  responsible  tor  home  delivered 
subscription  sales  and  service  and 
implementation  of  circulation  market¬ 
ing  strategies.  The  position  reports  to 
the  Director  of  Circulation  and  super¬ 
vises  Zone  Sales  Managers  and  District 
Sales  Managers.  We  are  looking  for  a 
college  graduate  with  five  years  experi¬ 
ence  in  circulation  or  marketing  and 
with  proven  supervisory  skills. 

Please  send  resume  to: 

Employee  Relations 
The  Morning  Call 
101  N.  6th  St. 

PO  Box  1260  I 

Allentown,  PA  18105 

We  Are  an  Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
The  Register  Guard  a  70,000  circula¬ 
tion  newspaper  in  Eugene,  OR  is 
accepting  applications  for  a  full  time 
circulation  manager.  Successful  applic¬ 
ant  must  have  proven  management/ 
supervisory  skills  and  sales-marketing 
experience  with  an  AM  publication;  be 
responsible  for  staff  of  80  employees 
plus  junior  and  adult  carriers  and  inde¬ 
pendent  contractors;  experience  in 
carrier  sales,  service  and  collections, 
single  copy  sales,  TMC  product, 
completely  computerized  system  and 
familiarity  with  ABC;  strong  organiza¬ 
tion  and  leadership  skills;  progressively- 
responsible  experience  in  newspaper 
circulation  including  experience  at  the 
management  level  and  a  college  degree. 
Position  reports  directly  to  the  General 
Manager  in  a  family  owned  newspaper. 
Ideal  position  for  candidate  who  has  a 
successful  track  record  as  number  2 
position  in  large  metro  daily.  Send  letter 
and  complete  resume,  including  experi¬ 
ence,  salary  history  and  expectations  to: 
CIRCULATION  MANAGER,  Personnel 
Dept.,  The  Register-Guard,  PO  Box 
10188,  Eugene,  OR  97440.  All  appli¬ 
cations  must  be  recieved  by  September 
12,  1987.  No  telephone  inquiries 
please.  Successful  applicant  must  show 
proof  of  employability  and  acceptable 
identification  upon  acceptance  of 
employment.  An  equal  opportunity 
employer. 


DATA  SYSTEMS  MANAGER 
The  Denver  Post  is  seeking  an  exper¬ 
ienced  professional  to  maintain  and 
improve  our  Collier-Jackson  data  base 
system.  The  Post  offers  an  exciting  and 
challenging  opportunity  to  work  in  a 
competitive  newspaper  environment. 
Proven  communication  and  manage¬ 
ment  skills  a  must.  Working  knowledge 
of  PC  programming  required.  Send 
resume,  references  and  salary  history 
to;  Employment  Manager,  The  Denver 
Post,  PO  Box  1709,  Denver,  CO 
80201.  EOE. 


The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains . . . 
of  equipment,  supplies, 
services . . . 


Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


HELP  WANTED 


CIRCULATION 


MAILROOM  MANAGER  ZONE  1 
Successful  applicant  should  be  know- 
ledgable  about  mailroom  technology, 
have  experience  managing  people  and 
should  be  system  oriented.  Please  send 
resume  and  salary  requirements  to  Box 
2277,  Editor  and  Publisher. 

NORTHWEST  WASHINGTON  state 
group,  daily-weekly,  looking  for  circula¬ 
tion  manager.  Write  Box  2255,  Editor  & 
Publisher. 

PROFESSIONAL  DISTRIBUTION. 
Publishers,  are  you  looking  for  distribu¬ 
tors  in  various  parts  of  the  country? 
Contact  AAIND,  The  Organization  of 
Professional  News  Distributors,  16 
Santa  Anna  PL,  Walnut  Creek,  CA 
94598. _ 

PROMOTIONS  DIRECTOR.  Prestigious 
non  profit  magazine  seeks  experienced 
person  for  circulation,  fund  raising,  and 
advertising  promotion.  Magazine  direct 
mail  experience  essential.  Resumes  to: 
Editor,  Bulletin  of  the  Atomic  Scien¬ 
tists,  5801  S.  Kenwood  Ave.,  Chicago, 

I  IL  60637. _ 

I  75,000  FLORIDA  DAILY  has  immedi¬ 
ate  openings  for  experienced  single 
I  copy  and/or  home  delivery  supervisor. 
Salary  and  bonus  to  $25,000.  Write 
Box  2304,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Combination  of  paid  and  free  Manhat¬ 
tan  newspapers.  Must  be  skilled  in 
running  a  telemarketing  operation. 
Experienced  in  building  newsstand 
sales.  Preparation  of  promotional 
materials  and  circulation  strategy  key 
elements.  Salary  plus  interesting 
bonuses.  Mr.  Trent  Lyon, (212) 
989-4096. 


CIRCULATION  SALES  AND  PROMO¬ 
TION  MANAGER  with  strong  back¬ 
ground  in  sales  including  telemarketing 
wanted  for  major  group  of  communuity 
daily  newspapers.  Send  resume  includ¬ 
ing  earnings  history  to  American 
Publishing  Co.,  PO  Box  10,  West  Frank¬ 
fort,  IL  62896. 


CIRCULATION  DIRECTOR 
Growing  Zone  1  afternoon  daily  in 
18,000  range  needs  aggressive  person 
with  knowledge  of  postal  and  ABC 
regulations,  plus  experience  in  collec¬ 
tions,  carrier  recruitment,  PIA,  promo¬ 
tions  and  training  of  employees.  Many 
opportunities  and  challenges.  Excellent 
salary  and  fringes.  Outstanding  perfor¬ 
mance  could  lead  to  GM  or  publishers 
spot  in  our  newspaper  chain. 
Send  resume  with  references  and  saiary 
requirements  to  Box  2263,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


ATEX  SYSTEMS  SUPERVISOR 
USA  TODAY 

Become  part  of  the  system  manage¬ 
ment  team  at  USA  Today  in  Rosslyn, 
Virgina.  Direct  the  activities  of  the  data 
center  operators  in  tracking  system 
operation  and  performance.  Duties 
include  trouble  shooting  system 
network  and  data  communication  prob¬ 
lems.  Candidates  must  have  a  mini¬ 
mum  of  2  years  Atex  System  experi¬ 
ence,  excellent  interpersonal  skills,  and 
desire  to  contribute  to  the  team  effort. 
Other  computer  and  supervisor  experi¬ 
ence  a  plus.  This  is  a  salaried  position 
that  will  require  evening  shifts  and 
occasional  weekend  work.  Send  resume 
with  salary  requirements  to  USA  Today, 
PO  Box  500-BR,  Washington,  DC 
20044. 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


HELP  WANTED 


AGGRESSIVE  AWARD  winning  news 
organization  in  competitive  market  has 
excellent  opportunities  for  talented 
reporters.  60,000  daily  circulation 
newspaper  organization  is  seeking  to  fill 
several  positions.  Applicants  with 
experience  covering  government, 
education,  business,  agriculture,  sports 
or  general  assignment  beats  should 
send  resume  and  clips  to;  Managing 
Editor,  PO  Box  6,  Rock  Island,  IL 
61201. 


AGGRESSIVE  ENTERPRISING  reporter 
wanted  with  investigative  experience  for 
growing  metropolitan  Washington  DC 
area  daily.  Great  position  for  gaining 
more  experience.  Send  resume  and 
clips  to  Dianne  Hartson,  News  Editor, 
The  Journal  Messenger,  PO  Drawer 
431,  Manassas,  VA  22110. 


AGRI-BUSINESS  REPORTER-The 
Times  News,  a  22,000  7-day  morning 
daily  in  Southern  Idaho,  is  looking  for 
an  experienced  agriculture  and  busi¬ 
ness  reporter.  Applicants  should  be 
familiar  with  agriculture  economics, 
diversified  farming  and  ranching  as  well 
as  with  the  full  range  of  American 
businesses,  from  Main  Street  to  Wall 
Street.  Our  reporting  in  this  area  is 
among  the  best  in  the  region.  We’re 
looking  for  an  experienced  and  well 
educated  professional  to  continue  that 
tradition.  Send  resume,  references  and 
work  samples  to  Stephen  Hartgen, 
Managing  Editor,  The  Times  News,  PO 
Box  547,  Twin  Falls,  ID  83301. 


FEATURES  JOBS 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Knight-Ridder  daily  located  in  one  of 
the  hottest  newspaper  markets  in  the 
nation,  has  several  openings.  We’re 
looking  for  an  aggressive,  innovative 
and  energetic  assigning  editor  to  iead 
four  new  weekly  sections,  supervising  a 
staff  of  8  within  a  32  person  depart¬ 
ment.  Editor  will  assign  and  edit 
stories,  coach  writers,  work  with 
committed  team  of  editors  and  page 
designer.  We’re  also  looking  for  a 
design-oriented  copy  editor  who  will  be 
responsible  tor  2  weekly  sections  from 
front  page  full-color  design  and  make¬ 
up  to  the  precise  details  that  make  the 
inside  of  feature  sections  noteable.  We 
aiso  seek  a  full-time  music  and  dance 
critic  whose  knowledge  of  the  field  and 
ability  to  write  about  it  matches  the 
excellence  of  classical  offerings  in  the 
Twin  Cities  area.  Send  sections,  own 
writing  clips,  resume,  cover  letter  to 
Ken  Doctor,  Associate  Editor/Features, 
St.  Paul  Pioneer  Press,  345  Cedar  St., 
St.  Paul,  MN  55101. 


GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  12,500  circulation 
afternoon  daily  in  Southern  Indiana. 
Send  clips,  resume  and  letter  describ¬ 
ing  the  type  of  newspaper  you  want  to 
write  for  to:  John  Rumbach,  Managing 
Editor,  The  Herald,  PO  Box  31  ,  Jasper, 
IN  47546 


BASEBALL  WRITER 
The  San  Jose  Mercury  News  needs  a 
beat  writer  to  cover  the  San  Francisco 
Giants  in  1988.  We  are  looking  for  an 
aggressive  reporter  who  detests  pack 
journalism,  someone  who  can  cover  the 
game  on  the  field  and  off.  We  want  a 
reporter  who  can  break  stories,  make 
rabid  fans  feel  as  though  they  know 
everything  that  happens  inside  the  team 
-  and  withstand  temperatures  in  Cand¬ 
lestick  Park.  Send  a  cover  letter, 
resume  and  your  best  5  clips  tO:  John 
Rawlings,  Executive  Sports  Editor,  San 
Jose  News,  750  Ridder  Park  Drive,  San 
Jose  Ca  95190 


Call  212  675-4380 


EDITOR  &  PUBLISHER  for  August  29,  1987 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  EDITOR 
Central  Texas  publisher  of  health  care 
magazines  seeks  aggressive,  energetic 
assistant  editors.  Strong  editing,  writing 
skills  necessary;  layout  skills  a  big  plus. 
Send  resume  to  Box  2264,  Editor  & 
Publisher. 


ASSISTANT  METRO  EDITOR 
The  Wichita  Eagle-Beacon,  an  award¬ 
winning  Knight-Ridder  newspaper  with 
a  circulation  of  125,000  daily  and 
193,000  Sunday  is  seeking  an  exper¬ 
ienced  editor  to  assist  in  directing  our 
40-person  Metro  Department.  The 
department  produces  daily  coverage  of 
Wichita  and  the  state  of  Kansas.  The 
assistant  editor  will  be  skilled  at  crea¬ 
tive  story  approach,  content  organiza¬ 
tion  and  editing  and  direction  of  a 
talented,  experienced  staff.  The  Eagle- 
Beacon  will  hire  an  editor  who  is 
committed  to  maintaining  our  standard 
of  excellence  and  who  wants  to  grow 
within  our  newspaper.  Send  a  detailed 
resume  and  the  names  of  3  references 
to:  Trisha  Greene,  Metro  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita, 
KS  67201 


ASSISTANT  TO  THE  PUBLISHER-  We 
are  part  of  a  highly  respected  newspap¬ 
er  group  and  located  in  an  historic  and 
politically  active  medium-sized  market. 
Publisher  needs  assistant  with  demon¬ 
strated  leadership  qualities  who  is 
capable  of  sophisticated  quantitative 
analysis.  Position  will  manage  special 
projects,  have  oversight  responsibilities 
for  satellite  operations,  chair  several 
standing  committees,  participate  in 
labor  negotiations,  and  generally  repre¬ 
sent  the  publisher  as  directed.  Candi¬ 
date  should  have  a  minimum  of  7  years 
experience  of  newspaper  operations. 
Prefer  MBA  from  recognized  graduate 
school.  Salary  commensurate  with 
background.  Excellent  benefits. 
Outstanding  opportunity  to  learn  and 
demonstrate  capacity  for  general  mana¬ 
ger  or  publisher  responsibility.  Box 

2280,  Editor  and  Publisher. _ 

ASSISTANT  CITY  EDITOR  needed  now 
by  small  mid  South  AM  7  day  daily  in 
University/Military  town.  Full  time 
newspaper  experience,  including 
proven  reporting,  editing  skills, 
required.  We'll  get  you  people 
management  training.  Send  resume 
and  clips  to:  Suzanne  DeWitt,  City 
Editor,  The  Leaf  Chronicle,  Box  829, 
Clarksville,  TN  37041  or  phone  (615) 
552-1808, 


ASSISTANT  NEWS  EDITOR 
1  to  3  years  editing  experience,  solid 
lay-out  skills,  knows  how  to  work  with 
local  and  wire  copy,  and  has  excellent 
news  judgement.  Wire  desk  of  mid¬ 
sized  daily.  Involves  page  one  duties. 
Assistant  Managing  Editor,  Press  and 
Sun  Bulletin,  PO  Box  127(),  Bingham- 

ton,  NY  13902. _ 

ASSISTANT  BUSINESS  EDITOR 
The  News  and  Sun  Sentinel  is  accept¬ 
ing  applications  for  an  assistant  busi¬ 
ness  editor  to  join  our  15  person 
staff.  Experience  in  business  writing 
and  editing  is  required,  along  with  an 
ability  to  work  closely  with  both  busi¬ 
ness  staffers  and  those  in  other  areas. 
Send  cover  letter,  resume,  clips  and 
references  to  Robert  Douglas,  Business 
Editor,  News  and  Sun  Sentinel,  101  N. 
New  River  Dr.,  E.  Ft.  Lauderdale,  FL 
33301. 


ASSOCIATE  EDITOR  for  well- 
established  West  Coast  weekly  insur¬ 
ance  trade  publication.  The  person 
selected  will  eventually  handle  the 
entire  editorial  side  as  managing  editor, 
including  layout,  writing,  editing.  Must 
be  a  self  starter.  Business  or  insurance 
knowledge  helpful.  - 
Please  send  resume, 
clips,  salary  requirements  to:  Box 
2242,  Editor  &  Publisher. 


ASSISTANT  LIVING  SECTION  EDITOR 
for  mid-sized  daily  on  Southeastern 
coast.  Primary  responsibilities  are 
production  oriented  editing,  layout  and 
page  design  but  some  writing  is 
required.  Ideal  candidate  has  at  least  3 
years  experience  in  editing  and  layout 
preferably  in  features;  some  experience 
working  with  a  food  section,  a  flair  for 
creative  colorful  page  design  and  an 
ability  to  supervise  and  work  well  with 
writers  and  copy  editors.  Send  resume, 
clips  and  design  samples  to  Mary 
Mayle,  Living  Section  Editor,  PO  Box 
1088,  Savannah,  GA  31402. 


A  TEAM  of  investigative  financial  repor¬ 
ters  has  been  setting  Wall  Street  on  its 
ear  in  the  last  few  months  with  a  50 
year  old  magazine.  Come  see  if  there’s  a 
fit  for  you.  Reporters  at  all  levels  of 
experience  are  urged  to  apply.  Respond 
with  a  note  and  resume  directly  to  the 
Editor-In-Chief,  Derek  Derew,  Invest¬ 
ment  Dealers’  Digest,  150  Broadway, 
New  York,  NY  10038. 


AUTOMOTIVE  EDITOR  -  Major  consum¬ 
er  auto  publication  seeks  all-around 
editor/writer  tor  staff  position.  Strong 
writing  ability  and  technical  expertise  a 
must.  Duties  include  road  test  and 
feature  writing  with  equal  emphasis  on 
tech  and  entertainment.  Southern  (Oali- 
forrtia  location.  Send  resume  with  salary 
history  and  writing  samples  to:  Box 
2307,  Editor  &  Publisher. 


AWARD  WINNING,  mid-sized  daily 
seeks  a  business  reporter.  Must  have  2 
years  daily  newspaper  experience.  Send 
resume  and  three  samples  of  your  writ¬ 
ing  to:  Kathleen  M.  Condon,  Executive 
Editor,  The  Times  Record,  501  Broad¬ 
way,  Troy,  NY,  12181.  No  phone  calls 
please. 

Equal  Opportunity  Employer 

BUSINESS  WRITER 
Experienced  financial  writer  needed  for 
San  Diego’s  Pulitzer-  Prize  winning 
newspaper.  The  Tribune.  Must  have 
record  that  shows  experience  in  inter¬ 
preting  financial  statements,  interview¬ 
ing  business  leaders  and  spotting 
industry  trends.  Please  send  letter, 
resume  and  clips  to  Barbara  Herrera,  PO 
Box  191,  San  Diego,  CA  92112. 

COPY  DESK  CHIEF-Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  leadership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 

COPY  EDITOR 

Rapidly  expanding  national  business 
daily  seeks  copy  editor  with  at  least  2 
years  business  news  experience  for  day 
job  in  Los  Angeles.  Must  be  able  to 
produce  clean,  well-edited  copy  in  fast 
paced,  deadline-conscious  environ¬ 
ment.  Competitive  wages  and  benefits 
plus  opportunity  tor  advancement. 
Send  resume  and  clips  to  West  Mann, 
Investors  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 

COPY  EDITOR/GRAPHICS 

TECHNICIAN 

Experience  in  newspaper  copy  editing, 
page  design  and  graphics  production. 
Must  possess  sharp  copy  editing  skills 
and  be  well  versed  in  contemporary 
design  and  layout  techniques.  Job  will 
involve  some  computer  graphics.  Send 
resume,  work  samples,  references  to 
Susie  Wells,  Employment  Manager, 
Telegraph  Herald,  A  Division  of  Wood¬ 
ward  Communications,  Inc.,  PO  Box 
688,  Dubuque,  lA  52001.  EOE. 


EDITOR  &  PUBLISHER  for  August  29,  1987 


ASTUTE  REPORTERS 
You  won’t  find  them  on  every  newspap¬ 
er,  but  The  Post-Star  is  full  of  them 
Now  we  need  2  more.  We’re  an  aggres¬ 
sive,  issue-oriented  regional  newspap¬ 
er.  If  you’ve  got  an  excellent  academic 
record,  plus  a  metro  internship  or  1-2 
years  daily  experience,  and  you  want  to 
join  an  intelligent,  enterprising  team, 
rush  resume  and  4  best  clips.  Mark 
Behan,  Managing  Editor,  The  Post-Star 
PO  Box  2023,  Glens  Falls,  NY  12801. 

COPY  EDITOR —  We’re  a  growing 
54,000  afternoon  daily  in  the  heart  of 
the  Rockies,  seeking  an  editor  skilled  at 
improving  local  copy  and  designing 
news  pages.  Send  resume,  references 
and  tearsheets  to  Brian  Mertz,  Assistant 
Managing  Editor,  Standard-Examiner, 
Box  951,  Ogden,  UT  84422.  Phone 
(801)  625-4212. 


COPY  EDITOR-  We  want  an  editor  who 
is  at  home  on  the  rim,  or  an  ambitious 
beginner  eager  to  learn  all  aspects  of  a 
universal  desk.  Up  to  $490. /wk.  Send 
resume  to  Phil  Klinedinst,  managing 
editor.  The  York  Dispatch,  PO  Box 
2807,  York,  PA  17405. 


COPY  EDITORS 

Can  you  write  headlines  that  sing?  Do 
your  outlines  help  sell  a  story?  Does 
your  lay-out  reach  out  and  grab  the 
reader?  Would  you  thrive  working  a 
4-day  week  in  Southern  California?  If 
you  answer  yes  to  all  of  the  above,  you 
may  be  the  perfect  copy  editor  for  the 
features  department  of  The  Orange 
County  Register,  California’s  third 
largest  (and  growing)  paper.  Plese  send 
resume  and  samples  of  your  work  to 
Mike  Whitehead,  Assistant  Managing 
Editor,  The  Orange  County  Register,  PO 
Box  11626,  Santa  Ana,  Cfi,  92711.  An 
Equal  Opportunity  Employer. 

COPY  EDITOR 

Our  top  notch  desk  needs  another  editor 
who  will  work  with  reporters  and  wire 
copy,  lay-out  feature  in  news  pages,  and 
help  plan  coverage  of  our  Zone  1, 
18,000  circulation  area.  You  need  2 
years  experience  either  on  a  desk  or  as  a 
reporter.  We  need  a  letter,  a  resume  and 
samples  or  clips  that  show  creativity, 
attention  to  detail  and  pride  of  author¬ 
ship.  Box  2306,  Editor  and  Publisher. 


EDITOR  for  national  business  publica¬ 
tion  serving  the  secondary  mortgage 
market.  Must  be  good  writer,  creative 
planner  and  experienced  in  financial 
reporting.  Resume,  please  to  Box 
2288,  Editor  &  Publisher. 


EDITOR  for  top  Illinois  weekly.  Must  be 
versatile  writer  and  photographer. 
Super  opportunity  for  young  J-grad  or 
person  “stuck”  at  daily.  Good  rural/ 
suburban  community.  Send  resume  to 
Tim  Evans,  Publisher,  The  Orion  Times, 
Orion,  IL  61273. 


EDITORIAL  MANAGER 
TV  DATA,  the  leading  television  infor¬ 
mation  service,  has  a  career  opportunity 
for  an  editorial  manager.  You  should 
have  3  to  5  years  of  newsroom  manage¬ 
ment  on  top  of  strong  editing  and  writ¬ 
ing  experience.  You  will  lead  a  staff  of 
50  at  our  headquarters  office  in  a  grow¬ 
ing  community  in  beatiful  upstate  New 
York.  We're  part  of  Scripts  Howard’s 
United  Media,  the  PEANUTS  and 
GARFIELD  company,  so  benefits  are 
excellent.  If  you’re  qualified,  send  your 
resume,  salary  requirements  and  writ¬ 
ing  samples  to:  K  Wern,  TV  DATA, 
Nothway  Plaza,  Glens  Falls,  NY  12801. 

EDITOR  TRAINEE.  Are  you  a  creative 
reporter  who  wants  an  opportunity  at 
becoming  editor?  We  now  have  an  open¬ 
ing  in  the  lakes  and  mountains  of 
Maine.  Send  clips  and  resume  to:  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 


EDITORIAL 

Writer/Copy  editor  for  the  Tri-State  Real 
Estate  Journal,  a  growing  trade  news¬ 
paper  serving  the  commercial  real- 
estate  industry.  We’re  looking  for  some- 
pne  who  can  turn  seemingly  uninterest¬ 
ing  material  into  crisp,  readable  copy. 
Must  be  interested  in  real-estate  and 
newspaper  production,  including; 
generating  story  ideas,  reporting  and 
paste-up.  The  right  candidate  has  a 
journalisrn  degree  and  some  profession¬ 
al  experience.  Salary  negotiable. 
Resume,  letter  and  three  clips  to- 
Editor,  375  Kings  Highway  N.,  PO  Box 
8588,  Terry  Hill,  NJ  08002. 


SENIOR  EDITOR/PHOTOGRAPHY 
The  Hartford  Courant  is  expanding  the 
photography  and  graphics  department. 
Positions  are  open  for  a  senior  editor  for 
photography  and  graphics,  a  senior 
photo  editor,  features  photo  editor  and 
art  director.  We  are  looking  for  individu¬ 
als  with  experience  in  all  aspects  of 
photo  editing  and  graphics,  including 
news  origanization,  design  and  coordi¬ 
nation  between  sections  and  editors. 
Management  experience  is  key. 

The  Courant  is  an  award-winning  morn¬ 
ing  daily  in  the  metropolitan  Northeast. 
Daily,  we  use  color  on  all  section  fronts. 
We  combine  a  very  ambitious  commit¬ 
ment  to  local  coverage  with  aggressive 
regional  and  national  project  work. 
Please  apply  in  writing  and  include 
current  resume,  references  and  portfo¬ 
lio.  No  Phone  Calls  Please.  Apply  to: 
Randy  Cox,  AME/Photography  and 
Graphics,  The  Hartford  Courant,  285 
Broad  Street,  Hartford  CT  06115. 


ENTRY  LEVEL  POSITION  on  new  staff 
of  the  only  national  Jewish  weekly. 
Reply  to:  Gabriel  Cohn,  PO  Box 
449097,  Indianapolis,  IN  46202. 

FOOD  WRITER  for  newspaper  that’s 
proud  of  its  upscale  food  pages  and 
wants  to  continue  publishing  top  quality 
full  color  food  section.  Writing  skills, 
knowledge  of  nutrition,  interest  in 
people  and  gourmet  cooking.  Resume 
and  samples  to  Steve  Pappas,  executive 
editor,  News-Journal,  PO  Box  431, 
Daytona  Beach,  FI  32015. 


EDITOR/ WRITER 

Elzcellent  opportunity  for  Editor 
Writer  in  corporate  communica¬ 
tions  department  that  produces 
highly  polished  material. 

Edit  employee  newsletter,  assist 
in  editing  4-color  management 
newsletter,  and  assist  in  other 
publications  and  projects. 
Position  requires  a  bachelor’s 
degree,  minimum  4  years  profes¬ 
sional  writing  and  editing  experi¬ 
ence  and  excellent  writing 
editing  skills.  Daily  newspaper 
experience  preferred.  Publication 
layout,  desktop  publishing  and 
basic  photography  skills  are 
strong  plusses. 

For  prompt  consideration,  send 
resume  and  3  best  writing 
samples  along  with  salary 
history  to:  Personnel  163,  The 
Rockerfeller  Group,  1230  Avenue 
of  the  Americas,  New  York,  NY 
10020. 

The  Rockerfeller 
Group 

By  conviction  and  action  every 
position  an  equal  opportunity. 
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HELP  WANTED 


GENERAL  ASSIGNMENT  REPORTER 
Batavia,  NY.,  Daily  News,  16,000 
circulation,  needs  an  aggressive  general 
assignment  reporter  who  can  get  the 
facts  straight,  write  an  interesting  story 
and  handle  a  wide  variety  of  subjects. 
Send  resume  to  Gregg  McAllister, 
Managing  Editor,  The  Daily  News,  PO 
Box  870,  Batavia,  NY  14020. 


GENERAL  ASSIGNMENT  REPORTER 
for  a  large  weekly  in  Sun  Valley  Idaho. 
Northwest  applicants  preferred.  Send 
resume  and  clips  to  Dan  Gorham,  Box 
988,  Hailey,  ID  83333. 


HELP  WANTED 


GRAPHICS  EDITOR  -  Zone  6,  medium 
sized  daily  seeks  someone  who  can  use 
text,  photos,  graphics  and  up-to-date 
Mac  system  to  enhance  appearance  and 
relevancy  while  planning  re-design.  Can 
interview  at  October  convention  of  soci¬ 
ety  of  newspaper  design  SND,  all 
replies  confidential.  Send  resume  to 
Box  2285,  Editor  and  Publisher. 


COPY  EDITOR  sought  for  fast-paced 
New  Jersey  daily.  Good  headline,  edit¬ 
ing  skills  are  essential.  Box  2295, 
Editor  &  Publisher. 


At  CMP  Publications,  Inc.,  we  place  a  great  emphasis  on 
editorial  integrity.  Not  because  we  have  to,  but  because 
we  want  to.  Because  businesses  and  professionals  depend 
on  our  word,  we  provide  our  editorial  staff  with  an 
environment  that  encourages  your  best  work.  Our  1 1  trade 
magazines  and  newspapers 
enjoy  a  leadership  position 
in  the  industries  they  serve 
allowing  you  to  concentrate 
A  your  efforts  on  news  that 

■Lm.  VJvIUU.  really  makes  a  difference. 

■p  1  _1  And,  we're  constantly 

TilJ  I IIJ  I  I  0  I  creating  new  publications 

and  new  job  opportunities. 

It  not  only  makes  our  job 
X  X  U  U  Uu  I.  more  interesting,  but  also 

•  I  g  yours.  In  fact,  centering 

1C  Q  I  O'!  our  business  around  our 

employees  is  one  of  the 
reasons  we  re  one  of  the 
most  successful  publishing 
^  firms  today. 

important  copy  Editors 

*  We  have  openings 

in  various  editorial 

•  publications  for  those 

individuals  who  can  turn 
stories  into  crisp,  clean 
copy.  'You'll  also  need 
a  degree  in  English  or 

Journalism,  excellent  grammar  and  proofreading  skills  and 
good  rewriting  abilities.  Send  Resume  to  Personnel,  Dept.C. 

Senior  &  Associate  Editors 

We  have  several  challenging  and  exciting  openings  in 
various  publications  for  aggressive  writers  who  can 
cultivate  sources  to  cover  business,  news  or  feature 
stories.  4-year  degree  required.  Previous  daily  or  weekly 
experience  a  plus.  Send  resume  to  Personnel.  Dept.  V. 

Assistant  &  Managing  Editors 

We  need  individuals  with  the  ability  to  assume  full 
responsibility  for  day-to  day  newspaper  operations,  and  to 
work  with  and  train  new  reporters.  Previous  experience 
required.  Resumes  to  Personnel.  Dept.  A. 

At  CMP,  we  can  offer  you  a  unique  working  opportunity. 
And  you'll  enjoy  our  competitive  salaries  and 
comprehensive  benefits  including  medical/life  insurance, 
pension  and  profit  sharing  plans,  in-house  training,  child¬ 
care  center  and  health  club  facilities.  Please  send  your 
resume,  including  salary  history,  to: 

CMP  Publications,  inc., 

600  Community  Drive,  Manhasset,  NY  1 1030. 

An  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue, 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 


Effective  January  1 ,  1 987 

POSITIONS  WANTED 
1  week  —  $3.50  per  line 

jer  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

)er  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

Jer  issue.  4  weeks  —  $2.30  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

tt  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 
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EDITOR  &  PUBLISHER  for  August  29,  1987 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


GENERAL  ASSIGNMENT  reporter 
needed  immediatley  for  upstate  New 
York  daily  PM  newspaper.  Prefer  2  or  3 
years  experience  and  a  knowledge  of 
photography.  Person  with  some  know¬ 
ledge  of  upstate  New  York  will  be  given 
preference.  Send  clips  and  resume  to 
Box  2309,  Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


GRAPHICS  EDITOR  -  Zone  6,  medium 
sized  daily  seeks  someone  who  can  use 
text,  photos,  graphics  and  up-to-date 
Mac  system  to  enhance  appearance  and 
relevency  while  planning  re-design.  Can 
interview  at  October  convention  of  soci¬ 
ety  of  newspaper  design  SND,  all 
applies  confidential.  Send  resume  to 
Box  2285,  Editor  and  Publisher. 


GROWING  CENTRAL  Florida  daily  has 
openings  for  a  sports  editor/writer  and 
for  a  photographer.  Send  resume  and 
clips  to  Box  2281,  Editor  &  Publisher. 


GRAPHICS  EDITOR  -  Zone  6,  medium 
sized  daily  seeks  someone  who  can  use 
text,  photos,  graphics  and  up-to-date 
Mac  system  to  enhance  appearance  and 
relevancy  while  planning  re-design.  Can 
interview  at  October  convention  of  Soci¬ 
ety  of  Newspaper  Design,  all  replies 
confidential.  Send  resume  to  Box 
2285,  Editor  and  Publisher. 


HEALTH  AND  SCIENCE  WRITER 
The  ideal  candidate  would  be  someone 
with  at  least  2  years  of  general  news¬ 
paper  reporting  and  at  least  2  years  on  a 
health  and  science  beat.  We  are  looking 
for  a  reporter  who  can  turn  out  every¬ 
thing  from  quick  news  briefs  to  in  depth 
news  and  feature  stories.  This  is  a 
Gannett  newspaper  located  one  hour 
from  New  York  City.  We  are  about  to 
launch  a  Sunday  edition  and  this  spot  is 
an  important  part  of  that  effort.  Send 
resume  and  clips  showing  range  of  work 
to  Carol  Hunter,  Managing  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  08807. 


LIFESTYLE  REPORTER 
If  you  can  be  everywhere  at  once,  we  ' 
want  you  here.  Major  Northeast  Metro  r  e 
looking  for  an  energetic  feature  reporter  (drc 
with  an  eye  for  trends  and  a  flair  for  pers 
keeping  readers  on  top  of  them.  Stylish  jssui 
sense  of  humor,  competitive  spirit,  jncc 
intuitive  writing  skills  combined  with  thea 
minimum  3  years  daily  newspaper  229' 

experience  a  must.  EOE.  Resumes,  - 

clips  to: 

Sonia  Turek 
Lifestyle  Editor 
Boston  Herald 
1  Herald  Square 
Boston,  MA  ()2106 

MAKE  YOUR  Bl  LINE  THE  TALK  f 

OF  THE  REAL  ESTATE  L 

PUBLISHING  WORLD  I 

Highly  regarded  19  year  old  weekly  real  ■ 
estate  publication  with  multiple  I 
editions.  Tri-state  focus,  some  national 
coverage. 

We  seek  highly  motivated  experienced 
writer  able  to  handle  type  deadlines  and 
communicate  comfortably  with  leaders 
in  the  industry.  Willing  to  attend 
meetings/trade  events.  Jersey  and/or 
Manhattan  contacts  most  desirable. 

Salary  open.  Resume  to  Editor,  Real 
Estate  News  Letter,  1615  Northern 
Blvd.,  Manhasset,  NY  11030. 

MANAGING  EDITOR  for  independently 
owned  Conneticut  daily.  Complete 
charge  of  newsroom.  Must  have  good 
track  record  in  similar  job.  Good  salary 
and  benefits.  Applicants  should  be  from 
Zone  1  or  2.  Box  2302,  Editor  and 
Publisher. 

EDITOR  &  PUBLISHER  for  August  29, 


MANAGING  EDITOR 
Challenge  and  opportunity  best 
describe  this  opening  on  a  70,000  Zone 
5  PM  mini-metro  for  managing  editor. 
Strong,  competitive  local  news  sense  a 
must.  Responsibilities  include  direction 
of  daily  operations,  staff  administra¬ 
tion,  news  product  development,  and 
special  projects  coordination.  Be  part  of 
an  aggressive,  progressive  management 
team.  Good  pay,  fringes.  Experienced 
applicants  only.  Resume  with  refer¬ 
ences  to  Box  2271.  Editor  A  Publisher. 


MANAGING  EDITOR  for  6-paper, 
Chicago  suburban  group  growing  to  8  in 
Fall.  We've  dominated  our  growing, 
competitive  markets  for  101  years. 
Requires  editor  strong  on  humanizing 
local  news,  staff  training,  layout, 
design.  Full  budget  responsibility.  Big, 
superb  plant.  Salary,  quarterly  profit- 
sharing  bonus.  Norm  Hirsch,  publisher, 
Chicago  Suburban  Times  Newspapers, 
Des  Plaines,  IL  60018.  (312) 
824-1111. 


MANAGING  EDITOR  sought  by  upstate 
New  York  business  paper  recently 
acquired  by  American  City  Business 
Journals.  Daily  experience  required; 
business  background  preferred.  Good 
pay,  benefits.  Send  resume  to  Paul 
Ericson,  Editor,  Rochester  Business 
Journal,  1  Mount  Hope  Ave.,  Roches¬ 
ter,  NY  14620. 


NEWS  EDITOR  sought  for  small,  but 
growing  Zone  2  hard-news-oriented 
daily.  A  keen  sense  of  competition  as 
well  as  superior  headline,  editing  and 
people  skills  are  prerequisites  for  the 
job.  Resume,  clips  to  Box  2260,  Editor 
and  Publisher. 


NIGHT  CITY  EDITOR  wanted  for  Metro 
N.Y.  AM  daily.  Must  be  experienced  in 
supervising  reporters,  editing  copy, 
makeup  and  headline  writing.  (Jlips, 
resume  to  Box  2294,  Editor  & 
Publisher. 


NORTHWEST  WASHINGTON  state 
group,  daily-weekly,  looking  for  copy 
editor.  Write  Box  2257,  Editor  & 
Publisher. 


Northern  New  Jersey  suburban  weekly 
seeking  Editor —  Salary  commensurate 
with  experience.  Contact  (201) 
748-9700. _ 

REGIONAL  FREE  WEEKLY 
(circ. 17,500)  in  Zone  1  seeks  curious, 
persistant  reporter/editor.  Work  with 
issue-oriented  ex-big  city  editor/owner 
in  college  town  near  skiing,  hiking,  arts, 
theatre.  Resume,  clips  today  to  Box 
2296,  Editor  and  Publisher. 

E&P  CLASSIFIED 


(212)  675-4380 


NUMBER  2  EDITING  post  on  9,000 
circulation  county  seat  daily  in  Ohio. 
Responsible  for  editing  wire  copy,  page 
makeup  and  related  duties.  Salary 
negotiable.  Reply  Box  2305,  Editor  & 
Publisher. 


PHOTO  EDITOR.  25,000  PM  near 
Yellow  Stone  Teton  National  Parks 
seeks  experienced  photojournalist  to 
supervise  3  person  department.  We 
need  an  organizer  who  knows  news  to 
plan  photo  coverage.  Must  be  familiar 
with  color  work.  Send  resume,  work 
samples  and  salary  expectations  to: 
Managing  Editor,  The  Post-Register,  PO 
Box  1800,  Idaho  Falls,  ID  83401 


PHOTOGRAPHER  with  excellent  shoot¬ 
ing  skills,  commitment  to  quality  and 
willingness  to  hustle  sought  by 
62,000-AM  daily  dedicated  to  superior 
photography  and  willing  to  display  good 
art  well.  Send  samples,  resume,  refer¬ 
ences  to  M.  E.  Jim  Willis,  Birmingham 
Post-Herald,  PO  Box  2553,  Birming¬ 
ham,  AL  35202. 


PROJECTS  EDITOR.  The  Kansas  City 
Star  is  seeking  an  editor  for  its  award¬ 
winning  special  projects  desk.  Must 
have  grasp  of  doing  and  presenting 
projects  start  to  finish.  ASSETS:  strong 
reporting  and  editing  background.  Send 
ideas  on  running  projects  by  Sept.  9. 
Write  or  call  Pam  Johnson,  Assistant 
M.E.,  KC  Star.  1729  Grand  Blvd., 
Kansas  City,  MO  64108.  (816) 
234-4741. 


NEWS  EDITOR.  Progressive  community 
oriented  daily  of  9,000  seeks  to  fill  #2 
slot  of  9  person  staff.  Duties  include: 
staff  supervison,  city  coverage,  copy 
editing  and  some  lay-out.  Opportunity 
for  future  advancement  possible.  Send 
lay-out  and  writing  samples  to  Charles 
Carlton,  Managing  Editor,  Macomb 
Journal,  PO  Box  597,  Macomb,  IL 
61455. 


REPORTER.  COPY  EDITOR 
The  Register  Citizen,  16,400  daily  in 
Litchfield  County,  Connecticut,  seeks 
applications  from  reporters  and  copy 
editors.  Resumes,  clips,  to  David 
Goddard,  190  Water  St.,  Torrington,  CT 
06790. 


REPORTER 

The  well  known  award  winning  twice 
weekly  in  dynamic  Westport  Conneticut 
needs  a  sharp,  accurate  reporter.  We 
are  a  community  oriented  newspaper. 
Much  in-depth  reporting.  Some  of  our 
reporters  go  on  to  dailies,  those  who 
remain  do  so  because  they  enjoy  it  here, 
covering  our  denizens  -  Paul  Newman, 
JoAnne  Woodard,  Rodney  Dangerfield, 
Robert  Ludlum,  among  others.  Send 
resume,  clips  and  a  letter  saying  why 
you  would  like  to  report  for  the  Westport 
News  to:  Editor,  Westport  News,  136 
Main  Street,  Westport,  CT  06880. 


REPORTER 

Established  Washington-based 
publisher  seeks  reporter  for  new  nation¬ 
al  magazine  covering  state  and  local 
government  issues.  Applicants  must 
have  strong  background  in  government 
coverage,  research  and  reporting  skills, 
ability  to  write  comprehensive,  stylish 
magazine-length  articles.  Ideal  candi¬ 
date  will  have  background  that  includes 
both  newspaper  and  magazine  work. 
Send  resume  to  Box  2297,  Editor  & 
Publisher. 


SHOEBOX  GREETINGS  (a  tiny  little 
division  of  hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
10  (ten)  humor  greeting  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  S.A.S  E.  to: 
Editorial  Manager,  Shoebox  Greetings, 
Mailbox  Drop  200,  Hallmark  (lards 
Inc.,  PO  Box  419580,  Kansas  City,  MO 
64141-6580. 


SKILLED  EDITORS  WANTED 
Gannett’s  recently-expanded  morning 
newspaper  in  Utica,  New  York,  has 
immediate  openings  for  an  assistant 
news  editor  and  assistant  metro  editor 
on  its  night  staff.  These  challenging 
positions  offer  good  compensation  and 
opportunities  for  advancement.  Appli¬ 
cations  are  welcome  from  candidates 
with  daily  newspaper  experience  who 
can  demonstrate  creativity  and  superior 
skills  in  editing,  layout  and 
management. 

Send  a  resume  and  letter  explaining 
qualification  and  interests  to:  Jack 
Marsh,  Executive  Editor,  Observer- 
Dispatch,  221  Oriskany  PLaza,  Utica, 
NY  13501. 


REPORTER-  experienced  writer- 
reporter  needed  for  full  time  municipal 
beat  at  70., 000  suburban  daily  in 
Northeast.  Send  resume  and  best  half 
dozen  clips  to  Mary  Ellen  Bornak,  c/o 
Bucks  County  Courier  Times,  20 
Newtown-Richboro  Rd.,  Richboro,  PA 
18954. 


Roam  Southern  New  Mexico!  That’s  the 
beat  of  our  newly  created  roving- 
reporter  position  at  the  El  Paso  Times. 
You’ll  be  based  in  fast-growing  Las 
Cruces,  New  Mexico.  Your  beat  will 
range  from  desert  Mesa  to  Mountain 
Forest  covering  stories  of  regional  inter¬ 
est.  Required:  proven  initiative,  report¬ 
ing  in  writing  excellence  and  photo¬ 
graphic  skills.  Fluency  in  Spanish  a 
plus.  Send  resume,  clips  and  refer¬ 
ences  to  Paula  Moore,  Managing  Editor, 
El  Paso  Times,  Box  20,  El  Paso,  T)( 
79999. 


Wi'iter/Photognapher 

One  year  contract  position  in  Mozambique,  Africa 

Knowledge  of  Portuguese 
Third-world  experience 

Knowledge  of  relief  and  development  work  . 


World  Vision  is  a  Christian  relief, 
development  and  evangelism  organization 


Call  or  send  resume  to:  WORLD  I  VISION 
Attention:  Stacey  Girdner 
919  W.  Huntington  Dr.,  Monrovia,  CA  91016 
(818)  357-7979  Ext.  2010 


HELP  WANTED 


EDITORIAL 


TV  LISTINGS  EDITOR 
Highly  successful,  established  consum¬ 
er  magazine  publishing  company  seeks 
qualified,  motivated  tv  listings  editor  for 
new  magazine  launched  in  Tyson’s 
Corner.  Qualified  candidate  will  have 
strong  organizational  and  interpersonal 
skills,  familiarity  with  computer  word 
processing  and  research  ability.  Posi¬ 
tion  requires  expertise  in  editing  tv  list¬ 
ings.  Will  also  assign  and  edit  depart¬ 
ments  and  feature  section.  Must  have 
2-5  years  experience  including  time  on 
a  consumer  magazine.  Must  thrive  on  a 
weekly  production  schedule,  work  well 
with  art/production  and  enjoy  a  fast- 
paced  high  pressure  environment. 
Competitive  salary  and  benefits  with 
paid  relocation.  Please  send  resume 
with  salary  requirements  to  CommTek 
Inc.,  8300  Boone  Blvd,  Suite  200, 
Vienna,  VA  22180,  ATT:  Pam  Waite  OR 
CALL(703)  827-0515,  ask  for  Pam. 
EOE  m/f 


SPORTS  WRITER 

Literate,  knowledgable,  hard  working 
reporter  needed  to  cover  highschool  and 
college  sports,  including  Division  I 
hockey  from  news  bureau.  Send  cover 
letter,  resume  and  clips  to:  Bert  Gault, 
Executive  Sports  Editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601. 


REPORTERS  -  One  for  the  main  office, 
one  for  bureau.  Need  top  general 
assignment  and  feature  writers.  Prefer 
someone  with  at  least  5  years  daily 
experience.  We’re  a  respected  30,000 
daily  in  an  area  know  for  its  quality  of 
life.  Excellent  health  benefits,  profit 
sharing  plan  and  salary.  Write  Managing 
Editor,  Wenatchee  World,  PO  Box 
1511,  Wenatchee,  WA  98801.  No 
phone  calls  please. 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR 
Award-winning  Montana  newspaper 
seeks  candidate  for  full  time  copy  edit¬ 
ing  position.  Top  salary  for  qualified 
candidate.  Include  resume,  samples 
and  summary  of  your  concept  of  what 
makes  a  great  sports  section  to  George 
Geise,  Sports  Editor,  Great  Falls 
Tribune,  PO  Box  5468,  Great  Falls,  MT 
59403. 


SPORTS  EDITOR  for  quality  weekly 
newspaper.  Will  cover  high  school, 
some  Clemson  University,  one  small 
college  and  community  sports.  Journal¬ 
ism  degree  or  equivalent  work  experi¬ 
ence  required.  Photography  experience 
a  definite  plus.  Position  open  immedi¬ 
ately.  Send  resume  and  clip  to:  Cindy 
Landrum,  Editor,  Oconee  Leader,  PO 
Box  814,  Seneca,  SC  29679. 


SPORTS  REPORTERS 
The  Charlotte  Observer  is  looking  for  2 
premier  sports  reporters.  Both  positions 
require  persons  who  can  get  the  news 
and  break  the  stories,  plus  write  feature 
takeouts  with  a  flair. 

The  openings  are: 

1)  NBA  beat  reporter.  We’re  looking  for 
someone  who  can  cover  the  trends  and 
off  court  issues  as  well  as  the  games. 
Someone  who  can  write  strong  NBA 
note  columns. 

2)  College  sports  reporter  to  cover  the 
Atlantic  Coast  conference,  working  out 
of  a  newly  created  Raleigh,  NC  sports 
bureau.  We  need  an  aggressive  self¬ 
starter,  someone  to  go  out  and  get  the 
best  story  each  day.  Someone  with  an 
expertise  in  college  basketball. 

Send  clips  and  resume  to  Gary  Schwab, 
Executive  Sports  Editor,  The  Charlotte 
Observer,  Box  32188,  Charlotte,  NC 
28232. 


HELP  WANTED 


EDITORIAL 


SMALL  DAILY  AM  in  Southwest  Loui¬ 
siana  seeks  news  editor.  At  least  1 
years’  daily  experience,  knowledge  of 
photography  and  computer  systems 
required.  Will  dummy  news  and  feature 
pages,  handle  wire  copy,  assign  and 
edit  local  news  coverage  and  photos. 
Car  is  neccessary.  Evening  hours  and 
some  weekend  shifts.  Send  clips, 
resume,  references  and  salary  history  to 
Bob  Houston,  Beauregard  Daily  News, 
PO  Box  698,  De  Ridder,  LA  70634. 


THE  DALLAS  TIMES  HERALD  has 
immediate  openings  for  experienced, 
energetic  journalist  interested  in  play¬ 
ing  a  leading  role  in  Americas  hottest 
newspaper  war.  We’re  looking  for 
DIRECTOR  OF  PHOTOGRAPHY. 
Department  head  to  direct  a  Pulitzer 
Prize-winning  department  of  15  profes¬ 
sionals.  Photography  experience 
required.  Editing  experience  preferred. 
FEATURES  EDITOR.  No  2  person  in 
dynamic  features  department.  Must  be 
good  idea  person  and  veteran  editor. 
Job  includes  line  responsibility  for  daily 
Style  section.  ASSISTANT  METRO 
EDITOR/PROJECTS.  Great  job  for  idea- 
oriented  editor  who  can  bring  projects 
and  takeouts  to  the  paper  quickly. 
Substantial  reporting  and  editing  exper¬ 
ience  required.  ASSISTANT  NEWS 
EDITOR.  Looking  for  a  combination  of 
editing  and  layout  skills.  Phanatical 
attention  to  detail  and  knowledge  of 
color  a  must.  There  also  are  openings 
for  theatre  critic,  copy  editors,  wire 
editors  and  general  assignment  repor¬ 
ters.  We  are  looking  for  quality,  exper¬ 
ienced  journalists  to  fill  these  openings. 
5  years  experience  minimum.  Metro 
experience  preferred  but  not  mandat¬ 
ory.  Send  resumes,  work  samples  to: 
Pete  Bhatia,  Managing  Editor,  Dallas 
Times  Herald,  1101  Pacific  Ave., 
Dallas  TX  75202.  No  Phone  Calls 
Please. 


HELP  WANTED 


EDITORIAL 


STRONG  ON  grammer,  spelling?  Have  a 
flair  for  design,  graphics?  We  need  such 
a  person  on  our  small  AM  7  day  daily. 
You’ll  be  doing  lay-out,  design,  copy 
editing  on  special  pages,  sections  and 
projects  under  direction  of  associate 
editor.  Good  job  for  talented  beginner. 
Contact  Tim  Ghianni,  Associate  Editor, 
The  Leaf  Chronicle,  PO  Box  829, 
Clarksville,  TN  37041,  or  ohone  (615) 
552-1808.. _ 


THE  REGISTER  publishing  Monday 
thru  Friday  and  Sunday  seeks  reporters 
and  a  copy  editor.  Copy  editor  must 
have  excellent  command  of  English,  3 
years  minimum  of  daily  newspaper 
reporting  and  editing  experience  and 
familiarity  with  electronic  editing. 
Become  part  of  a  team  striving  to 
provide  superior  coverage  of  22 
Monmouth  County  communities  with  a 
new  computer  system  that  includes 
pagination.  Excellent  benefits.  Send 
resume  to  Managing  Editor,  1  Register 
Plaza,  Shrewsbury,  NJ  07702. 

The  San  Jose  Mercury  News  needs  a 
beat  writer  to  cover  the  San  Francisco 
Giants.  We  are  looking  for  an  aggressive 
reporter  who  detest  pack  journalism. 
Someone  who  can  cover  the  game  on 
the  field  and  off.  We  want  a  reporter 
who  can  break  stories,  make  rabid  fans 
feel  as  though  they  know  everything  that 
happens  inside  the  team  -  and  with¬ 
stand  temperatures  in  Candlestick 
Park.  Send  a  cover  letter,  resume  and 
your  best  5  clips  to:  John  Rawlings, 
Executive  Sports  Editor,  San  Jose 
News,  750  Ridder  Park  Drive,  San  Jose 
Ca  95190 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


_ LIBRARY _ 

HEAD  LIBRARIAN 

Immediate  opening  for  head  librarian 
for  The  Bakersville  Californian,  85,000 
daily  in  lower  San  Joaquin.  Newspaper 
Library  experience  a  must.  Supervise 
staff  of  1-2  clerks.  Must  have  excellent 
typing,  indexing,  abstracting,  research 
and  filing  skills.  Successful  candidate 
should  be  willing  to  work  hard  to  keep 
fairly  new  library  running  smoothly. 
Send  resume  to:  Dawn  Hall  c/o  The 
Bakersville  Californian,  PO  Box  440, 
Bakersville,  CA  93302.  No  Phone  Calls 
Please. 


_ MAILROOM _ 

MAILROOM  MECHANIC 
A  7-day  operation,  2  daily  newspapers 
(mornings)  and  3  shoppers  need  an 
experienced  mechanic  to  operate  and 
maintain  Harris  1472  and  on-line 
equipment.  Proper  candidate  should 
have  experience  on  similar  equipment, 
be  willing  to  relocate  and  available  to 
work  days,  nights  or  weekends  as 
needed.  If  you  are  currently  a  mechanic 
looking  for  possible  advancement  into 
management  this  position  may  just  be 
what  you’re  looking  for. 

Send  resume  to  Joseph  Kuczma,  South¬ 
ern  CT  Newspapers  Inc.,  PO  Box  9307, 
Stamford,  CT  06904.  Or  call  (203) 
964-2494  for  more  information. 


MAILROOM  FOREMAN-Zone  2  Large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system,  1472 
P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  tor  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


COULD  YOU 
HAVE  CRACKED 
THIS  STORY? 

Are  you  a  self-starting 
journalist  who  has  already 
made  significant  steps  up  the 
editorial  ladder  and  is  now 
ready  for  a  shot  at  an  editor’s 
job  in  a  more  stimulating 
newsroom  environment?  The 
National  Enquirer  is  looking  for  someone  with  ideas  and  drive 
to  join  the  team  that  made  headlines  of  its  own  with  the  Gary 
Hart-Donna  Rice  story  and  pictures.  We’ll  give  you  the  chance 
to  show  us  your  potential  for  assembling  and  directing  a  team 
of  experienced  reporters  on  the  big  stories  all  over  the  world. 
You’ll  experience  newspapering  the  way  it  should  be  —  brash, 
exciting  and  challenging.  And  extremely  well  paid:  salary 
$67, 000-plus,  with  raises  that  come  fast,  free  relocation  to  South 
Florida,  proht-sharing,  life  insurance,  major  medical,  etc. 

Send  resume  to:  mationai  600  South  East  Coast  Avenue 

K  MMM  tC  Lantana,  Florida  33464 

S  bW  ■  Im  E  Im  Attn:  Personnel  Department 
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EDITOR  &  PUBLISHER  for  August  29,  1987 


HELP  WANTED 


PRESSROOM 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise  excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESS  PERSON 

Leading  New  Jersey  AM  newspaper  has 
openings  on  the  right  shift  for  exper¬ 
ienced  presspersons. 

We  are  looking  for  press  people  whc 
have  a  minimum  of  three  (3)  years 
experinece  on  web  offset  and/or  letter- 
press  presses.  Will  be  required  to  oper¬ 
ate  all  phases  of  press  equipment  inlud- 
ing  color  related  duties.  Must  be  quality 
conscious.  Starting  salary  for  five  (5) 
shifts  $700.  Excellent  benefits  includ¬ 
ing  5  weeks  vacation  after  one  year 
employment. 

Qualified  candidates  should  send 
resume  to: 

Star  Ledger 
Star  Ledger  Plaza 
Newark,  New  Jersey  07101 
c/o  Mr.  Jacobs 
NO  PHONE  CALLS 


COMMERCIAL  PRINTING 
SALES  REPRESENATIVE 
A  leading  Midwest  publisher  is  expand¬ 
ing  its  operations  in  commercial  print¬ 
ing.  We  are  looking  for  an  experienced 
sales  represenative  with  proven  experi¬ 
ence  in  commercial  printing  sales.  Must 
have  knowledge  of  pre  press  and  press 
procedures.  Must  have  experience  in 
preparing  estimates  for  prospective  job 
work.  Should  have  working  knowledge 
of  production/graphic  processes,  web 
off-set  presses  and  duplicator  printing. 
Must  have  excellent  communications, 
organizational  skills  with  a  high  level  of 
commitment.  We  offer  an  excellent 
commission/salary  and  benefits  prog¬ 
ram.  Send  your  confidential  resume 
outlining  your  acheivements  and  salary 
requirements  to  Box  2292,  Editor  and 
Publisher.  Equal  Opportunity  Employer. 


SALES  REPRESENTATIVE 
A  growing  Northern  Michigan  commeri- 
cal  web  offset  printer  is  looking  for 
someone  to  help  develop  our  sales  prog¬ 
ram.  Sales  experience  desirable.  Excel¬ 
lent  opportunity.  Send  resume  and 
salary  history  to  Central  Printing  Corp., 
PO  Box  395,  Gaylord,  Ml  49735. 


SOUTH  TEXAS 

24  year  old  weekly  TMC  needs  an  exper¬ 
ienced  outside  display  sales  person. 
Earnings  from  $20's  to  high  $30’s  plus 
benefits.  Phone  Offerman  (512) 
682-2423,  McAllen. 


PHOTOGRAPHER 


PHOTO  EDITOR—  to  lead 
4-photographer  staff  on  7-day  mid-size 
daily.  Zone  2.  Fully  equipped  for  color. 
High-quality  offset  press.  Ideal  for 
energetic,  organized  journeymen  seek¬ 
ing  to  enter  management  ranks.  Candi¬ 
dates  from  Northeast  preferred.  Start¬ 
ing  salary  mid  $20’s.  Full  benefits; 
company-paid  pension.  Box  2293, 
Editor  &  Publisher. 


CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  to 
commensurate  with  experience.  Call 
(215)  365-1155. 


COMPOSING  ROOM  Foreman  needed 
for  7  day,  45,000  circulation  newspap¬ 
er  in  chart  area  2.  Need  aggressive, 
competent  craftsman  and  administrator 
to  take  full  charge  of  composing, 
camera  room,  and  scanner  operation. 
Send  full  resume  including  employment 
and  salary  history  first  letter.  To  Box 
2308,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 

EDITOR  &  PUBLISHER  for  August 


HELP  WANTED 


PRODUCTION 


EXCELLENT  OPPORTUNITY  for  a 
Production  Manager  who  knows  all 
phases  of  production  from  computer 
room  to  offset  pressroom.  Must  be  able 
to  work  well  with  people  to  keep  excel¬ 
lent  quality,  on  time  press  starts  and 
expenses  within  budget.  This  top 
production  job  reports  directly  to 
publisher  of  our  25,000  circulation 
daily  newspaper  located  in  a  beautiful 
area  of  New  Jersey  .  Please  reply  in 
confidence  to:  James  W.  Collins,  The 
New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


EXPERIENCED  NEWSPAPER 
PRODUCTION  PERSON  needed  to 
assist  production  director  in  operation 
of  Northern  Zone  1  medium  sized  M-E- 
S  newspapers.  A  strong  technical  back¬ 
ground,  college  degree  and  previous 
production  management  experience  are 
required.  Salary  mid  to  upper  $30's. 
Excellent  benefits  package.  This  is  a 
great  opportunity  for  someone  ready  to 
move  up  to  more  responsibility  in  an 
excellent  newspaper  company.  Please 
send  complete  resume  to  Box  2270, 
Editor  &  Publisher. 


PRODUCTION  MANAGER 
Growing  daily  and  Sunday  newspaper  is 
looking  for  a  experienced  maintinance 
person  with  experience  on  double  width 
off  set  presses.  Ability  to  evaluate, 
recommend,  record  and  work  with 
people.  This  is  a  new  facility  with  a 
goss  head  liner  off-set  press.  Located 
in  area  Zone  2,  salary  determined  by 
experience.  If  you  are  standing  still, 
want  a  challenge  and  want  to  grow  with 
us  send  resume  in  confidence  to:  Bill 
Hope,  The  Capital,  2000  Capital  Drive 
Annapilos,  M[j  21401. 


POSITIONS 

WANTED 


ARTIGRAPHICS 


QUALITY  ORIENTED  20  year  offset 
printer/supervisor  seeks  position  with 
Seattle/Tacoma  graphics  company. 
State-of-the-art  typesetting  knowledge 
and  strong,  enthusiastic  instructional 
skills.  PO  Box  63,  Yakima,  WA  98907. 


ADMINISTRATIVE 


EXPERIENCE-DEDICATION 
Family  man,  48,  with  30  years  experi¬ 
ence  as  editor,  publisher,  general 
manager,  ad  director,  seeks  new  chal¬ 
lenge  with  daily  or  weekly.  Hamrick 
(912)  756-2888  in  Zones  3  and  4  only. 


PUBLISHER/AD  DIRECTOR 
Marketing  director  for  a  30,000 
midwest  daily  is  looking  for  a  new  chal¬ 
lenge.  He  has  18  years  experience  with 
the  same  organization.  He  has  held 
multiple  positions  including  general 
manager  of  a  9,000  daily,  business 
manager  and  ad  director.  He  is  45  years 
old,  college  degreed  and  married-  very 
community  minded.  His  strength  are 
his  creative  ability/presentations  and 
his  excellent  motivational  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  sen/ing  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  lA  52722 

RECENT  IVY  LEAGUE  MBA 
Seeks  challenging  administrative  posi¬ 
tion.  Experienced  with  Lotus  and 
dBase.  Former  reporter  and  editor.  Box 
2231,  Editor  &  Publisher, 
t  29,  1987 


POSITIONS  WANTED 


ADMINISTRATIVE 


AMBITIOUS  publishing  executive,  with 
proven  track  record  in  competitive 
markets  on  dailies,  weeklies,  shoppers, 
penneysavers,  directories  and  commer¬ 
cial  printing... seeks  challenging  oppor¬ 
tunity  as  publisher/general  manager, 
excellent  references. ..willing  to  relo¬ 
cate...  call  (818)  359-2449,  today... 


COMMUNITY  WEEKLY  PROBLEMS? 
Female  journalist,  9  years  editor/ 
publisher.  Flexible,  mature,  effective. 
Often  inspired.  Pat  (714)  720-3881. 


CIRCULATION 


SAVVY  CIRCULATOR  25  years  diversi¬ 
fied  exposure.  Specialty  Field/sales;  PO 
Box  4233,  Orange,  CA  92613. 


SELF-MOTIVATED  Circulator  seeks  new 
position  with  daily  or  weekly.  8  years 
management  experience.  Strong  irr 
sales,  recruitment  and  collections. 
(References)  Reply  to  Box  2283,  Editor 
&  Publisher. 


SMALL  DAILY,  circulation  manager 
available.  Experience  with  4,000  daily, 
8,000  daily,  12,000  daily,  (jene  Sprin¬ 
ger,  Box  651,  Williston,  ND 
58802-0651.  Phone  (701)  572-3119. 


BRIGHT,  ENERGETIC,  award-winning 
reporter  with  magazine  and  newspaper 
experience  wants  to  cover  NASA  and 
the  space  program  like  a  wet  blanket.  I 
live  in  the  area  and  know  my  way 
around.  Strong  points:  hard,  breaking 
news  and  features.  Have  computer  and 
modem.  Let  me  be  your  man  on  the 
scene  when  the  space  program  blasts 
off  next  year.  Box  2303,  Editor  & 
Publisher. 


BRODER  YOU  CANT  AFFORD  to  hire 
away;  for  exclusive,  searching  and  styl¬ 
ish  "88  campaign  coverage,  hire 
Washington-based  me,  an  experienced 
reporter  and  prize-winning  writer  of 
fiction  and  nonfiction — who  knows  the 
difference.  Box  2287,  Editor  & 
Publisher. 


EDITOR-REPORTER-Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily.  1  1/2  years  suburban  weekly.  Had 
long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  college  courses,  reporting, 
editing  modern  newspaper:  All- 
American  college  paper.  Cheryl  A. 
Spencer,  718  N.  32nd  Ave.,  Holly¬ 
wood,  FL  33021. 


POSITIONS  WANTED 


FEATURE  WRITER;  some  experience 
lifestyle  editor;  focus  on  social  issues; 
B.S.  journalism.  Seeking  position  on 
small  daily  Zones  6,  8,  9.  Will  consider 
weekly.  Call  (602)  269-8038  after  3 
PM. 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


PROVEN  STATEHOUSE,  investigative 
reporter  with  wire  service,  newsroom 
management  experience  seeks  new 
challenge.  (312)  508-9441.  1040  W. 
Granville  1005,  Chicago,  IL  60660. 


RAZOR  SHARP  ad  writer  with  10  years 
in  graphics  is  eager  to  get  J-career  in 
gear  as  copy  editor  for  small/mid-size 
daily.  Kent  State  news-ed  grad,  former 
“natural''  on  college  daily's  desk.  Dean 
Curtis,  11917  Sunshine  LN.,  St.  Pete, 
FL  33706,  (813)  360-2505. 


SEASONED  COPY  Chief/managing 
editor  of  mid-size  dailies  looking  to 
apply.  25  years  experience  as  sharp 
page  designer  and  eagle-eye  copy 
editor.  Will  relocate.  Reply  to  Box 
2298,  Editor  &  Publisher. 


SIX-TIME  award-winning  editorial 
cartoonist  seeks  staff  position  with 
daily.  R.  White,  Box  125,  New  Suffolk, 
NY  11956. 


SPORTSWRITER,  38,  17  years  on  dail¬ 
ies,  seeks  better-paying  job  on  college' 
pro  beat  or  as  sports  editor.  Box  2273, 
Editor  &  Publisher. 


SUCCESSFUL  ASTROLOGY  WRITER 
seeks  column,  daily/weekly.  Clips 
available. 

J.  Buonocore  Box  6355, 

New  York,  NY  10150 


MARKETING 


PUBLISHER'S  ASSISTANT 
Are  you  in  need  of  an  assistant  who  has 
an  extensive  background  in  promotion, 
budgeting,  and  computers?  Someone 
who  can  spot  a  problem  and  find  a  solu¬ 
tion.  A  person  who  dan  deal  with  people 
problems.  If  you  need  an  assistant  with 
these  qualities,  I'd  like  the  opportunity 
to  tell  you  about  myself.  Write  Box 
2291,  Editor  &  Publisher. 


PHOTOJOURNALISM 


EXPERIENCED  PHOTOJOURNALIST, 
who  can  edit  picture  pages  and  shoot 
color,  seeks  position  with  daily  or  maga¬ 
zine,  any  zone.  Brian  Kelly,  (512) 
737-3939,  PO  Box  1571,  San  Antonio, 
TX  78297. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  lixation 
without  specific  identification 


SHOP  TALK  AT  THIRTY 

The  Powell  seat  on  the  U.S.  Supreme  Court 


By  F.  Dennis  Hale 

The  fireworks  during  the  confirma¬ 
tion  hearings  of  the  Senate  Judiciary 
Committee  that  start  on  Sept.  15  are 
only  one  measure  of  the  impact  of  the 
retirement  of  Justice  Lewis  Powell  on 
future  Supreme  Court  rulings  con¬ 
cerning  press  freedom. 

One  influence  on  the  development 
of  press  freedom  in  the  United  States 
is  the  prior  record  of  nominee  Robert 
Bork  on  freedom  of  expression,  and 
whether  the  Senate  votes  to  confirm 
or  reject  Bork. 

Equally  important  is  the  record  of 
the  Supreme  Court  justice  who 
retired.  How  did  Powell’s  voting  rec¬ 
ord  on  freedom  of  expression  com¬ 
pare  with  that  of  other  justices  on  the 
Burger  court  and  to  the  court  as  a 
whole?  Was  Powell  an  archconserva¬ 
tive,  liberal  or  middle-of-the-roader? 
And  what  was  the  nature  of  Powell’s 
participation  in  key  freedom-of- 
expression  cases  that  were  decided 
by  one  vote? 

If  Powell  were  a  loner  on  press 
cases,  his  replacement  would  be  irrel¬ 
evant  to  future  policy.  This  would  be 
true  if  Powell  were  a  lone  dissenter  or 
if  he  voted  with  the  majority  on  8-1  or 
7-2  decisions.  However,  if  he  were  a 
swing  vote  on  important  5-4  deci¬ 
sions,  his  replacement  would  play  a 
critical  role  in  the  definition  of  press 
freedom  in  the  1990s. 

Powell,  a  Democrat  from  Virginia 


(Hale  is  a  professor  in  the  Department 
of  Journalism  at  Bowling  Green  State 
University  in  Ohio.) 
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Gef  your  copy  of 

AdNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  _ 


To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
I  Please  send  me  AD  NEWS  tor  one 
I  Cw!  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  tor  Aust.  $  128. 

Name: _ 

Address: _ 


State _ Zip_. 


and  a  former  president  of  the  Ameri¬ 
can  Bar  Association,  was  the  third  of 
four  appointments  that  President 
Nixon  made  to  the  Supreme  Court. 
He  served  the  last  1 4  of  the  1 7  years  of 
the  Burger  court  and  participated  in 
171  of  198  cases  that  the  Burger  court 
decided  about  freedom  of  speech  and 
press. 

Press  commentators  and  legal 
scholars  continue  to  disagree  about 
whether  the  Burger  court  was  a 
i  friend  or  foe  of  the  press.  The  court 
upheld  exercisers  of  speech  rights 
48%  of  the  time,  compared  with  73% 
for  the  Supreme  Court  headed  by 
Chief  Justice  Earl  Warren.  The  Bur¬ 
ger  court  cut  back  on  press  rights  in 
the  areas  of  libel  and  obscenity  but 
expanded  rights  in  such  areas  as 
j  cameras  in  the  courtroom,  advertis¬ 
ing,  and  access  to  the  courts. 


Marshall,  36%  for  Warren  Burger  and 
26%  for  William  Rehnquist.  Along 
with  fellow  Nixon  appointee  Harry 
Blackmun,  Powell  supported  speech 
rights  46%  of  the  time,  which  con¬ 
siderably  exceeded  the  record  of  the 
other  Nixon  appointees.  Burger  and 
Rehnquist. 

Libel  is  one  area  in  which  the  next 
court  appointee  definitely  will  make 
an  impact.  That  is  because  Powell 
was  a  swing  vote  on  libel  decisions  by 
the  Burger  court,  and  libel  remains  a 
highly  complex,  controversial, 
unsettled  area  of  press  law. 

Two  major  libel  cases  divided  the 
court  5-4  during  the  last  three  years. 
In  June  of  1985,  Powell  wrote  a 
majority  opinion  that  weakened  press 
protection  against  libel  in  the  case 
Dun  &  Bradstreet  v.  Greenmoss 
Builders.  Powell  and  the  court  major- 


Powell’s  record  on  speech  rights  was  that  of  a 
moderate  conservative  or  middle-of-the-roader.  He 
supported  such  rights  46%  of  the  time  (versus  43% 
for  the  entire  court).  This  compared  with  74%  and 

75%  for  liberals  William  Brennan  and  Thurgood 

Marshall,  36%  for  Warren  Burger  and  26%  for  William 
Rehnquist. 

More  than  anything,  the  Burger 
court  refused  to  create  new  protec¬ 
tions  for  the  press,  particularly  in  the 
gathering  —  as  opposed  to  the 
dissemination  —  of  the  news.  The 
court  refused  to  protect  the  press 
from  search  warrants  or  subpoenas  or 
from  questions  about  how  it 
researched  libelous  stories,  and  the 
court  refused  to  give  reporters  a  con¬ 
stitutional  right  of  access  to  prisons  or 
jails. 

Powell  was  smack-dab  in  the 
middle  of  these  policies.  He  agreed 
with  the  Burger  court  majority  more 
than  any  other  long-term  member  — 
89%  of  the  time.  This  surpassed  even 
Burger’s  record  of  86%.  So  on  mat¬ 
ters  of  freedom  of  expression,  the 
Burger  court  was  really  the  Powell 
court.  (Sandra  O’Connor  had  a  90% 
record  but  she  participated  in  the  Bur¬ 
ger  court  for  only  five  years.) 

Powell’s  record  on  speech  rights 
was  that  of  a  moderate  conservative 
or  middle-of-the-roader.  He  sup¬ 
ported  such  rights  46%  of  the  time 
(versus  43%  for  the  entire  court).  This 
compared  with  74%  and  75%  for  liber¬ 
als  William  Brennan  and  Thurgood 

ity  upheld  a  $350,000  libel  verdict  in 
ruling  that  the  bankruptcy  of  a  corpo¬ 
ration  was  a  matter  of  purely  private 
concern,  not  a  matter  of  public  con¬ 
cern. 

Powell  ruled  that  the  First  Amend¬ 
ment  of  the  U.S.  Constitution  does 
not  provide  protection  against  libel 
suits  initiated  by  private  persons 
involved  in  matters  of  private  con¬ 
cern.  Previously  the  court  had  held 
that  the  Constitution  required  libel 
plaintiffs  to  prove  fault  in  such  cases. 
Ordinary  negligence  was  the  form  of 
fault  adopted  by  most  states. 

As  a  result  of  the  Greenmoss  deci¬ 
sion,  states  are  free  to  drop  the  negli¬ 
gence  requirement  in  some  libel  suits 
and,  in  such  cases,  it  is  no  longer 
necessary  for  plaintiffs  to  prove 
actual  malice  —  a  knowing  or  reck¬ 
less  falsehood  —  to  collect  punitive 
damages. 

Brennan  and  three  other  dissenters 
rejected  the  new  doctrine:  “An 
announcement  of  the  bankruptcy  of  a 
local  company  is  information  of 
potentially  great  concern  to  residents 
of  the  community  where  the  company 
(Continued  on  page  44) 
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and  your 
marlcet’s 
advertising 
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WHO  USES 

THE  EDITOR  &  PUBLISHER 
MARKET  GUIDE? 

•  70%  of  all  newspaper  advertisers 

•  72%  of  the  agencies  placing  national 
advertising  in  newspapers 

•  Retail  chains  with  45,000  outiets 

•  The  60  largest  department  store  and 
merchandise  groups  in  the  U.S. 
with  over  15,000  stores 


TELL  IT  TO  THE  MARKETING  DEPARTMENT  OF 
COMPANIES  WHO  PLACE  $13.5  BILLION  ADVERTISING 

THIS  IS  THE  WAY  to  tell  influential  market  researchers  and  staffs  the  story 
of  why  their  ad  schedules  belong  in  your  paper. 

It  is  important  to  reach  these  vital  influencers  who  DO  NOT  see  your 
advertising  space  sales  people  nor  your  representatives. 

YOU  CAN  REACH  THESE  IMPORTANT  PEOPLE— who  play  such  a  big 
role  in  influencing  advertising  schedules  with  your  ad  next  to  the  detailed  infor¬ 
mation  on  your  market  in  the  1988  EDITOR  &  PUBLISHER  MARKET  GUIDE. 


•  I3l  specialty  store  chains 

•  70  supermarket  chains  with  19,000  stores 

•  38  drug  chains  with  13,000  outlets 

•  68  restaurant  and  fastfood  chains 


IT’S  THE  INFORMATION  SOURCE  FOR  WHICH  MAJOR  MARKET 
PLANNERS  AND  BUDGETERS  PAY  $60  A  YEAR  FOR  EACH  COPY  .  .  . 
because  they  have  discovered  it  is  their  major  source  of  information  for 
planning  their  marketing  and  advertising  decisions. 


•  750  land  developers  and  real  estate 
firms  and  shopping  center  locators 

•  640  financial  institutions 

. . .  top  marketing  executives  at 
these  firms  and  institutions 
control  $13.5  BILLION 
newspaper  advertising 


YOUR  AD  IN  THE  EDITOR  &  PUBLISHER  MARKET  GUIDE  ENJOYS  A 
BONUS!  The  sales  story  of  your  paper  and  your  market  also  reaches  the  real 
estate  and  financial  specialists  who  decide  on  selecting  new  store  sites.  This 
is  important  to  your  paper’s  extra,  new  linage— a  single  new  store  in  your 
market  can  mean  very  substantial  extra  linage  for  years  and  years  ahead. 

USE  THIS  OPPORTUNITY  TO  REACH  THE  KEY  DECISION  MAKERS 
WHO  APPROVE  LOCAL  BUDGETS  AND  RECOMMEND  TEST  PROGRAMS 
AND  SCHEDULES  that  will  mean  important  new  linage  for  your  newspaper. 

DEADLINES:  Reservations  . . .  October  2, 1987 

Material  needed  . . .  October  21, 1987 
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NEW  YORK 

11  West  19th  Street 
New  York, 

NY  10011 
(212)  675-4380 


CHICAGO 

303  East 
Ohio  Street 
Chicago.  iL  60611 
(312)  645-0123 


LOS  ANGELES 

Suite  500 
3700  Wilshire  Blvd. 
Los  Angeles, 

CA  90010 
(213)  382-6346 


SAN  FRANCISCO 

Suite  505 

433  California  Street 
San  Francisco, 

CA  94104 
(415)  421-7950 


TORONTO 

148  King  Road,  East 
King,  Ontario 
LOG  1K0 
(416)  833-6200 
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SCRIH^  HOVVZU®  SERVICE¬ 
COVERING  THE  US. 


Scripps  Howard  News  Service  has 
grown  more  than  1,000  percent  in  three 
years. 

Why  this  rapid  growth?  Editors  across 
the  country  say  it’s  because  they  find  lively 
enterprise,  tight  editing  and  compelling 
content  in  the  highly  usable  daily  package. 

Small  town  dailies.  Major  metro  mar¬ 
kets.  Our  more  than  240  clients  agree  that 
Scripps  Howard  is  in  tune  with  the  typical 
newspaper’s  needs. 

Our  contributors  span  the  globe.  Our 
clients  span  the  continent;  Lewiston 
(Maine)  Sun- Journal;  Providence  Journal- 
Bulletin;  New  York  Daily  News;  Carroll 
County  (Md.)  'Times;  Winter  Haven  (Fla.) 


News-Chief;  Indianapolis  Star;  Chicago 
'Uibune;  Kenosha  (Wis.)  News;  Minneapolis 
Star  and  TJibune;  Kansas  City  Star;  Kansas 
City  Times;  Bartlesville  (OWa.)  Examiner- 
Enterprise;  Fort  Worth  Star-Telegram; 
Houston  Chronicle;  Yuma  (Ariz.)  Daily 
Sun;  San  Diego  Ttibune;  Vista  (Calif.) 
Morning  Press;  San  Francisco  Examiner; 
Seattle  Times. 

Every  single  client  is  important. 

For  information  on  Scripps  Howard  News  Service, 
contact  Irwin  Breslauer  at  (212)  580-8559  or  Brad  Bushell 
at  1-800-221-4816. 

gSS  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


